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Display fashions on the mannequins 


praised and approved by Europe and 





7 ’ + . 
America’s finest designers. 





Enjoy new recognition for your store 


by customers who know and buy fashion. 


The designers series of beau monde mannequins are 
. Fr . . 
ready for your selection -..vour Korrect-way distributor 


will show you sllustrations of the entire series. 


C(t J mannequins 


created by Korrect-way displays division of American Fixture & Manufacturing Co. * 2300 Locust Street * Saint Louis 3, Missouri 
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Your greatest Christmas ‘Toy Attraction. 





Lots of Showmanship ~.. lots of Action at 





reasonable cost. Exclusive to one store in 





your city, subject to prior sale. Write, our 






representative will be elad to call. 








R-1016 “Swirling In Space" 3) i) hich. OO in. wide. J4in deep J 
young spacemen in thei: colorful corded silk costumes swirl round anc 
round overhead activated by AC motor attached to ceiling. Head 
hands, and feet are of carved Crvstafoam t! ire complete! 
rigged out with plas: pace heimets, radar antenna and yet motor 
mounted to their backs Price. b20' 









A-1014 “OW in Space" 60 i) hiv! in , n. deep. Interloel 
ing celestial <)))\<1 mad orbit round tl cute bitele 

he spans th. KV in all chirection via AC motor that slo y revol 
him @ficd his tele cope im attention-compellin mation tf 
Heantifully costumed in brieht corde: bik fatora has fie acd. fe 











Rand are sculptured of Cirvstatoam Phe tull round picastic ¢ ’ 
hy head ! equipped ithh raday } il } 
Price. $250 






X-1015 “Reindeer To Mars" 7) in) hiel. 60 
deep, Soin. wade AC) motor activate 









( mader up and down in rolhekime motion 
e deer, carved of Cy Patoan iS CQCMULD Der 


rh 


jet motor ine prcasty pace belinv med oan 








tena mounted on hi irptier T bie Pr.ice 
| | ! . } ; j 

! CORTE te y Pieeead Out WW Colortul corde iP 
msttimc, pla tic Clore el riaclary mrte na 












Price. $32 
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Bureau of Association of 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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introducing the shape 


7 


Working with Anne Fogarty and other designers of the insouciant school, Mary Brosnan has brilliantly 
embodied the NEW LINE in her latest group of COLLEGE-CAREER GIRL mannequins, collectively 
called “THE SHAPE” 





THERE'S A PLACE FOR 
BEAVER BOARD IN EVERY 


DISPLAY SHOWN IN THIS 
ISSUE OF DISPLAY WORLD! 





















BEAVER BOARD,” available in various lengths 
and thicknesses, cuts cleanly, easily into any shape. 
It’s light and flexible, and costs much less than 
other display boards. Beaver Board is finished in 
green, tan and white—ready to use or ready to be 
painted or printed, whichever you require. Holds 


tacks, staples. 


FREE! Send for your sample of versatile Beaver 
Board and complete information on how. this 
original fiberboard can solve many of your display 


problems. Write to Displays, care of Certain-teed 





Products Corporation, Ardmore, Pennsylvania. 








\ \ | j 
Certain teed 
ry wve~ . . 
rtain-teed or 
PRODUCIS 








REG. U.S. PAT. OFF 


Quality made Certain... Satisfaction Guaranteed *K Beaver Board is a registered trade name of 
CERTAIN-TEED PRODUCTS CORPORATION Cerrain.TeED Propucts Corporation. It is a 
ARDMORE, PENNSYLVANIA brand name and should not be construed as 

EXPORT DEPARTMENT: 100 East 42nd Street, New York 17, N.Y, a type of fiberboard. 
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BRINGS YOU Casual Type 


FOR THE SOFT ARTISTIC TOUCH THAT IS SO IMPORTANT IN WINDOW AND INTERIOR DISPLAY 
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This seasons smartest 
tailored at Fashion Park 
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IS MOST VERSATILE 


for both the informative signing at 


e SEND FOR 
NEW 
CATALOG 


the point of customer contact and the 


“come in and buy” signing for your 
|| M53 Line-O-Scribe Machines 
| M54 New Type and Supplies 


i ohgraetidiniil 


window displays. New type styles now 


available create stimulating effects. 


P retetrieniiit 
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To 

Firm 
THE MORGAN CO. Address 
3984 AVONDALE AVE., CHICAGO 41, ILL. City 
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Frankel’s Exclusive Christmas 
For Standout Yuletide Displays 















silver 
silver-cold 
colors 


‘-Dimension Stars, silver-gold 


1-Dimension Stars, colors 


Ne. 1050 Garland 9 ft. strips, 


Ne. 1250 Garland 9% it. strips, 


PRICE LIST 
15° Limsel Snow Flake per dez. $14.25 
Belster Star per doz 9.25 
Timeel Sunburst per doz 16.75 
Crown Tassel per doz 29.25 
Multi Ball Snew Garland 
9 ft. strips per Gr. Yds $7.00 


per Gr. Y¥de $7.50 


per Gr. Yds. 42.00 
per Gr. Yds 52.00 
per gross 47.00 





ecorations 








Gathered From The Four Corners Of The World 


We are fortunate in being able to offer you these exclusive Christmas display 
items, possessing that rare charm and sparkle te make your display program 
a great success. However, our stock is limited and we must urge your 
immediate orders to insure delivery for Christmas use.. This is a rare oppor- 


tunity, so order your needs today, from your local jobber or direct. 


Christmas Ball 6 in per dezen 22.50 
Christmas Ball & im per dozen 36.00 
Christmas Ball 10 in. perdezen 48.00 
Christmas Ball 12 in. perdezen 60.00 


. Turq., Amer. Beauty and Met. Pink 
Additional on less than dozen lets on those 
items specified by the dozen 

minimum yardage on items specified by 
plus 15% handling charge fer less 
than gress lots 

Frost Snew Fleck Branches 

DOZEN LOTS ONLY perdesen = 19.75 





per dezen 4.35 
per gross 52.00 
per dosen 4.75 


Carland 


per dozen 40.00 


Silver, Geld, Red, Emerald, 











PAWORAMA GLASS BALLS 

12 -10° 4-6 «DIAMETERS 
Available ia SUVER-GOLD-RED-EMERALD 
CHART-TURQ- AMERICAN BEAUTY METALLIC PINK 


MULT) BALL SWOW GARLAND 
Biot: ) Asst. COLOR BALLS 
“a. - 
> a ide 


wry bow 
YT ae Ip 


.s 


1050 GARLAND 
5 Long 
SAVER ONLY 


} DIMENSIONAL STARS 


b taches 
SHYVER -GOLD-PINA 
CREEN- BLUE 








Also a Complete Line of Exclusive Seasonal Display Fabrics 


Grankel Associates, Jac. 


56 WEST 45th STREET, 
Branches: Detroit, Chicago, Los Angeles 


NEW YORK CITY 36 








JACK FROST BRANCHES 
WHITE FLOCK 
MINIMUM HEIGHT 28 


35 TS TO ONE BRARCH 
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P atlette Glitter Bon 


PATENT PENDING 


Free-Form Strong Lustrous Plastic 
CRYSTAL AND ALL COLORS* 


Make your displays more glamorous while covering 
the unattractive rectangular bases. Just slip over 
your manikins' old bases! 


Standard size 24x24" . . $7.50 
Extra large 24x29" . . $9.25 


Packed 3 to a carton. F.O.B. New York. 


*Colors—red, blue, green, white, black and to order—75c_ extra. 


ADISONIA 


ee America’s Largest Manikin Refinishers 


Member N.A.D.I. 

















Order direct from any Madisonia factory: 


NEW YORK — 152 West 25th Street 
CHICAGO — |I1 South Desplaines 
DALLAS — 3007 Canton Street 
LOS ANGELES — 312 E. 3rd Street 
SAN FRANCISCO — 157 Cedar Street 
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MADISONIA, 152 W. 25 St.. New York |. N. Y. 


Extro Large Crystal 
Please rush Palette Glitter Bases 
Standard Size color 
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Firm 


Address 


City and State 
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from FADING your merchandise 





WITH SUN-SHIELD TRANSPARENT COATING. guaranteed to effectively control FADE, 
HEAT. and GLARE and have 


... Trouble-Free, COMPLETE VISIBILITY 


for your Store Front Displays at all times! 


Long Lasting Sl N-SHIELD is constant protection that completely covers the contour of 
the glass without wasting one precious inch of window space. No unsightly shades . . . 
nothing mechanical to fuss with... no need to disturb window displays. 
“UN-SHIELD lets the light in 
faded merchandise and sun-sizzled profits . . 
through view of your displays. 


DON'T DELAY ... INVESTIGATE SUN-SHIELD . . . TODAY! 


SUN SHIELD 


FADE — HEAT — GLARE CONTROL 


. lets you forget forever about 
shoppers a clean. clear- 


- ee keeps the heat out . . 
. assures window 


Invisible plastic coating protects win- 
dow displays from costly sun fading 
for less than cost of Blinds, Shades, 
or Cellophane Curtains! 











ee 
y/ > “Ye c 
Outmodes wrinkied, color-distorting a\ 4 . mf mt 
\ A Jo 
‘transparent’’ shades you forget to a pS) 
roll up and down ¢ hss > a 
4?. go aB® 


TRANS-WORLD CORPORATION 


1707 N. Alexandria Ave., Los Angeles 27, Calif. 


Exclusive Distributors 





No rollers, springs or parts to wear 
out, cause trouble and needless ex 
pense 


Several excellent franchises still 
available, Write for details. 


SUN-SHIELD IS APPLIED ONLY BY FRANCHISED APPLICATORS THROUGHOUT THE 
COUNTRY. 


WRITE FOR NAME OF THE SUN-SHIELD APPLICATOR IN YOUR CITY. 
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NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 





MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 


TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 
$300 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


each postpaid 
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How to Build a 


STORE PERSONALITY 


That Sparkles a Genuine Welcome 


What do you see when you look at your store interior through 


the eves of your customers ? 


Does your store interior as a whole project a warm cordial 
personality ...a genuine welcome... encouragement to shop 


the entire store... and perhaps an invitation to self-selection? 


Your store interior is your “store personality” and can be 
worth many thousands in sales promotion value. We suggest 
that you consider SK SALES PROMOTION INTERIORS 


... the lower cost way to that magnetic store personality. 


Use the invitation below. Get our free booklet, ‘How To Build 
A Magnetic Personality Into Your Store’. Why not send 
in today ? 





Here's magnetism that promotes 
store wide shopping, literally 
draws customers from unit to 
unit. So invitingly is merchan- 
dise displayed that values seem 
greater, more appealing. 


CUSTOM STYLE LOOK Need Not Be 
Custom Costly... 


SK CUSTOM STYLE INTERIORS are so de- 
signed and produced that your order is an indi- 
vidual custom order. Only STORE KRAFT’S na- 
tionwide volume business and production methods 
) “aie & ea, give you individual magnetic store personality, at 
A wide range of interior design is readily prices you expect only in mass production “stand- 
available at moderate cost through SK ard” units. 


SALES PROMOTION INTERIORS. BABSOERREBE Ek BRR RBSeeaS 
ae a 



























The STORE KRAFT Mfg. Co. 01953 

OUR INVITATION 10 YOU & 293 N. Main St. Beatrice, Nebraska — 

We'll be happy to send you our new — Yes, I'd like to receive your new booklet gS 

Y photo-brochure entitled “How BE on “Magnetic Store Personality” .. . with- em 

To Build Magnetic Personality =, out cost or obligation. KS 
Your Store”. Just attach the invita- @ 

tion coupon to your letterhead. pe BS 

today! No obligation, of course. eS My name ts — 

a (please attach to your letterhead) Be 

= TITTLE 
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A Tweedtone 
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Tweedtone and Tweedbar .. . a new (exclusive with Maharam) plastic leatherette 
. 94” wide . . . attractive. decorative flooring. Ideal for table tops, showcases, 

and interesting display effects. 

Tweedtone available in white. white/gold and white/silver. 

Tweedbar available in white/gold only. 

As usual, we carry a full line of exciting display fabrics, papers and accessories in 

the latest Christmas patterns and colors. 

Order now from your local display jobber or any Maharam ofhice. 


Ample stock on hand for immediate delivery. 


| MAHARAM FABRIC CORP. 
| 130 West 46th St., N.Y. 


Please send me free swatches of fabrics aD 81 


‘The House of Service" 





ee ee RE IR: 
Pe itcinsidintonnnhatsnneiainsndaneninineranniiiintiiinesieninililinionsei 
| sa NEW YORK: 130 West 46th Street 
: . : POOOOOSSS SESS ESOCOSSOSODOLCO SSO SOO CEO OOO SO SOOO OS OO CO OOO CRC OCC CCES LOS ANGELES: 1113 South Los Angeles St. 
: TEE eT a mS a TE TTT cases: Natio : CHICAGO: ] 15 So. Wabash (Wurlitzer Bidg.) 
Iii iiisiinddcan-sennedincndananiitiiiesenmeneiall i iiiticcinnsnsieins . ST. LOUIS: 313 N. 9th St., Century Bldg. 
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COMPLETE 





occen~ CHRISTMAS DISPLAY KIT 9 


STOP 
LOOKING! 


Here it is... 
\WYVVAVAVVV 
es ee 












YOU GET 
ALL THIS: 


it Jumbo Santa Center- 
piece, 2 feet wide ond a 
full yard long. 
Giant Streamer, 5"° high 
and 42" long. 
Self-Standing Die Cut Di- 
mensional Santa Posters, 

i «x 14", 

Die Cut Christmas Ball 

Messages, 5° x 13”. 

Extra-Large Die Cut 

Christmas Cane with 











Message, 12%" x 25”. » a 

Assorted Die Cut Action- LP 4 

Packed Santa Pin-ups, ye} * 
= 


approximate size of each 
8" x 10". 

Streamerettes with Im- 
portant Messages, 4° «x 
is”. 

Decorative Die Cut 
Candy Canes, 614""x 17". 
Die Cut Santa Message 
Cards, 5%" x 7". 

Gift Box Sign, Die Cut, 
44." x 10°. 

Double Tag Die Cut 
Message, 4%4"" x 15". 










Special Christmas Price 
Tickets, 134" x 2%". 

Special Christmas Design 
Price Tickets, 244''x3%". 
Assorted Die Cut Sales- 
Tested Ribbon Readers. 
Assorted Fiberglass Die 
Cut Snowflakes & Stars. 











184 pieces in all— 


ALL 184 PIECES 
ONLY $Q-95 





DISPLAY MARKETERS INC. 
1021 S. Ninth St., Philadelphia, Pa. 


Gentlemen: 


Ship at once CDK-184 Christmas Display Kits. 
Name 

Address 

City 


SOLD THROUGH LEADING DISPLAY JOBBERS weneenslnn 


DISPLAY MARKETERS INC., 1021 S. Ninth St., Philadelphia 47, Pa. 


dl 











SANTA CLAUS, 
REINDEER, 

CHRISTMAS TREE— 
Available in combination, 
or as individual units. 
Santa Claus, dressed in 
rich red velvet,is 21°’ 
toll. Has flexible arms 
and legs. Reindeer of 
molded rubber. Can be 
used indoors or outdoors, 
32” tall, 19°" long. 
Evergleam tree 2° 

6’ and 8’ tall. 

aluminum by 

Skillful 

ful 


ee eee SPIRALOCK — Twist GIANT EVERGLEAM 
usual, Glistening alu- «OM... 2 Some & ee ee 
minum base ne Se wn place. 10" lengths 6 eg con — ana 


Q@ variety of colors, 
and 30° dia- 


GIANT ROSETTE— 
Attractive aluminum 
base metal adds 
sparkle to displays. 
12” diameter. Variety 
of colors 





to a carton in 2"° and 
5.'' widths. Various 
colors. 


EVERGLEAM GAR. 
LANDS — Sparkling 
fringed aluminum base 
metal, 25’ lengths in 
4° ot 8 diameters. 
Various colors. 


Full branches, glisten- 
ing ball ornaments. 
26° and 32” lengths. 


STARS — Colorful base 
metal. Literally rise to 
almost any occasion. 
Sizes 3’, 5” and 7”’. 


METAL GOODS CORPORATION 


DISPLAY WORLD 
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Most of them are also weatherproof, and can be 
used outdoors as well as indoors. They're 


3-DIMENSIONAL 
TREES *o — Durable 
fiberboard faced 
with crinkled foil, 
overlayed with 
fringed base metal. 2 
sizes: 28° and 48’. 


RIBBON-U-TWIST— 
A base metal ribbon. 
Twist and pull for 
draping, framing or 
trimming. Good pack- 
age tie without twist. 
Widths: %"' to 2”, in 
spools. 


195 3 





Materials 


Our new catalog featuring these and other 
dramatically different display materials is yours 
for the asking. These beautiful fireproof display 
materials are actually an inspiration to work with. 


practical and useful as they are beautiful. You'll 
find that they'll help you do a terrific job of attract- 
ing trade and selling merchandise. A postcard 


request will bring you a complete catalog and 


as price list. Mail to whichever address is nearest. 





3=-DIMENSIONAL 
CANES *—Durable 
fiberboard covered 
with crinkled aluminum 
base metal. Wound 
with base metal strips 
and two-tone Aluma 
Cord. Sizes: 15° and 
4 ge 


3-DIMENSIONAL 
STARS*o—Crinkled 
foil facing, over dur- 
able fiberboard, 
overlayed with radi- 
ant fringed base 
metal. Sizes: 20” 
and 31’. 


SNOWFLAKES — 
newly designed, 3- 
Dimensional, base 
metal. Ideal for Christ- 
mas display. Variety 
of colors. Sizes: 4”, 
a." 6 





| Se Saeed Gy Pans 


- GIFTS ALL 


MERCHANDISING 
STREAMERS — 
Smartly styled base 
metal, Contains easy- 
to-read seasonal 
messages. Size: 4° x 


26 


3-DIMENSIONAL 
BELLS *o— Mounted 
on fiberboard. Sur- 
faced with brilliant 
crinkled foil, overlayed 
with fringed base 
metal. 20°” in height 


CHAINS — Aluminum 
base metal. Countless 
applications. A selec- 
tion of colors and 
sizes 


640 Rosedale Ave., St. Louis 12,Mo. » 106 So. Long Beach Road, Rockville Centre, L. |., N. Y. 






















**T shot an arrow into the air, 


It fell to earth, I know not where.”’ 
The Arrow and the Song— Long fellow, 1845 






































Longfellow a space / buyer? 


Longfellow’s lament could well have been applied to advertising 
back in 1845. Yes, even up to 1914 when a group of 


advertisers, agencies and publishers, alarmed by the waste ‘ 
and guesswork in their business, brought order out of advertising ff 
chaos by organizing the Audit Bureau of Circulations. These f 
pioneers in circulation auditing established a definition for paid 4 B.C. reports that provide a sounc 
circulation, rules and standards for measuring circulation, ff asta auiien Santana 
methods for auditing and reporting the FACTS. ff e How much paid circulation e How much 
For value-minded advertisers the era of blind space buying unpaid distribution e Occupational or 
ended in 1914. ¥z ¥z Yoday’s experienced * business breakdown of subscribers e Where 
space buyers use the audited information they are located e How much subscribers 
in A.B.C. reports to aid them in applying media pay » Whether or not premiums are used 
to markets and get full value for advertising e How many subscribers in arrears e What 


dollars. Here are some of the FACTS in percentage of subscribers renew. ¥ y¥ Sales 


messages go direct to their targets, there’s no 
shooting “into the air’ when space buyers base 
their decisions on A.B.C. FACTS. This publication 
is a member of the Audit Bureau of Circulations 
because we want our advertisers to know 
what they get for their money when they 
use space in these pages. Ask for a copy of 
our A.B.C. report and then study it. 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as_ | 
defined by A.B.C. standards, indi- 
cate an audience that hasresponded — } 
to a publication’s editorial appeal. © 
With the interests of readers thus 
identified, it becomes possible to 
reach specialized groups effectively 

with specialized advertising appeals. 
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A.B.C. REPORTS—FACTS AS A BASIC MEASURE OF ADVERTISING VALUE 
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YOU CAN DO IT! Use these diagrams. 
Photostat up to the size you want for oa 
pattern, then cut out of sturdy Presdwood. 











Christians Sumbols 
Mado Eorior 


with MASONITE PRESDWOOD 


Here’s help for the Christmas displays you’ve really wanted to build! A versatile, 
workable panel material that lets you do more...faster, economically. 


Flats for a background, wall, ledges? Call on Masonite Presdwood! Three-dimensional 
pieces for a window or interior feature? This dense, grainless all-wood hardboard will stand up 
with a minimum amount of support. 


Presdwood is easy to cut... with the tools you have at hand. Smooth, flat surface is a 
perfect base for paint and enamel...can be painted again and again. You can even bend 
these handy panels to smooth-flowing curves. 


You can get Masonite Presdwood * right in your area...see your local building materials 
dealer. He has the types and thicknesses to help you create exceptional displays all year long. 


better hardboatds for Detter display. 
An. MASON ITE ® CORPORATION 
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There is nothing like the Séowcard MACHINE! 














for speed 





In singles or multiples, it produces more Unlimited choice of type, color combina- 
signs per day. Turns out professional jobs tions, and layout — vertical, horizontal, or 
in minutes — duplicates in seconds. angular. Prints halftones or other cuts. There 


are models to handle all requirements. 


Makes all sign jobs a matter of pennies. for simpliciny 
Quickly pays for itself out of savings .. . Easy to operate. Not a complex machine. 


And it’s built to last for years — backed by Requires no special skills or experience. 
a sweeping 5 year guarantee. 


Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 





1196 Merchandise Mart, Chicago 54, Illinois 
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SS ioelléy NAIVITY SETTING 


A CHRISTMAS SCULPTURE OF MODERN BEAUTY AND DIGNITY 


For... 

Store Windows 
Ledges 
Canopies 

Over Elevator Doors 
Public Parks 
or Squares 
Churches 
Clubs 

Parking Lots 
Banks 


Industrial Plants 





No Christmas setting has ever excelled the simple beauty and rich sig- 


nificance of a splendid sculptural presentation of “*The Nativity” and 
Silvestri this year offers the Holy Family in NEW bas relief, free stand 
ing, full size figures. The execution is serious and magnificent. 

Create a crib of rustic atmosphere as a background setting for these 


sculptures and dedicate a window as a spiritual Christmas tribute. It 


will be a scene thousands can gratefully remember. 


No. 12859P Standing Figures 5’6” high 


Sa rr $67.50 
So PT ee eee 67.50 
Christ Child in Crib........ 37.50 
Fe Sere eee 67.50 each 


Add 10% for Outdoor Finish 


Shoei, ART MFG. CO. * 1147 W. OHIO STREET + CHICAGO 22, ILLINOIS 


WINDOW DISPLAYS + POINT OF SALE + STORE PROMOTIONS + CONVENTION DISPLAYS 


SEPTEMBER, 
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with original doll creations 
and all the trimmings 
trom Art R. Cohen 


ve_ver Santa Clauses a 
IN ALL SIZES 


Jolly, lusty Santas with great big smiles that will fill your store or 
windows with Christmas cheer. Beautifully custom-made of rich red 
velvet with white velvet trim. Arms and legs move into any position for 
easy and clever placement. 





gf $10.50 each a $21.50 each 
ee $13.50 each ee ee $30.00 each 
Pt aieitecdannnnd $90.00 each 


60” size available with mechanical moving head and arm $125.00 each 


Santas also available in pastel colors at no additional charge 
i B 
Santas in satin at proportionately lower prices 


UGHTWE/GHT uNBREAKABLE DOLL? coR WINDOW and INTERIOR pispjay 


Mr. & Mrs. Mr. & Mrs. 
Shopper Santa 


You never saw a homuer. more 


Gay shopping couple to lend pleasant Mr. and Mrs. Santa 
your displays an authentic, old Beautifully garbed in lustrous 
fashioned flavor. Realistically Christmas color velvets with 
dressed in rich vel vets and satins white plush trim. No detail over- 
Arms loaded with gay gift cabal even to Mrs. Santa's 


packages. Made of lightweight, smart, satin apron Made of 
unbreakable Celastic, for years lightweight, unbreakable 
of practical use. 21°’ Overall He Celastic. 20° Overall He 


THE PAIR 232-90 THE PAIR 2.3():00 














Mr. Kristle-Toe Santa Couple Mr. & Mrs. Xmas Cheer 


Kristle-Toes are light-weight, moulded of Gay Santa couple are mounted on a frosty- Mr. and Mrs. Xmas Cheer are carefully 
rubber, and self-standing. Red, green or white plaque trimmed with a frosted pine clothed down to the last tiny detail, such 
gold covered bodies with non-tarnishing decoration with metallic cones. Couple are as his black, simulated fur coat. Mounted 
sparkle. Red or white velvet skirt and richly and authentically clothed in red on frosty-white plaque decorated with 
collar. Head decoration with finial, bell, velvet trimmed with white plush. 30° long frosted pine and metallic cones. 30" Long 
or tufted as shown 20° Overall He and 25’ Overall He and 2§”° Overall Hr 











COMPLETE SET as shown °3.9:00 





$ 
each $17.50 COMPLETE SET as shown 30.90 


ART R. COHEN CO. « $10 PENN AVENUE - PITTSBURGH 19, PA. . your most 





Your Christmas displays will really ‘‘sing”’ 
when you build them around this group 
They are custom clothed in plush and 
velvet in the authentic old English style, 
carefully detailed. Lightweight, unbreak- 
able Celastic. 21°" Overall He. 
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Carol Singers 


SET of 3 *34 50 





Starlite Sets 
Tiny, clear, miniature starlite bulbs present a 
soft and pleasing star effect. Available in green 
or white wire. Wired in parallel, complete 
with transformer. Each bulb lights inde- 
pendently. A. C. only 


20 lite sets....$ 7.95 40 lite sets... .$12.95 
60 lite sets... .$16.95 


Blinker Lite Sets 


These sets are similar to the Starlite sets except 
that cach lamp lights and flashes on and off 
independently, achieving a pattern of light 
in motion. Available tn green or white wire 
complete with transfor:ner. A. C. only. 


20 lite set... $10.95 40 lite set... .$19.95 
60 lite set... .$27.95 


























" Panen Hand 


Decorated Ornaments 


These hand decorated tree ornaments have been 
made by craftsmen for many generations and 
are turly the most unusual ornaments that 
have ever arrived from across the sea. You will 
thrill to the glamor and old fashioned spirit 
that they will add to your Christmas displays 


#A $4.50 dozen 3:!,"’ diameter 
#B $4.00 dozen 4°’ diameter 
#C $5.50 dozen 4:1," diameter 
#D $6.00 dozen 4’ diameter 


Packed assorted colors and designs to the box 





Shiny Brite Balls 


Shiny Brite Balls are perfectly formed and 
rounded and unequaled for their beautiful and 
tlawless colors. Will add the right touch of 
quality and beauty to your Xmas displays 
Packed one dozen of solid colors to the box 







pe PUT PTT ETT eT CCC TT Tee $ 3.50 per gross 
 htcddcheveneucecewedsees $ 9.00 per gross 
had 646.0040086Geerenee $12.00 per gross 
DE Nidescebaceasedanaenes $15.00 per gross 
re ree $18.00 per gross 
EE eae $24.00 per gross 
ae bbe 6adnsedonisnwsneis $12.00 per dozen 







Choice of colors: 


silver, emerald green, purple, natural gold, cerise, 
pink, red, turquoise, chartreuse, and royal blue 
































pire prep Spun gias s—fireproot 
White Colors 
2? lb hox $ ? sO $ 475 
1O lb boxes $1) sO $16 75 











Light blue, pe. chartreuse, red, dark blue, 


yellow, dat green, turquoise, white 








Glass Fiber Cloth 


Soft and pliable for puffing and draping 
100% fireproot 40°" wide. Available in 
white and same colors as angel hair 

10 yd. package .. $3.75 
50 yd. package $17.50 








ous Ribbons 


100 yd. roll 1,000 yds. 


ree rrr $ .90 $ 8.00 
rer a $1.25 $11.50 
eae as damned $1.65 $15.00 
eee Ser évews $2.75 $25.50 
50 yd. roll 1,000 yds. 
ee $47.50 
ae Gy" ...-. Sars $67.50 
Ribbonzene...... 500 yd. rolls %‘'— $1.10 
Ribbonzene...... 500 yd. rolls %‘’—$2.50 


ALL COLORS available 








Metallic Foil Papers 
Silver Glo 
Natural gold 
Coronet Red 
Midnite blue 
Cerise 
Turquoise 
Surprise pink 
Emerald Green 
Chartreuse 
Shocking pink 


Ice blue 
Copper 
Bottle green 

26” Width 
2S %. ve. . 2.0. $1.50 
100 ft. roll. .... $5.50 





300 ft. roll....15.00 


Write for prices on larger quantities 
FANCY PATTERNS AVAILABLE 
Write for booklet 











810 Penn Ave., Pittsburgh, Pa. 














MAIL ORDERS 
PROMPTLY FILLED 


Member NADI 





Modern Display Equipment 












DEPENDABLE source FOR COLORFUL CHRISTMAS DISPLAY maTeERIAL. 
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Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Training for Display Work Variations on a Basic Idea 
Recipe for a Displayman The Display Calendar 
Common Errors in Display Layout of Merchandise 
Working Methods Display of 19 Different Wares 
Application of Art in Display Small Windows 

Abstract Art in Display The Store Front 

Technique of Painting Interior Display 

Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpture The Flower in Display 
Display Materials Color 

Papier Mache Paints, Binders and Thinners 
Balance and Symmetry in Display '__ Lettering and Display Signs 
Line and Form in Display Lighting 

Principles of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 

The Window Plan Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Small Budget Windows of the World 





EVERY DISPLAY DEPARTMENT 
Needs This Greatest Display Book Ever Published 









Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


...to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —-in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


&# DISPLAY WORLD, Cincinnati 1, Ohio. 











+ (J Please send me postpaid a copy of DYNAMIC DISPLAY. for 
: which $10.00 is enclosed. 

s | Please send me a copy of DYNAMIC DISPLAY and enter or 
5 extend my subscription to DISPLAY WORLD for one year, for 
: which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
a combination orders, except Canada and Pan-American 
- countries, $1.00 additional.) 

' 

* NAME a Ri Rend Barc iO i Bide a a a 

| 

o SURESS . stearate Ge ae ira hae ee ee ieee es oa tl 
CD  scusvwasdeuucnsaeecoecs ZONE...... STATE........... 
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Above cuts show effect of various size balls, in varied colored lights, making a beauti- 
ful effect on a tall, slender Christmas tree used at U. S. Naval Training Center, San 
Diego, California, Christmas season, 1952. 


GENERAL PLASTICS CORPORATION 


West Coast Office 


P.O. BOX | : . , I ing ern ll 
1400 North Washington St. - Marion, Indiana aa is Coe 
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Above cut shows the beautiful effect created at the entrance to the U.S. Naval Train- 
ing Center at San Diego, California, during the Christmas season of 1952. This effect 
was created by the use of our GP15-37, 37-foot Merry Christmas sign, flanked on 
either side by two of the GP3-55 51,-ft. high Triple Candles, with one GP3-38D Peal- 
ing Christmas bell ensemble and one GP40-60 Double Face 60” high Illuminated Full- 
Size Santa in the center, making a beautiful entrance effect. 





Another close-up entrance view of our GP15-37, 37-foot Merry Christmas double- 
face sign, a close-up view of the GP3-38D Pealing Bell, close-up view of GP38-55 51, 
ft. Triple Candle, and the GP40-60 full size double-face Santa at the entrance to the 
U. S. Naval Training Center, San Diego, California. 


GENERAL PLASTICS CORPORATION 


West Coast Office 
1400 North Washington St. - Marion, Indiana  ——_ 





P.O. BOX 
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Above shows a close-up view of GP3-55 514-foot Triple Candle used to good effect 
along the drive in the U. S. Naval Training Center, San Diego, California, Christ- 
mas season, 1952. 


Close-up view of ten piece Nativity Scene used at the U.S. Naval Training Center, San Diego, Calif. 


A Deluxe Set consisting of 15 pieces—Camel, Wisemen, 
Sheep, Babe, Crib, and Angel 


Mary, Joseph, Donkey, Cow, Shepherd, 2 
$217.50 

: ee , is Aine cali NOTE extra Le She rd 3 Ange 

A Smaller Nativity Scene consists of 7 life size figures, viz: NOTE—If extra Lamb, Shepherd and Ange! 


are wanted, making 10 figures, add 20.00 
3 Wise Men, Mary, Joseph, Donkey and Lamb $167.50 Total! $187.50 


GENERAL PLASTICS CORPORATION 


P. O. BOX | j . a ° ° 1377 ¢ Freeing: aig sell 4.1710 
ae 1400 North Washington St. - Marion, Indiana ' eet 
f 
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Here they are in Full Color 
















GP 15-37 
$287.50 


or 
GP 15-17 
$187.50 
GP 22-12 GP 22-12 
$21.00 $21.00 
| 
‘ 
GP 39-14 , 
$48.50 GP 39-14 
$48. $48.50 | . 





GP 24-24 | 
$20.00 


GP 30-24 
$25.50 





GP 22-12 — 
GP 40-60 GP 36-36 $21.00 GP 35-23 
$67.50 $37.75 $27.75 
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A miniature of center color spread of our Catalogue No. 53, showing various items in 
color used effectively in holiday decorations in over 600 cities and towns during the 
holiday season of 1952. 


Excerpts from letter dated March 19th, 1953, accom- 
panying the five photos in color showing the effect of the 
holiday decorations at U. S. Naval Training Center, San 
Diego, California: 





“Gentlemen: Under separate cover we are sending 
Send today for new 24-page you five beautifully colored photographs of our Christ- 
catalogue No. 53 describing mas displays which you may use for advertising purposes. 
and showing in color com- I selected pictures which I thought would be best, and 


plete line of Holiday Decora- | hope they are satisfactory. 


tions and Quantity Discount én . 
The displays were very successful, and we received 


Price Schedule. DEALER- many favorable comments from the public and from city 
SHIPS AND AGENCIES officials. Our displays were the best of any miliary in- 


| ; re stallation from coast to coast. Thanks again for all your 
AVAILABLE. WRITE FOR help. I hope to do business with you again. 
DETAILS. 
U. S. Naval Training Center 
Sincerely, 

Aleck Dugally 

and Lt. Norman §S. Evans 
Special Service Officer 

San Diego 33, California 


GENERAL PLASTICS CORPORATION 














West Coast Office 


1400 North Washington St. - Marion, Indiana ea See ae 
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Gls New! Gls News! 


SOMETHING NEW HAS BEEN 
ADDED TO PRINTASIGN! 


America’s foremost department 
stores are saving thousands of dol- 
lars a year in labor and overtime 
with Printasign! 


One of the nation’s top display di- 
rectors recently said—“In my sign 
shop, Printasign is ‘all play and no 
work’ “! And he said a mouthful 
when he made this statement. . . 
because the new hydraulic Printa- 
sign is so simple in its operation. 
Requires no typesetting . . . works 
like a typewriter . . . and even a 
child can run it! 


Clip and Mail this Coupon 


Prin asign 


DIVISION OF REYNOLDS PEN CO. 


DEARBORN ST., CHICAGO 5, 


SEPTEMBER, 1953 


NEW TYPE-CASE FOR WINDOW DISPLAYS 


ILL. 






Without any change or 


adjustment ... whether it's a 
SMALL PIN TICKET 


LARGE WINDOW CARD... 
PRINTASIGN 


will do the job with 
accuracy and in record- 
breaking time. 


l 
! 
i 
! 
! 
! 
! 
| 
| 
| 
| 
| 
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PRINTAS IGN 607 $. DEARBORN STREET 
DIVISION Of REYNOLDS PEN CO CHICAGO 5, ILLINOIS 


Tell me more about Printasign and the New 


Type-case. Send full particulars and literature. 


FIRM NAME 
ADDRESS 
CITY AND STATE 


MY NAME 
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ditors Comment 
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While judging a Hart, Schaffner & Marx window display contest the 
other day I couldn't help noticing -- for the hundredth time -- the 
almost constant repetition of one outstanding fault which seems to 

have plagued men's wear displays for years. That is the displayman's 
apparent indifference as to whether or not the apparel is freshly 
pressed and placed on the forms or mannequins so that it fits per- 
fectly, has the sleeves correctly padded, and shows no wrinkles. There 
were quite a few stores represented in this particular contest, ranging 
from large to small and covering different parts of the country, and 
yet in only a relatively few of the displays was the fine merchandise 
flawless in appearance. Sleeve forms are cheap, tissue paper for 
padding is even cheaper, and it is not too much to insist that men's 
coats and trousers be freshly pressed before going into the window. 
These steps, plus a little more time spent in arranging the merchandise 
on the forms with greater care, result in a window that does a much 
better job of impressing the shopper. 































I might add that only a small percentage of men's wear displaymen 
have taken a lesson from their opposite numbers who create displays 
for women's wear. In the latter case, dramatic or theme or atmosphere 
displays, as they are variously called, have been the rule for a long 
time. Many men's wear displaymen seem content to put the coats on 
forms, drape the trousers over fixtures, put in some accessories, hang 
a hunting scene on the background, and let it go at that. There are 
exceptions, of course, but only occasionally is an attempt made at 
dramatization -- although it has been proved by actual research that 
dramatized displays stop more people and make more sales... 


While on the subject of men's wear displays I might as well add 
that I am getting pretty well fed up with Father's Day displays in 
which Dad is portrayed condescendingly as a sort of amiable half-wit 
who is around for the sole purpose of paying the family's bills. Why 
not handle Father's Day displays with the same dignity and sense of 
paying tribute to a revered person as is done with those for Mother's 
Day? Maybe many customers don't think that Dad is such a dope 
at allecece 


Incidentally, I often wonder why more displaymen don't enter 
display contests sponsored by national advertisers. Quite a few of 
them offer really substanial cash awards -- and they are easier to win 
than most people think, or so I believe after judging several hundred 
of them during the past 18 years. It is true that some stores have a 
policy which forbids their display manager to take part ina contest, 
but these are in the minority. The reason most often expressed to me 
for not participating is, "There will be hundreds of entries in that 
contest, a lot of them from big stores with more money to spend for 
display than I can, and I wouldn't have a chance." 


That isn't the case at all. While many national advertisers in 
reporting the results of a contest will mention the hundreds and 
hundreds of entries they received, usually this is just talk. The 
average display contest, unless it is extremely well publicized, 
sponsored by a famous firm, and has really (Please turn to page 105) 










For Superior Performance ... For Lasting Satisfaction 
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PLASTIC RIGID SHEETS 



























The Vinylite Plastic Rigid Sheet is a non-shrinking, dimensionally stable sheet especially suited for many purposes. It can 
be easily formed, drawn, machined and worked on without any special equipment. It can be printed, stamped, engraved, 
silk-screened. The stable qualities of this sheet permits perfect register when multi-colors are necessary. It will resist most 
chemical and physical changes that occur in normal product use. Some of the many applications it can be used for are: 


Advertising Displays Maps Three-Dimensional Signs 
Advertising Specialties Name Plates Trays (Jewelry Cases) 
Dials— Window Faces Signs Electro Molds 
Instruments Templates Color Separation Plates 


Samples of Colors and Gauges Will Be Sent On Request. All Sizes and Colors Listed Below Carried In Stock. 


Schedule of prices listed below entitles you to assorted colors without extra charges. 


NY; hits Plastic Rigid Sheets . . . For Immediate Delivery 


ALL SHEETS PRESS POLISHED BOTH SIDES 



































STOCK ; RED WHITE BLACK ORANGE YELLOW CLEAR 

COLORS BLUE GREEN IVORY BROWN MAROON 
SHEET | SHEET SQUARE | to 24 25 to 49 50 to 199 200 to 999 

THICKNESS | SIZES | INCHES SHEETS | SHEETS SHEETS SHEETS 
010 | 20 x 50" | 1,000 $1.20 $1.05 $ .97 $ .93 
015 20 x 50" 1,000 1.64 | 1.43 1.32 : 1.27 
| | | 

020 20 x 50" | 1,000 1.94 1.69 1.55 1.50 
025 20 x 50" | 1,000 2.34 204 3 aa % Pie 
030 20x50" | 1,000 2.72 238 , ee wn beer 20 


























RE-CUTTING TO SMALLER SIZE—ADDITIONAL—ASK FOR QUOTATION 
TERMS: NET — F.O.B. OUR PLANT 





Plastic Binding Corporation 





Dept. D.W. Dept. D.W. 
732 SHERMAN ST. Originators of Plastic Binding in America 15 WEST 24th ST. 
CHICAGO 5, ILL. NEW YORK 10,N.Y. 
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Lighting The “Great Tree At Rich's: 


when Rich's opens the Clristmas season 


Phey came forth 


display house for creation. Much interchange 


lowed before the tinal approval 


In late October, each person with 


the person responsible. Separate memos went 
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items were scheduled = tor early November, 
with the more Christmasy sections following. 
The entire Christmas decor was set for com- 


pletion by Thanksgiving week. 

\ second memo followed, giving the nightly 
plan of mstallation this was planned floor 
by floor, and included information as to 
where special display materials would come 
from as well as the names of all personnel 
working——-even including the number of cat 
penters and porters required. When the date 
arrived, the planning had been so complete 
that each display literally tell imto place. 

Richs windows are shrouded for several 
days prior to Thanksgiving, which not only 
gives the displaymen time to do a masterful 
job but also creates greater curiosity on the 
part of the passing public. On Thanksgiving 
might as the “Great Tree’ 1s lighted, the 


—Top left, "Sights and Sounds of Christmas” 
in the main window of the Store for Homes 
establish Rich's Christmas theme for 1952... 
Upper right, the elevator mural repeats the 
theme . . . Lower left in the same group, 
Santa Claus Lane where children look at toys 
in Santa's workshop while waiting their turn 
to speak to him .. . Lower right, the Christ- 
mas Kitchen displays gifts for the housewife. 
. . . Lower left, the lighting of the ‘Great 
Tree’ atop the Crystal Bridge connecting the 
main store and the Store for Homes— 
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An Atlanta Institution 


window lhgehts, too, are turned on and the 
thousands 
event throng to see 
A huge, institutional window in the 
HHomes is the 
until 


main store. or 


who turn out each year for the 


What new magic has been 
created. 
Store for 
remains 


main attraction, and 
(hristmas The win 
Store for Fashion, 
until 
they, too, b 


intact 
dows in the 


are given over to merchandise two 


weeks before Christmas. when 


come mstitutional windows. 

Those first merchandising windows are no 
micre hodge podge of gifts, however ‘| hey, 
too, have a theme. last year they were 
built around the thought. “Il dreamed this 


would be.” Keach 
different age group. 
clothes, 
it would he “the 


window appealed to a 
The little girl 
costumes. and 


with 
toys, new packages 


dreamed most wonderful 
( hristmas 
would be “the 


she was surrounded with all her 


ever.” To the teen-age girl, it 


dreamiest Christmas ever,” as 
heart could 
plus scales to remind her keep her 
(Other 
most terrific Christmas ever,’ “the 
ling.’ “the merriest,’ “the 
brightest,” “the 
most marvelous.” ‘The 


desire 


“dreamy tgure! windows were “the 
most dazz 
whitest,’ “th: 
most sparkling,” and “the 
merchandise 
picked to fit the 


meetings 


displayed 
‘That 


ahea‘l. 


was carefully 
meant 


caption 
months 
and planning of props and workshop 


with buyers 
sched 
ules far in advance. 


When the time for the change-over to in 
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stitutional windows arrived, the same munute 


detail had taken place in advance. The sights 
and sounds of Christmas came alive in “The 
Seven Days of Christmas Week.” No attempt 
Was merchandise 


made to promote any 


There purpose for the 
warmth and joy of 
Atlantans. The 
composite Christmas 
dow in the Store for Homes, depicted thi 
preparation for, and celebration of, the 
(hristmas so de*r to the 
famuly 


Was only one displays 
( hristmas 
lifted 


picture Wil 


to bring the 
to the heart of 
from. the 


Scenes, 


typical American 
\s has been poimted out in previous articles, 
puts a lot of 
(hristmas 
dividers, 


Rich's emphasis on imterios 
everywhere 
shafts—in the 


heauty shop, and so on 


displays decor is 


on the posts, escalator 


restaurant, (;listenimeg 
made of tree ornaments gleam 
Little 

spring up on every floor. The 
is filled with rare old 
bindings The 


chandelhers 
from the shops 


Shop 


ceilings hristmas 
uriosity 
hooks it) ( xquisite 


( randmothe ! . Shop appeal 


—Upper left, the Trim the Tree Shop 

Upper right, a gift wrapping section 

Lower left, a toy outpost at the escalator of 
the Young Atlantan Shop Lower right, 
one of the windows in a series which dealt 
with the events of a certain number of days 
before Christmas: this was ‘Two days before 
Christmas — the family search for a tree'’— 






sonabeen, BS side 


By FRANCES G. SATTERFIELD 


on the childrens floor to house luxury ttems 
tor cherished grandchildren \ peppermint 
stick roof and posts call attention to the 
tempting Christmas candies section Lh 
second Hoot bridge ts transformed ito a 
frim the Tree Shop And of course there 
is a Shop for Men Only, a Casual Living 
Shop, and innumerable bars for slippers, 


handkerchiefs, and many personalized items 


lowel Tree lane appears I the linen de 
partment \ world of tables 
to thi 


Outposts 


and chairs takes 
Store for Homes, and 
and gift 
strategically located and 


OVer ce bra $2 
gift wrappings certificate 
desks are drama 
tized 

Lhe tos 


its huge 


child's 
and dolls 


price, Its 


delight with 


and costumes to 


department 1s 
doll house 
roundhouse 
hooks, 


there Was also A Wiilila 


miect every wish and 


of trams and equipment, and games, 


and tovs last Veal 


| 


vheel alone with merry-go-round. 


heat te rice 


ture berris 


space ships, and (games are 


located by age yroups, as are many educa 
tronal toy ivervthme ws done to make 


shopping easy and speedy 


Standing majestically above this Christmas 


wonderland as Rich's now famous “Great 


Tree.” lt as aditheult to magine hristma 


hemg complete m Atlanta without it leach 
vear, mm mid-summer, the search for it be 
gins from then until the right one 1s found. 


| Please turn to 


Pade e& i | 
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case of the handsome, leatlhike aluminum 
serving dishes featured just before Mother's 
Day. This distinctive line is manutactured 
by Bruce Fox, 

““Bruce Fox,’ mused Raynaud, “. . . fox 

be smart as a fox. That's it!” 

Soon a large tox head appeared in one 
window on a pale blue backwall. It was 
created with terra cotta colored yarn. 
Phrenology was cleverly employed in the 
pink head section and drew a great deal ot 
public comment. The various human traits 
and emotions drawn trom observation were 
A ee cn oi ee depicted . . . sex, mother, fear, taste, hate, 
—e . 2 a a py ee 2 hunger, memory, May 10th, love. 

. | | Modernistic wire frames of terra cotta 
color held the smart aluminum dishes, sug- 


Gump s Amazing Windows Stop Traftic 


NOTHER attractive sidewalk flower The table was created with heavy black 
shop, so typical of San Francisco, = string agaist the backwall. Then = multi- 
opened a few months ago in front of | colored mats were placed at random on the 

250 Post street. The flowers were fresh, fra “table”, plus one plate and one place set 
yraut, and bright, yet business was terrible. ting. The wine bottle was cut from gray 


“| didn’t reckon with one thing.” sighed cardboard, while the actual conical wine 


the proprietor “Gump's windows! Every glass was held in place by unseen black 
passerby stops but they are so interested nylon string. The real wine in the glass 


i the windows they pay no attention to had to be changed every day, because 


anything else.” evaporation took place at the rate ot ap- 
Indeed, every Gump window ts a= produc proximately 1 inch in 24 hours 
tion of art combined with stimuli to own The Italian chair, tilted at a rakish angle, 
the fine merchandise shown According to had three napkins wrapped between the 
Mr. Herb Raynaud, display director, sales rungs in the upper back to one side. They 
of hand-woven straw mats from Italy in were pure colors of green, white, and red, 
creased at least six times after they were the colors of the Italian flag 
featured in a recent window display In the foreground were two boards painted 
‘It was a very bright, very fresh and white. Raised 6 inches off the floor, they 
clean looking window,” says Raynaud. “Since were supported by glass cylinders Ten 
the mats are primarily for out-of-door sum brightly colored mats were placed with 
mer living, we wanted to get that out-of studied carelessness on the two planks, with 
door feeling across to the viewer.” a small sign stating the price. 
Phe walls and the ceiling for this window When Mr. Raynaud studies merchandise 
were painted white. On the floor a fine gray for a new window displav he always looks 
rayon fabric flecked with gold was used lor an “angle of approach.” Consider the 





vesting smart serving for smart hospitality 
Placed on the floor inside each of these nine 
Ilrames was a square pink card, each one 





corresponding to one section of the phren 
ology chart in the fox’s head. 

The sidewalls and ceiling for this unusual 
display were painted white. A beige shag 
rug carpeting was used on the floor. The 
algebra equations and the long row ot hg- 
ures tor addition were presented in terra 
cotta, also. 

What do you think of when you think of 
wrought iron? Heaviness perhaps? Gump's 
recently showed wrought iron table-lamp 
combinations floating in air. In the actual 
display the supporting glass did not show, 
as it does slightly in the accompaying pic 
ture. 

“It was a successtul effort to dramatize 


—The windows of Gump's, San Francisco, 

done by Herb Raynaud, have a reputation of 

being among the most unusual to be seen 

anywhere. On these two pages are six ex- 

amples of his work. They are explained in 
detail in the article— 
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the lightness of wrought iron,’ explains Mr 
Raynaud, “thereby showing that it can be 
moved easily.” 

\ 5 by 4-foot piece of heavy plate glass 
was raised 12 inches off the floor, and sup 
ported by glass cylinders. The edges were 
painted black to eliminate the usual green 
cast of glass. All walls and ceiling wer 
painted black, with the exception of a rela 
tively small white square on the center back 
wall, half way between the floor and _ the 
ceiling. A white picture frame was hung 
igainst this white space. Then “floating” 
in front of it was the lamp-table with a 
clear glass cigarette urn filled with ciga 
rettes, and the coffee table holding a clear 
glass dish filled with white eggs 


By HELEN C. HICKS 


Directly above the lamp was a white spot 


light. The wording on the floor was cre- 
ated with cut-out letters of pure turquoise, 
chartreuse, blue, and vermilion. They ad- 


vertised the lamp tables so right for con 
temporary living, equally effective function 
Ing together or separate 

“To offset the floor shadows cast by the 
white spotlight,” says Raynaud, “two other 
spots, one ot pink, the other green, were in- 
stalled at either side at the top of the 
front window. They were carefully placed 
in relation to shadows cast so that they 
colored all of them.” 

exclusive lanai lamps by Smilite sug 
vested a tropical bamboo setting for effe 
tive presentation. In these lamps natural 
yrass and leaves are imbedded in the neu- 
tral colored plastic. 

Two beaded bamboo drapes 3 feet wide 
and 7 teet long were purchased, and Gump's 
displaymen whited all of the beads. These 
drapes were then suspended trom the ceiling 
Qne dropped straight down, lush and_ full 
The strands at the left side of the window 
were alternately separated, halt to ceiling, 
halt to the floor. The lamps glowed from 
dark brown pedestals All walls, ceiling, 
and floor were painted white. The only spot 
ot pure color was an orange, a real one, 
mounted on the backwall between two sprigs 
of tern Although the orange remained 
tresh throughout the entire period of the 
display, each piece ot fern had to be re 
placed daily 

“A Greek theme was suggested by the 
name of the china pattern ‘Olympia’,” says 
Mr. Raynaud. “The idea was fturther aug 
mented by the classic beauty of this. fine 
Lenox china when we contemplated a sales 
stimulator for this particular pattern. 

Five Greeks in togas were cut out ot 
board, painted off-white—the same color as 
the china—and drawn with terra cotta line 
Standing on a board 2 feet above the floor 
and suspended haltway in the depth of thi 
window, these characters gracetully held one 
complete place setting among them 

Walls, floor, and ceiling were done in ink 
blue White tape on the tront window was 
applied in Gareek trieze design It continued 

[lease turn to page 70) 
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Ideas For 


N this and the three succeeding pages 

are presented 16 Christmas displays 

for various types of merchandise 
The ideas shown have proven their worth 
in actual use. 

First is a display by Einar’ Larson, 
Gaimbel Brothers, Milwaukee. He describes 
the window series in this way: “The theme 
ot our Christmas windows was ‘Simply out 


+f 
oyTI 


~~ 


ot this world . .. our heavenly pink 
lingerie. The tront of the store was deco 
rated with seven 12-toot pink holly trees 
and pink holly valances Long-antlered 
reindeer (fronts and rears alternated in each 
window) seemed to be dashing in and out 
ot the windows as pictured. Pink dominated 
the slanted floors, manzanita, ornaments, 
and gitt boxes which provided a_ setting 
for the pink lingerie.” 

At the upper right of this page is a display 
hy Miroslav Pichler for Ets. Helene Rubin 
stein, Paris. The three large candles were 
made of red tabric, topped with white cotton 
to represent melting wax Small figures 
stood on the cloud ot spun glass which was 
lighted trom below 

The third display is by Hanns Simons, 
display director of Kauthof Munchen am 
Stachus, Munich, Germany. It shows a 
street scene with pedestrians examining the 
wares offered by the Christmas tree vendor 
who sits by a charcoal brazier lighted trom 
below. The background was a deep blue, 
set off by glittering stars here and ther 

The religious origin of the vear-end hol 
days was treated deterentially by Harold 
Mi | aTetni, display director, The Bon Mar he . 
Seattle, in one of the store's big windows 
‘The lite-size setting had weather-beaten 


—Upper left, Einar Larson, Gimbel Brothers, 

Philadelphia .. . Upper right, Miroslav Pichler, 

Ets. Helene Rubinstein, Paris . . . Left center, 

Hanns Simons, Kaufhauf Munchen am Stachus. 

Munich . . . Left, Harold McLaren, The Bon 
Marche, Seattle— 
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Christmas 


planks and beams to form the stable and thi 
crib, while one wall was made of simu 
lated stone. Through an archway appeared 
the Three Kings in their browns and silken 
robes, while at the lett were a shepherd and 
his son, clad in sheepskins The principal 
figures were at the rear, center, while the 
root of the stable had been broken away to 
show the star and the figure of an angel 

\t the upper lett of the second page 1s a 
display by Imery Gregory, of the Preston 
Center branch of Neiman-Marcus Company, 
Dallas, teaturing lingerie tor Christmas 
gifts. Props for the display consisted of a 
large gold wreath trimmed only with be 
lights and strands of sparkling plastic gold 
beads. Gitt-wrapped packages on the floor 
served as platforms tor other merchandise 
The background lighting was deep blue 

\t the upper right is a view of the interior 
decorations used by the lredway Store, 
Dallas. Column and counter-top treatments 
were supplemented by Christmas ornaments 
suspended from the ceiling. 

In the next display by Leonard M 
Pons, D. H. Holmes Company, Ltd., New 
)rleans — Santa Claus stands in the back 
ground, surrounded by swagged tabrics and 
a canopy overhead. A snow-lady is at the 
lett and a snow-man at the right. kringed 
colored cellophane torms a valance tor the 
window and the wintry atmosphere is aided 
by the heavily Hocked trees in the back 
ground and the snow-covered floor 

Concluding the group of photographs on 
the same page is a view of the interior ot 
Wm. Filene’s Sons Company, Boston, last 


Christmas. Lee W. Court, display director, 


takes good use of arche 3 between columns 


—Upper left, Emery Gregory, Preston Center 

branch, Neiman-Marcus Company, Dallas 

Top right, Fedway Store, Dallas . . . Center, 

Leonard M. Pons, D. H. Holmes Company, 

Ltd., New Orleans Right, Lee W. Court, 
Filene's, Boston— 
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These consist of a metal tramework covered 
with flocked twigs and heavily adorned with 
(hristmas tree ornaments, lights, and figures 
appropriate to the holiday season 

Krom Canada comes the display at the 
upper left of the third page in this article. 
lt is by J. L. Beaudry, Charles Ogilvy, Ltd., 
Ottawa, Ont.: it is one of two windows, the 
first of which showed Santa Claus hard at 
work and the second (illustrated) shows him 
taking a well-earned rest after a hard night's 
work. The showcard copy read: “They err 
in thinking Santa Claus enters down the 
chimney, when he really enters through an 
opening in the heart.” 

Another interior view trom a_ tamous 
store is seen at the left center of the same 
page — The May Company-Downtown, Los 
Angeles, where Stanley Fk. Thompson di 
rects display. The usual Christmas trees 
are supplemented by column decorations 
consisting of giant papier mache ornaments 
topped by sprays of pine, and by wreath 
surrounded ornaments from which Christmas 
characters protrude. 

“Make Santa’s work easier by giving 
electric appliances” was the theme used by 
()tto H. Pearsall, Pennsylvania Power Com- 
pany, New Castle, Pa., in a series ot win- 
dows. In the display pictured here’ two 
reindeer and an elf were helping Santa 


Claus get an electric refrigerator up to a 


root-top. The background was of dark blue 
fabric tlecked with silver. 

At the upper right of the same page is one 
ol a group of five displays done along simi- 
lar lines by Emile Alline, Maison Blanche, 
New Orleans. The merchandise in this case 
was Christmas cards. A white flocked na- 
tural tree bore lighted candles, red toil 
pomsettias, and green leaves. Against the 
red background was a white step fixture of 
wood, with Mr. Bingle, the store's Yule 


character, and Santa Claus peeping out of 


Upper left, J. L. Beaudry, Charles Ogilvy, 

Ltd., Ottawa, Ont. . . . Upper right, Emile 

Alline, Maison Blanche, New Orleans 

Center, Stanley Thompson, The May Com- 

pany-Downtown, Los Angeles . . . Left, Otto 

H. Pearsall, Pennsylvania Power Company, 
New Castle, Pa.— 
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the doorway. The floor was covered with 
snow. 

\nother Christmas card window its pi 
tured next, by Walter Spiro, display director 
tor Gimbels, Philadelphia. A stylized Santa 
‘laus stood at the upper center, with electri 
lamps for his eyes, and surrounded with 
lighted plastic snowflakes 

Herman Schlipphacke, in charge of dis 
play tor the Westdeutsche Kauthoft AG, 
(Cologne, Germany, combined the Christmas 
theme with the observance of the = store's 
lo0th anniversary in the display seen at the 
upper right. The scene in the background 
was three dimensional tapering sharply for 
lorced perspective to give an impression ot 
great depth. \t the left and right wer 
groups of Christmas trees. The two man 
nequins were clad in costumes of an earliet 
time, the man pushing the woman on a hand 
sled. 

Harold McLaren, The Bon Marche, Seat 
tle, goes in for elaborate interior treatments 
ior Easter, Christmas, and other special oc 
casions. Most of his themes come trom the 
eutdoors, such as early settlers making their 
way through the forest to attend laster 
services, OF various winter activities com 
mon to the Pacific Northwest. For last 
(hristmas he used the latter, and one ot 
the scenes typical of all is that of the two 
hovs loading ice cakes onto their sled. Note 
that the columns were all converted into 
pine trees with simulated bark and _ fire 
prooted branches 

The spirit of Christmas was symbolized 
strikingly in the simple setting which con 
cludes this article. It is by Tom Watkins, 
kllis Stone & Co., Durham, N. C., and 
showed Mary seated on a throne of straw 
within the stable, with the Child on her 
knees. A background ot old boards, low 
intensity general lighting, and the spotlight 
ing ot the figures gave a most dramati 
effect 


—Top left, Walter Spiro, Gimbels, Phila- 
delphia . . . Upper right, Herman Schlipp- 
hacke, Westdeutsche Kaufhof AG, Cologne, 
Germany . . . Center, Harold McLaren, The 
Bon Marche, Seattle .. . Right, Tom Watkins, 
Ellis Stone & Co., Durham, N. C.— 
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rown floor was striped with black to simu 
late planking \ well-used library chair in 
pine with an arm rest lent an authentic note. 
side walls and shutters were in white 

lhe career angle appeared in the valance 
made of newspapers and spaced with blow 
ups of want ads amusingly worded, such as 
Tome keconomist and Dtetitian tor TY\ 
retrigerator commercial . modest salary 
plus all vou can eat. Dial NYZ-TV. An 
we cream parlor, a dormitory room, a cam 
pus shop, a lab, and library exterior com 
pleted the scenes. 

For a teatured promotion of tie silk suits 
im six windows at Saks-Fifth Avenue the 
relation of men’s silk ties made the obvious 
and natural prop to Display Director Sid 
nev Ring. Deftlhy and simply handled, the 
ties in tan, brown, and dull gold silk were 
draped over a slowly spiraling coil of thin 
wood which was painted dull gold. The 
suit, in turn, was of beige tie silk with black 
print and worn with black accessories. The 
backwall was painted a flat tan. Copy read, 
“Today's Printings of Tomorrow's Tie Silk.” 

Babies and the young, under the aegis ot 
Display Director Walter Hazeltine, had a 
jolly time in three windows at McCreerys 
In the accompanying illustration they had 
graduated from “Dennis the Menace’ in his 
pram through the trapeze stage to a digm 
hed fashion show all their own 

The row of very interested spectators in 
the foreground Was formed aT cutouts 


painted vellow, with black and white trim. 


—Upper left, by Edward von Castleberg, 

Bloomingdale's . . . Upper right, by Sidney 

Ring, Saks-Fifth Avenue ... Left, by Walter 

Hazeltine, McCreery's . . . (All photographs 

by courtesy of Virginia Roehl Studio, New 
York City) — 
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The reviewing platform bright 


vellow and 


Was painted 


the electrician at the right. in a 
white 
ladder 


was covered in gold sand-paper 


red suit, caretully 
lights trom his 

The floor 
while 
brick paper 


adjusted the spot 


height on a red 


the backwall was of yellow and white 
The latest clothes for 


a predominance ol red. 


this age 
s] owed in plaid and 


striped corduroy, while those tor the in 


fants swune to the vellows 
Teller’s 


Nrectol 


The streamer message at Bonwit 


Display (gene 


Moore hot only in a literal 


was translated by 
fashion but im 


aginatively and with direct simplicity, The 


copy read, “People are talking about Bon 
vit's gabardine ... the new polished look, 
mmportant, in the foretront tor Fall ‘53 

People will be talking about Audrey Hep 
burn in Paramount's ‘Roman Holiday 

opening soon at the Music Hall CC Dane 
mannequin modeled after Miss Flepburn.)” 


black telephones, suggesting how the news 


would spread, were placed on a dull gold 
helf in the foreground. The dress was ot 


gold jersey, the hat gold suede, worn with a 
cark grav cardigan which was trimmed with 
The gloves were in ivory and 
had mottled 
windows, making up the 
paint color ot the tele 
with th 


cold yOowe Iry 


the gold jewelry amber stones 
In each of the 
series ot eight, the 
shelt tied in 


featured costume. 


phone coloy i>] thre 
settings created by Win 
Franklin 
which 
Real 


mad 


The tour college 
Jones, display 
pointed up the window 
“Our Shop Salutes 


( olors shehtls 


ston director ot 


Simons, COPY 
read ( ollege 


(sone bright. way. 


—Upper left, by Gene Moore, Bonwit Teller. 
.. . Upper right, by Winston Jones, Franklin 
Simon & Co. Right, by Louis Villela, 


Altman's— 
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And Colorful 





By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


adapted to the best-ot-tun  tashion chan held orange and vellow telt pillows cl 
Weve evel laid Out Sve onl l his Was well a t Vraoup of folded sweaters lwo 
lettered im a combination of bright colors black lacquered rails im the foreground 
on black card stock served as props to highlight the “mad! 
The abstract mannequins were pated mad! mad! our crazy little costume touches.” 
red, green, yellow, and purple and wore The early autumn touch was also. evi 
costumes that were in gay contrasting colors cenced at Franklin Simons when the pre 
\ white muslin curtain tormed the back entation was described as “Elegance is the 
drop while the floor was covered in a semi Motif in Black and under Fiity! 
eloss” black. The black tce cream parlor l/elease turn to page >| 
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trating ol vilts Wa thre thence of the 


lt Wedding lime at Davton pro- 
motion put on b the Dayton Comp 
Minneapolt In past yeas thie edding 
theme and it related ah play usually began 
mm April or May with emphasis on the bridal 


how, but this year the merchandising people 
at Dayton 's grey together and deeded = to 
follo toup with a wedding gift) sho 
J aanye 

Planning for the promotion began early im 
thy primp \t a meetme attended by th 
head of Dayton’s Bride's Bureau, the divi 
sional merchandising manager for the gift 
section and the display director, Kobert | 
Petersen, the color scheme and the theme 
of the displays for the promotion were di 
cided 

Actually, the advertising, display, and met 
chandising all were coordimated for the 
promotion A yreen and white color scheme 
was decided upon with green foliage, white 
gardenias, and doves 

Display coverage for the gift) promotion 
mcluded a display m a key area on each 
Hoor, extensive display on the sixth (giit) 
Hoor and 26 windows devoted to correct at 


“It's Wedding Time At Dayton’s” 


By DONALD M. LYONS 





tire for showers and weddings and appro den shower and a library shower \nothes 
priate gifts for the bride and groom. Win of the windows displayed the proper clothes 
dow space included the men’s windows on the = for men at the formal wedding as well as 


Seventh street side of Dayton’s, the main furnishings and gifts for the ushers and the 


windows along Nicollet avenue, and the best man, and a few wedding gifts. At one 
home furnishings windows along = lkighth side was a full dress suit, while on the other 
street side was a tuxedo; in between was luggage 

lwo of the men’s windows along Seventh for the honeymoon \ sign at the bottom 
street featured showers for the groom “a of the window said, “lll wear this to the 


fi, Teddug 


, 
sirdt? 


- * 
° A al 1G 


“we ‘ 











formal wedding; I'll give one of these gifts.” 

Another window featured correct appare! 
for the daytime formal wedding and displayed 
a variety of appropriate gifts including mir 
rors, a lamp, towels, silver, and glasswart 
A sign at the bottom of the window read, 


—Top, a corner window featuring Dayton’'s 
services for the bride. The background unit 
is a blow-up of a bride's preference chart . 
Above, a highlight display on one of the 
selling floors . . . Main floor decorations 
followed the theme of green leaves, white 
gardenias, doves, and wedding ribbon— 
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—Right, a corner window called ‘After the 
Ceremony, with guests examining the wed- 
ding gifts . . . Center, "Bridal Lane’ on the 
sixth floor of Dayton's, with tables set for 
various bridal events ... Below, one of the 
mens wear windows; wedding gifts are in- 
cluded, along with formal accessories, and 
gifts for the best man and ushers— 


“Pll wear this to the daytime formal; I'll 
give one of these gifts.” 

“After the ceremony was the theme of 
the large corner window at the intersection 
of Eighth street and Nicollet avenue. The 
window showed guests and members of the 
wedding party standing around a table ad- 
miring wedding gifts. A buffet at the side 
of the window also was loaded with gifts, 
and two persons were standing nearby. Gifts 
were scattered advantageously around the 
room setting. 

Another series of seven windows along 
Kighth street concentrated on showers—one 


§ 3 nh eS j ; 


for every day of the week. The window 
devoted to the Sunday shower featured picnic 
supplies including thermos jugs, ice buckets, 
picnic baskets, tableware, baskets, stools, and 
paper goods. A woman at the side was 
wearing a cotton dress, and a sign at the 
bottom of the window read, “lll wear this 
to the Sunday shower; I'll give one of these 
picnic gifts.” 

The window devoted to the Monday shower 
was filled with a wide variety of laundry 
soaps, a clothes basket, bleaches, and other 
washday supplies. A woman at the right 
side of the window was wearing a cotton 
dress and a sign at the bottom of the window 
repeated the slogan referred to above. Thus 
the shower theme was carried out appropri- 
ately for each day of the week. 

Another window featured Dayton’s bridal 
services. In the background was a giant 
“bride’s preference list,” such as the future 
bride fills out when she goes to Dayton’s 
Bridal Gift Registry to list preferences in 
flatware, china, linens, and household acces- 
sories. In front of it were appropriate gifts. 
Main theme of the window was the brick 
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att.red im the traditional wedding dress with 
a ring bearer and a tlower girl at each side 
and the bridesmaids in back \ sign read, 
“The pleased and happy bride with Dayton’s 
helptul wedding services.” 

ln a kev area of each floor was a unit 
display ot the same proportions as the win 
dow display (On one tloor a folding screen 
formed the background for the display. The 
screen carried the message, “It's Wedding 
lime at Dayton's, (ome Stroll Down Day 
tons Bridal Lane.” In front of the screen 
was a Swedish crown such as is worn by 
every Swedish bride, Minneapolis having a 
large population of Scandinavian descent 
The crown was loaned by the American 
Swedish Institute in Minneapolis At the 
right was a bride attired in a wedding dress 
Garlands of green leaves and white gar 
denias were used to decorate the area above 
and to the right of the display 

\ heavily-used aisle on the main floor also 
was decorated with garlands of leaves, gar 
denias, doves, and ribbons strung from the 
pillars to the ceiling, forming another bridal 
lane. Signs attached to the pillars said, “It’s 
Wedding Time at Dayton’s.” 

[Please turn to page 72] 
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Pramations ... 


Display Designer and Consultant 
New York 





Arrangement: This display ot women S tashions - ‘ 
consists of two detinite units in a well balanced 
orranagement. 

na ~ 


Properties: An air of smartness and sophistication 

noted if TNIS display. The manneauin. wearing 
the seasons smartest in coats, is posed in front of 
Qg agaist lay of tg NiOon DIOwW-UDS. ‘well ie@AaVeS add Qg 


decorative re Te. ( o; / cara S nNnown ‘en TOOT QO? 
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Arrangement: Iwo definite units make up thi 
Christmas display. It is effective yet simpie in its 


design and arrangement. 


Properties: [he display unit consists of pine 
branches grouped together and decorated with 
brilliant baubles and lights. Ladies intimate ap- 
parel is displayed on the branches. Mannequin is 


posed at lett opy -ard at right. 








Arrangement: This Christmas shoe display consists 


ot two detinite unit 4 1S ge yrative ana eye 


com elling. 


Properties: Fir branches and mulated alass putts 
studdea with star ind liohts combine to make a 
very decorative unit. A period chair also adas 
interest to the display. A limited number of shoes 

neatly arranged and copy card is fhown at lower 


riaht ot window. 
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COMING UP 


Arrangement: Several elements combine to torm a 
cj le + ry + YT + ry r Tr 7 Th . 4 + 
ING e UNTT i ris ' Ne rman . ast lioy. le hye | 


interesting and appealina. 


Properties: A ratt 's usec to dist lay men tishina 
apparel ana equipment suagestions tor a merry 
a . 


Christmas. A paper scult tured tree adds oOo sea 
sonal and decorative note to the display. Copy 


} . j . . i 
cara iS shown at iOower niaont of WIiINdOW. 














Arrangement: One detinite unit is noted in this 


display of men’s hose. 


Properties: Very suggestive of Christmas is this 
reindeer and sleigh filled with hose decoratively 
boxed. Socks neatly arranged and on ftoot-forms 
are displayed in the sleiah. Copy card is shown at 


iower riaht. 





Arrangement: [his display of mer hoes consist 


f . 
OFT one gdetinite mit. 


. rs j / 
Properties: “Scotch That Mixes Well agests the 
caption tor this display ot mens Scotch-qrained 
, | | 
shoes. ocotch plaid material and baa-pipes make 


snoes is arranged. mali copy card aispiayed at 


riagnt of window. 
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HIS has been sort of a “marking time” 


period here getting ready tor things to 


as the 
Meanwhile. as 


come, such big autumn events mn 


Septembes stores reduced 


miventories lon al displayvmen have been (4 


cupied with the usual routine events like 
thie annual clearance sale, bedding sale, 
white sales, ete L hie only ditterence this 
vear 1s that the competitive pace has been a 
little hotter, faster, and harder. l-verybody 


seems to want that last nickel and in the store 


wide concentration on reaching tor it. a lot 
of extra burdens have tallen on the shoul 
ders of the displayvmen. They have had to 


myect new twists, new lite m the old pro 
motion themes while nursing their budgets 
lor the more interesting and dramatic events 


et tear Cone 


(On the other hand top management has 


heen drawing the curtain aside permitting 


small peek at several situations which 





Los Angeles Reporting 


By HOWARD KUHN 


should 
local display scene eventually, such as Ohr 


have considerable impact upon the 
bach s invasion ot the downtown department 


store community Instead of opening in 
Pasadena, the San Fernando valley, or Kast 
los Angeles, they bought 144,510 shares, the 
stock in Milliron’s. at $6.07 a 
diametrically 


nation-wide department 


controlling 
share mm a move 
store flight to the 
and centers. 


(Certainly the 


suburbs outlying shopping 


switch foreshadows increased 


responsibility for Bill) Meissner, Ohrbach’s 
display director, and member of the board 
of directors of the Southern Calitornia Dis 
play Club, who was transterred here trom 
New York City when they opened their first 
—At the upper left and right, by Stanley 
Thompson, The May Company Lower 


left, by Robert Rough, The May Company- 
. . Lower right, by Henry Jampol, 
Haggarty s— 


Crenshaw 





Opposite the 





local unit on Miracle Mile only a tew years 


ago. A million-dollar modernization of the 
ll-story, 320,000 square toot building has 
already started and the first phase has a 


December 1 target date for completion. So 
Ohrbach’s Christmas 
something to see. 
\nother 
month 


promotion should be 


{ the 
Robinson 


development « 
when J. W 
(Company reached to Woodward & Lothrop, 
in Washington, D. C., for a new = store 
Donald Buckingham. W hethe: 
this switch will affect Paul Smith’s display 
policy has not vet 
ut in Westwood 
far “out” any more, 
Jack 
display director of the new Fedway store 1n 
Bullock's old building 
Hoors and a basement, including an outdoor 


top level 
about 


Calle 


president, 


been evaluated. 


Village, which isnt so 


displaymen are wel- 


coming (sroteweil, who was named 


consisting ot tour 


awninged terrace on the fourth level. This 
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—Top, by Don Greer, J. W. Robinson Co., 

Beverly Hills . . . Center, by William Meissner, 

Ohrbach's . . . Below, by Louis Craig, Nash's, 
Pasadena— 


is Fedway’s first expansion out of Texas to 
the West coast, and Groteweil has been 
changing windows every other day in tune 
with the store’s merchandising tempo. ‘Two 
other Fedway units are scheduled for Po- 
mona and Bakersfield openings soon. This 
was also the month that Phelps Terkel 
added another branch, this time in Santa 
Monica, so Display Director John Flotten 
has another set of windows to watch over. 

Travel is a subject of basic interest to 
every woman, be she careerist or housewife. 
Stanley Thompson, display director of The 
May Company, recogn’zed this and the 
added impact of a pre-interested audience 
when he chose to devote ten of his 55 win- 
dows to the “Two Weeks with Pay” vaca- 
tion tie-up with a large layout appearing in 
(Charm magazine. 

Probably the tremendous scope of interest 
which the “Two Weeks with Pay” theme 
permitted had much to do with the success 
of this presentation. It was a displayman’s 
dream and Mr. Thompson and his crew 


certainly worked overtime dreaming up 


angles and lines of merchandise for explo1 
tation. For example, the main corner win 
dow simulated an airport with loading ramp, 
gates, and model airplanes in the distance. 
So in addition to a variety of travel clothes 
on tour female figures at the airport and 
the single man waiting at the gate, they in 
cluded two lines of luggage in addition to 
some smaller fitted suitcases and accessories. 
But that was only a starter. 

In each of the nine subsequent windows 
which reproduced with huge blow-up back 
grounds a page trom Charm magazine 
and took in such exotic travel destinations 
as the Caribbean, Hawaii, the Orient, the 
Mediterranean countries, etc. he featured 
not only related fashions but, in addition, 
merchandise which was advertised in Charm 
This permitted full play of talent in teatur- 
ing not only clothing for travel, resort wear, 
indoor, outdoor, daytime, night time, but 
in addition luggage, sporting goods, and 
the store’s Mitchell travel booth where their 
fashion consultant was available “to help 
plan exciting vacations and aid in coor 
dinating your clothes to your plans.” 

However, other than the two figures te: 
turing the tashion merchandise grouped 
with the background which reproduced the 
page from the magazine and the accessory 
grouping, unnecessary expense was avoided 
by the use of the store’s normal neutral 
yray tone background and floor covering. 

Robert Rough’s “Dare the Flash of Light 
and Bright” window tor The May Company 
Crenshaw was a highly definitive example 
of one of the contemporary schools of dis 
play thought in Southern Calitornia. Here 
emphasis is found on the simple treatment 
with great areas free and uncluttered ot 
detail. “A striking mobile or a_ highly 
colortul abstract will generally be tound a 
sufficiently strong point of interest without 
resorting to the use ot furbelows and ginger 
bread, declares Rough. In his “Dare the 

[Please turn to page &&]J 
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Interesting Treatments 
In Chicago Windows 


By S. MARIE WARE 











OLLE¢ s 1 


scheduled for late August and early 


days on State street are 


September. During this period the 
State Street Council adorns all light stand 
ards on the street with pennants bearing the 
names of the principal schools of the nation 
Not only do merchants solicit business trom 
those preparing to attend institutions ot 
higher education, but grade and elementary 
schools get their share of attention. 

But aside from the school theme, a dra- 
matic display of dressy dresses was seen 
at Mandel Brothers, the promotion being 
tied in with Lucien Lelong’s new “White 
Frost” cologne The dresses were described 
with ice cream colors .. . mint julep, cool 
around the clock; orange ice; blackberry 
partait; and cherry sherbet. Scenes of 
activities where the dresses might be worn 
were painted in shades of green on the 
window glass, an opening being lett in the 
center large enough to afford a full view 
ot the merchandise, its testive quality em- 
phasized by hanging paper lanterns of white 
and red The scenes were projected by a 
backwall of black and dramatized by blue 
and green lighting. These displays were 
installed by the cologne manutacturer in 
collaboration with the display department, 
which is directed by John Cooper. (Photo 
{ kred Kuehn Studios.) 

fur trimmed suits and coats occupied five 
windows at Marshall Field & Co., in each 


, 


graph by courtesy « 


= 


of which a lone mannequin centered all 
attention on the one model teatured, On 
the backgrounds of black and white three 
picture trames enclosed a gloved hand, play- 
ing cards, and a tea cup and saucer. The 
props were irrelevant and had no meaning 
other than implying a lady ot high tashion 
always wears) gloves, she might indulge 
in card playing, and sipping tea is part of 
her social routine. The decorative effects 
were completely subordinate and were. in- 
tended only as a pleasant reltet. 

John Moss, director of design tor the 
store, introduced Kield’s new college color 
“Orange crush, the bright spot with brown 
or gray” in two windows. Language classes 
were designated by Latin and French words 
written on ai blackboard. The board, to 
gether with two student chairs and a small 
table, enabled the showing ot ae wide 
assortment of blouses, hats, and accessories 
in the color combinations sponsored 

In Field’s Store tor Men there is a spe 
cial section where men may select women’s 
Wear tor Sports activities The big corer 
window usually devotes space to merchan 
dise trom this section. In complete relaxa- 
tion was the thought behind a display (not 
pictured) which included a teminine figure in 
a scene laid on a terrace overlooking snow 
capped mountains. The chef and his cart and 
the feature card reading, “Take it easy... Too 
many chefs and everyone's trying to get into 
the act. Whether you're the boss, guest or a 
member of the mad crew...be the star im 
casual summer sports clothes,” assured 
shoppers that the apparel was comfortable 
and proper tor informal get-togethers. John 


—At the top of the page, by John Cooper, 
Mandel Brothers . . . At the left, two displays 
from Marshall Field & Co., where John Moss 


is director of design— 
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Moss also directs display tor thre Store for 
Men. 
The 


rection of J 


display department, under the di 


Boghosse, and. the advertising 
(soldblatt Brothers 


establishing all 


department ol worked 


closely togethet 11) all 11) 
clusive theme To] hack tiy- se hool promotions 


The 


departments 


theme carried through all relative 


and advertising. extolling the 


virtues of the merchandise Such slogans 


were used as: “Protessor Bookworm savs: 


"Like 
< Stil 11 Vou! 

‘When its 
there 


the Current news vou, too, are causing 


smart college togs and 


time to relax vou are right 


making the most of corduroy and 
cokes.’ 

For teen agers The Fair installed back-to 
Mildred of Calitornia to com 


with het 


i 
school] tovs by 


cide with her personal appearances 
trunk ot fall 


the “Smartest 


fashions. lkour windows titled 


were ade 
prop 


(Class in anv Class” 


veloped by Reed Schlademan with a 
that display depart 
ment to resemble a trunk. The 
8-foot trunk was lined with plaid wallpaper 
a backwall of bright 


brown, deep 


was constructed by the 


wardrobe 


centered 
Stepladders in 


and against 


orange. gray, 


green, and beige brought a variety ot color 


and gavety into the scenes and the ladders 
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—Upper left, by J. Boghosse, Goldblatt Bro. 
thers Upper right, by Reed Schlademan, 
The Fair Store . . . Lower left, by Richard 
Landoff, Saks-Fifth Avenue...Lower right,by 
Clement Bradley, Carson Pirie Scott & Co.— 


were used as mannequin stations and 


hats. and 
“Meet Mildred of Cal 


trunk of tall 


display blouses. othey school 


parel L hie COPY, 
fashions. wa 


a shipping tre ket and these tickets 
tlevery Tool 


tornia and het 
Written on 
shades were strewn on the 


effect 


11) tall] 
decorative 


\ modern approach to a wintry atmos 


was seen ina lone window 


phere 


(not shown). The promotion te: 


aWwa\ plan to stimulate imteres 


coat buying. Props corresponding with 


| 


clegance of the merchandise were designed 


as modern trees made ot et 


spraved white and laced togethes 


dotted ec Hophane Leaves of the 


white and two large, brightly col 
of papier mache 
The floor 
pearl dust, and the 


mist. 


were jeweled for glamour 


was white snow sprinkled with 


over-all lighting was 
bydune 
Many displaymen achieve drama by 


ing depth in their windows, vet 


dramatic when 
bridal 
exemplified thi 
Landoftf, director 
this end Lda 


window can be equally as 
handled well \n 
tion at Saks-baith 
used by 


early tall prome 
\venue 


Rar 1) ird 


accomplish 


technique 
(1 display, te 
With a evra 


baa kwall Was ( overed 


which set off the brick 


entire 
Curtain and her at 
tendant, 
proscenium lhe only 


crvstal 


placed just back >] thi baroque 


pra, all claborate 
upple 


atten 


accentuated — the 


locused all 


chandelr 7. 


texture ofl thie tabru and 
Skinnel atin 


oo Michivats 


setting on a 


tion on thie bridal POW OF 
the teature of thr 


trathi 


promotion 


motos the regal 


AVCTILIE 


high bulkhead resembled a huge Pathting 


window display (Photograp! 


kred Kuehn Studios.) 


rather than a 
DY Courtesy of 
window di 
bracdle 


Scott A 


lhe versatility of panels tor 


pre Was demonstrated bv ( lement 


cdirectotl aD: iis ai \ ( arson Pir 


(o.. mm two successive promotion cote 


for tur coats and another tor Cashmere and 


[er Se’ Coats ana dresses 
boy thie 
panel 


window with two mannequins on the oppo pte 


seri leaturing tur Coats a curved 


Was placed aAcTOSS thre Caorect (>t the 


tor balance \n opening was cut 1 


side 
and out 


wray 


stone 


page oq 


thie plywood pane] cy] 


[Please 


furnm fo 
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Easily Adapted Ideas For The 
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HIS page is devoted to display ideas 
gleaned from some of the leading spe 
cialty and department stores in_ the 


ast. In some cases the display under con 
sideration would be too expensive — tor 
smaller stores to install and it is my job 


to try and modity them and to show in these 
pen and ink sketches how they can be used 
atter the necessary changes are made to cut 
the installation cost. 


(A) Filene’s of Boston recently had a 
small, effective window display in~ which 
cut-out trees were used in a three dimen 


sional effect and gave me the idea of using 
this theme for a larger background display, 
as shown in the drawing. 


The large tree in the center can be cut 


out of two sheets of wallboard tacked to 
gether on the background. The other two 
small tree displayers can be made oft of 


plywood for the tops and board tor 
the supporting stands 

The sketch shows 
units installed to 
effect. The 
can then be painted in 
and 


pine 


three 
three 
display 
desired 
used for 


how. the 
secure the 
completed 


small 
can be 
dimensional 

shades as 
light blue giant-width paper 

the background behind the trees. This type 
ot display 1s good tor the seasonal display of 
many The 
idea can also be used for 
coming winter window displays, using dark 
blue paper tor the background and painting 
the cut-out white. The two 


which 


lines of women’s or men’s wear. 


same basic tree 


trees snow 


additional idea 
could be worked into the display. 


(B) On a 


corner units are an 
Providence, | 
inade a sketch of an attractive window cen- 
ter piece in the windows of Jean's, ladies’ 


recent trip to 


specialty shop. This unit can be built at 
relatively low cost, the two panels being 
constructed out of lengths of 2 by 3-inch 


lumber painted a soft. green. Sprays of ar- 
tificial leaves were tacked to the panel as 
shown and lengths of a material featuring 
a tall design were then tacked in position 
as indicated. which 


ladies’ accessories were displayed was made 


The display stand on 
out of a piece of ply wood supported on short 
wooden legs. A smart mannequin was used 
in front of the right hand panel. This unit 
built and installed by J. W. Green 
\ssociates, Pawtucket, R. LI. 

week-end I visited 
spent most ot 


Was 


Last 
and 


(( ) 
( ity 


New York 
Sunday morning 
walking up and down Fitth avenue admiring 
the fine displays in the 
of the famous 


windows ot some 


world’s most Stores. 


One of the most striking windows | 
during the trip 
in one Of Gimbels’ windows and this sketch 
(() the effect 
bright 
were hung from the ceiling against a 
window 


Saw 


was a shoe display used 


how obtained. 


lengths ot 


shows was 


long vellow seamless 
paper 
black background; powerful flood 
lights up on the ceiling added to the strik- 
ing contrast of the vellow against the black. 
Small swing suspended on lengths 
ot round stock were used as shoe 
displavers and the “Red Cross” trade mark 
was lettered on one of the lengths of paper. 


seats 


wood 


ee 
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Smaller Store 


As reported by JiM KILEY 


‘This 


( olor 


display was a fine example oft how 


harmony and relatively inexpensive 
materials, plus the use of powertul concealed 
hghting, can be put to work to form a 


cttective 


vcr. 
display. 

find | 
the drawing to fill and atte 
consulting my scrap book I show this design 
unit 


(Ik) Once again | have a space at 


the bottom ot 


for a designed to teature display 


ladies hats or other accessories Clear pine 


board was used in its construction and attet 


the unit was assembled it was caretully 
sanded and then given a= tinishing coat of 
eggshell enamel in a sott pastel shade. A 
number of these modern units can be used 


tor both window and interior spot displays. 
(1)) This center piece was taken trom a 
in use at the Saks-J34th Street 


ideas 


window 
and the embodied in it can be 
in many different types of window displays. 
| have added the 
shown so 
more functional 


store 


used 


pertorated hardboard 
that the unit will be 
for the smaller stores. The 
center panel unit was slowly, 
small electric turntable, as indi 
cated. Many effective display ideas can be 
worked up to put this rotating unit to work 
to display and help sell many lines of met 
chandise; tor Christmas, the 
panel could be used to display men’s gift 
items and the other used to hold a cut-out 


panels as 


rotating on a 
concealed 


one side ot 


male head drawn to be looking down ad 
miring the gifts on the halt-round. base. 
Macy's always does a fine display job and 
I noticed window 1 
which a large tull dimensional school tower 
complete with a clock with the hands set at 
3) p.m. used to the time for 
school theme. A number of children’s man 
nequins 


one back-to school 


was tie-in 


were grouped around the unit, 
dressed in back to-school] togs., 

Another ot Macy's featured a 
unit built to simulate a stable 


finished in gray and complete with a horse 


windows 


conter doot 


collar and wooden pegs on the door on 
which men’s sport jackets were hung. At 
the base of the stable door unit a_ large 
decoy duck, surrounded with artificial bul 
rushes and autumn leaves, was used tor the 
tall theme. The floor was dark gray and 
the side panels were covered with’ brick 
colored paper. 

Blackton’s ladies’ specialty store on Fitth 


featured window 
with large 
painted jet flat black. 


were wired onto the tree branches and nvlon 


avenue sca-green painted 
natural 


Small white rosebuds 


hacks tree branches 


lingerie was hung on white hangers attached 
to the tree 
McCutcheon’s famous linen shop teatured 
a fine tablecloths and napkins 
with large card arrows flush with the win 
dow glass pointing down to the sign in the 
corner of the 
from our linen department.” Metal 
used in the the window on 
which piles of linens were displayed and a 
fine lace tablecloth was tacked to the window 
back, which was painted in pale blue. 


branches. 


display of 


window: it read: “Treasures 
stands 


were center of 


Other large card arrows were used point 
ing to the goods on the metal display stands 
[Please turn to page 74] 








Display Work Made Easy... With 


SELF-SPRA YING 


PAINT PRODUCTS BY 





Spray-0-Namel 
Brushless Paint 


No mess! A simple press 


of the lever brings amaz- 





Presto-matic spray head that prevents clog- 
ging. Dries in | hour to a high gloss finish. 
In 20 popular colors. New Spray-O-Stain also 
now available in 4 natural wood finishes. 





winner for damaged 





from can to give a 


factory-like texture and save you 
customers hundreds of 





Spray-It-Snow 
Kolor Flock 


USE and sell the greatest dis 
play unit ever offered. KOLOR 
OCK 








spray in one low-cost pack- 
age. For floral displays, signs, 
backgrounds, windows, Xmas 


OTHER ILLBRONZE DISPLAY PRODUCTS 


@ TINSEL—all colors, all sizes 

@ DIAMOND DUST—-sparklies like ice 
@ MiCA—used as powdered snow 
@ CLASS BEADS—high quality. Many 


Write for details today 


ILLINOIS BRONZE 
POWDER COMPANY, INC. 


2023-D South Clark $t., Chicago 16, Ill. 















QOTED tor its animated displays during 
the Christmas season, Macy's of New 
York City last vear came up with a 


| 


series which added to the store's reputation 


tor spectacular and pleasing motion displays 
Some six months were spent in planning 
and completing the job in time tor unveiling 
on Thanksgiving Day. Macy's store paper 
had this to sav about the windows: 

“If vou ever had a doubt that trains are 
what the kids (and papas) want to see the 
most of at Christmas, try to get near the 
Lionelville Express in our 34th street toy 
windows. The flashing red and green lights 
ol the semaphores, the huge striped satety 
cates. the wail of the whistles and clickety- 
clack ot wheels against a background ot 
long-time tavorite railroad tunes are proving 
irresistible 

“In the cab of the 24-foot engin: 


Christmas Animation At Macy's 


A = 


a , 




















Santa himsclt, waving to the town. Set into 
thre CHP and the tour cars. are deep 
shadow-boxes depicting scenes ot town and 
country, with moving trains the tocal port, 
After a huddle by John R. Foley with John 
Griffin, toy department manager, the Lionel 
train people were contacted and wheels 
started turning. Bliss Display Corporation 
was called to make the blueprints real.” 

In discussing the problems involved, John 
foley comments 

“The mechanics of designing the large 
train were very complicated, tor thre reasoll 
that there are tour column enclosures vers 
close to the window which we had to work 
around and still give a semblance of the tull 
depth of the trains between cars. When the 
columns interfered, we were only able to 
achieve a depth ot about 5 inches; how 
ever, because the columns were painted out 
black, the ialusion of tull depth was pre 
served. In cases where two cars were com- 
pletely together, and the columns didn't 
intertere, we built the trains to their tull 
depth. 

“The shadow-box in the engine repre 
sented a Kentucky country scene in spring, 
with houses, a church and graveyard, and a 
real watertall 

“The coal car contained a conglomerat: 
scene of New York City buildings and 
skyscrapers seen as though you were stand 
Ing on the tracks in the tunnel just betore 
your train would enter Penn station. This 
scene was painted to look lke New York 
at twilight and the buildings had patterns 
of light which gave an amazingly realisti 
representation 

[Please turn to page H1] 


—It took six months to plan and build the 
mechanical windows used by Macy's, New 
York City, last season. Part of them are 
shown here. The first illustration shows a 
general view of the engine and one car. Note 
that each has an animated display inset in 
shadow-box form. A close-up of the engine 
shadow-box is seen in the second photograph. 
In the third picture is one of the two scenes 
laid in New England. Others are described 


in the article— 
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It's simple arithmetic! The more you show — the more you 
selil Especially Blouses and Skirts, when displayed to- 
gether in minimum space with maximum appeal. Stands 
66" high. Indispensable. Order today. 


MULTIVIEW 
Complete 


only $3475 


LOW-COST UNITS — 
DESIGNED ESPECIALLY 
FOR EFFECTIVE “MIX 
AND MATCH” DISPLAYS 


Here are Magnificent Display Units, designed especially to create impulse 
buying and to catch Extra Profits. Make the most of the Sales Potential in your 
Windows and Interior... Mass Display! It pays big dividends! Forms are perfectly 
contoured—made of Crystal Clear Luxurious Plastic. Stand is of highly polished 
Chrome on Heavy Weight Base. Forms tilt, turn and swivel. Arms move up and down 
side to side. Display effects never before possible now yours—at your fingertips! Built 
for lifetime service. Nothing to replace or wear out. An absolute “natural” 


to boost 
Blouse, Sweater, Skirt and Slack Sales. Order today. 





WRITE FOR FREE CATAOG SHOWING OUR COMPLETE LINE! 


Eye-capturing unit displays three Blouses (or Sweaters) and Cp 
Skirt (or Slacks). Stimulot i d t les. Stand 

Seimei Kea Wn Vroclucla SM ett® PAR 
solutely Terrific ositively Sensationa rder today. Y NEW YORK 
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old-world Giit Nillage constructed 
bo \llansons Stores Birkenhead, 


kngland, proved very successful tos 





the company during last vears holiday shop 
ping season, according to W. LL. Gibbons, 
lisplav and advertising manager. “My dis 
play staff were responsible under my dire 
tron for ats construction, which was mainly 


om crate wood and wallboard For the 
mene our sales girls were dressed in 
ostumes suitable tor the period, which were 
much admired by the shopping publi \l] 


the art work was done by a_ 16-year-old 
tudent display trance, Miss Mi parnes, 
ibly assisted by Gordon Hkdwards, who ts 
ilso a trainee displayman. 

Ihe tacade ot the Fedway Store in Dallas 
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lends itselt admirably to special Christmas 
treatments, as seen in the illustration here. 

Public Service Electric & Gas Company, 
Newark, ushered in the Christmas season 
last vear with the lighting of 18,000 lamps 
on its buildings throughout the state. Lead- 
ing the list of decorated structures was the 
Newark Terminal building, seen here, with 
its customary lavish display. 

(On the left portion of the building was a 
40-toot illuminated star with light rays ex- 
tending trom it for more than 30 feet. This 
Star had six FrOWwS ot blue, white, and vellow 
lights which were controlled by an auto- 
matic timer set to give it a twinkling effect. 
(andles ranging trom 15 to 45 feet in height 
were placed along the face of the building 
to the right ot the star. The top edge ot 
the structure was outlined with colored gar- 
lands of light. 

\ 12-foot Christmas tree unit was placed 
in each of the five marquee arches, and a 
Season's Greetings” sign with 6- and 8-foot 
letters placed at the building’s seventh floor 
level completed the display 
Twenty-eight commercial offices in_ the 
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state were also adorned. The decorations 
were designed by the company’s display de- 
partment. George W. Browne 1s display 
director 

Not pictured is the treatment used by 
Kmile FF. Alline, display director, Maison 
Blanche, New Orleans, tor the entrance to 
the store's Toviland last vear. This consisted 
of a white sign lettered “Toyland” with the 
letters sprinkled in green flitter. A huge 
red and white striped candy cane adorned 
with a red foil bow and green spray pointed 
to the direction of Santa, and the “Santa 
(Claus Room” was similarly adorned with 
tour big canes. Department posts were 
covered with red, white, and silver tinsel 
stripe paper, 


—The old-world Gift Village seen at the top 
of the page was used by Allansons Stores, 
Ltd., Birkenhead, England, last season with 
excellent success. W. L. Gibbons is display 
and advertising manager for the firm .. . 
Center, the facade treatment used in 1952 
by the Fedway Store, Dallas . . . Left, Public 
Service Electric & Gas Company, Newark, 
brought the season's greetings to local people 
with this elaborate exterior— 
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make your SANTA CLAUS 


with a 100% the real one! 


DUPONT NYLON 


WIG 


AND 


BEARD i 
SET fa 


* 
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Children will believe in your Santa ...if he’s wearing one of these 
‘impressive Santa Claus Wig-and-Beard Sets! Soft, lustrous, snowy white ...made 

of 100% nylon that’s twice as strong as natural hair...they’re easily washed, Distributors 

recombed, recurled. JAMES A. COLE CO., INC. 
235 FOURTH AVE., NEW YORK 3,. Y. 


SHEAR PRINZ ASSOCIATES 
14 E. JACKSON BLYD., CHICAGO 4, ILL. 





Christmas is around the corner... stocks are limited... 
ee BS Oe cs Be Ege Re Se 


New, Improved “Lock-Stitch Method’ Set—15” Beard and Ee 
Full Wig—only 24.95 Retail. F.0.B. New York. in the U.S., Canada, and South America. 







Va 
UM CORP. 
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34 West 20th Street, New York 11, N. Y. © Phone Chelsea 3-8340-1 








Creators and Manufacturers of America’s Most Beautiful Doll, Display and Costume Wigs 
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_..on and off the record 








—This is Nick Grande, who joined 
Neiman-Marcus, Dallas, not long ago as 
assistant to Guy Malloy, display director, 
and who has charge of interior display. 
He was with Lord & Taylor, New York 
City, for four years and before that did 
free-lance theatrical ond fashion de- 
signing— 


—Members of the display staff of the 

New York Lace Store, Pawtucket, R. |. 

Sitting, left to right, Stewart Gregory, 

Rita Boisselle, Merrill Loynds. Standing, 

Fort Grasso, display director; Don Allen- 
son, and Abraham Gershman— 








—Mrs. Escher Bettis, wife of the display 
director of Stewart Dry Goods Com- 
pany, Louisville, watches her daughter, 
Leslie Jane, 6, enjoy a replica of an old- 
fashioned home at the Silvestri Art Mfg. 
Company, Chicago. The picture was 
made by United Press for national dis- 
tribution and was taken during Display 
Market Week— 


—Benny Allaun, General Display Com- 
pany, Los Angeles, and friend. As one 
of the old-timers in display, Benny has 
probobly seen more prancing reindeer 





a4 


than Santa Claus— 










od. we Ot} Os . 


—At the left in the photograph is 
Charlie Stanford, of the Stanford Dis- 
play Studios, Buffalo, with Louis Blasi, 
L. A. Darling Company, Bronson, Mich., 
at the recent opening of Stanford's 
new showrooms— 





Phyllis Hammerschlag, owner and man- 
ager of the District Display Company, 
Washington, D. C., shown at Yellowstone 
park while on a tour of the West. She 
returned by way of Chicago to attend 
Display Market Week— 





...and priced 
about the same as 





ordinary panels 





There’s no delay when you use Upson Peg-it Panels. 
They are ready to go to work the minute you unwrap them. 
What’s more, their off-white tone blends well with almost any 
setting. And the lustrous lacquer finish prevents dust, dirt, 
fingermarks from penetrating the surface; soil wipes away 
with a damp cloth. Best of all, you get these handsome panels 
with smooth, clean perforations—pre-finished for about the 
same as ordinary unfinished panels. The Coupon will bring 
you more detailed information. 





























OTHER UPSON PRODUCTS: Easy Curve Panels «+ Striated Panels 
Strong-Bilt Panels * 34-inch Panels + '4-inch Panels + Cut-out letters 
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Petinished in lustrous lacquer 







4 x 8-FT. SIZE IN THREE STYLES: 


%e-in. thick with 34.-in. holes on /2-in. centers. 
%,-in. thick with %.-in. holes on 1-in. centers. 
4, -in. thick with %2-in. holes on 1-in centers. 


COMPARE THESE PRICES 
ON PRE-FINISHED PANELS 


¥e-inch Upson peg-it Panels: 





In 100 panel quantities, $.18 per sq. ft. 
Less than 100 quantity, $.25 per sq. ft. 


Y%-inch Upson peg-it Panels: 





In 100 panel quantities, $.22 per sq. ft. 
Less than 100 quantity, $.30 per sq. ft. 


THE UPSON COMPANY 
719 Upson Point, Lockport, New York 


Check one or both of the squares. 
Please send me detailed informa- 
tion on Upson peg-it Panels. 


Please send me detailed informa- 
tion on Upson 


Name of product) 
NAME 
NAME OF FIRM 


STREET 








CITY STATE 





For The Holidays 


ISPLAYS tor some of the more utilitarian articles of the 
holiday season are featured in this group. They are all 
the work of the national display department of Sears, 
Roebuck & Co., Chicago, which is headed by Findley Williams. 

The first, suitable tor either Thanksgiving or Christmas, 
uses a large, cartoon-type illustration at the left. Cooking ware 
is shown on white shelving against a tan background; the 
balance of the window 1s vellow. 

For the suggested vacuum cleaner display a large red wreath 
with its center cut away serves as a frame tor the merchandise 
presented. The background and floor are white 

(Christmas gift tools are shown against a dark green back 
ground and accentuated with a large, colortul die-cut Santa 
Power tools are shown in a large light green hoop with white 


, /CRAFTSM Oo plastic snowflakes against the background, Plateaus and panels 


—_— et | TOOLS AMD HARD HW: are green throughout 


Holiday linens, silverware, and tableware are displayed e1 
fectively in the window at the lower lett Phe background 1s 
tan, with the glassware and dinnerware applied to pertorated 
hardboard arranged behind the covering paper. 

The television set 1s shown within a large wreath against a 
deep green background. Small radios are displayed on glass 
shelves against light green pertorated hardboard panels 
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Take your pick of 
these display boards 


RIGID OR FLEXIBLE PEBBLED OR SMOOTH FINISH 
1/10 TO 1/2 INCH . PRE-PAINTED OR SIZED FOR 
SPRAYING ... CREAM, WHITE OR 6 DUO-TONE COMBINATIONS 


Your work becomes so much easier, your displays so much more effective 
—when you have the right board for every job! And you get a more complete 


selection—with no sacrifice of quality or price—when you specify Plaster- 





gon Wallboard. So don’t limit your designs to one or two boards. Take 
your pick of seven popular job fitted Plastergon wallboards. 


BUCKSKIN READY BEND 
1/10” pebbled wallboard 
especially useful in dis- 


PERFECT-O-CELL 
3/16", 4 ply, pebbled 
wallboard, extra sizing on 


DUO-TONE 
2-color wallboard in 6 
different color combina- 


play work. 4’ x 8’ panels tions. Four ply . . . 48” both sides. Cream color. 
. 20 pieces per bundle. wide ... 6 to 12 ft. long. 48” wide, lengths 6 to 12 
Bundles of 12. ft. 12 pieces per bundle. 


FOR BACKGROUNDS, 
CUTOUTS, OR 
CONSTRUCTION 
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MAMMOTH 
Approximately “%”, § 
ply, pebbled wallboard of 


BUDGETAIRE PAINTCOTE 
5/16” insulating board. 
Licorice root fibers. Fac- 


ECONOMY 
A lot of value at low cost. 
Smooth finish both sides. 


LOCKAIRE PAINTCOTE 
Y%” insulating board. Lic- 
orice root fibers for great- 







great beauty and strength. 4ply...48” wide...6 tory painted one side. er strength. Factory 
48” wide, standard lengths to 12 ft. long... Bundles 48” wide ... 6 to 12 ft. painted one side. 48” 
6 to 12 ft. Bundles of 10. of 12. Bundles of 10. wide... 6to 12 ft. 














Duo-Tone 





Company: 
THE PLASTERGON WALLBOARD COMPANY 


P. O. Box 40, Station B, Buffalo 7, N. Y. 
Phone Riverside 3370 


Address: 


City /one State 


* THE PLASTERGON WALLBOARD CO. 
« P.O. Box 40, Sta. B., Buffalo 7, N. Y. 
Pp i AS TER GON e« Please send samples and free descriptive 
* literature on Plastergon Products as 
- checked. 
Wallboards :*™ 


Cable Address, “Plastergon” «¢ 
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Buckskin 
Ready Bend 


Perfect-O-Cell 
Mammoth 


Economy 


Budeetaire 
Paintcote 


Lockaire 
Paintcote 





Porcelain Doll Christmas 


QR the 1952 Christmas windows of a boy doll holding a gift package and kiss Pink roses were blooming in the snow, in 

Harzield’s, Kansas City, Erasmus mg the girl doll \t their feet were two terspersed with gift packages 

Beall teatured porcelain animated dolls rabbits kissing each other. and at the left Another window in the series was an in 
re edo oan handsome French costumes 1 were two Toxes one PLiving the other a door scene with a fireplace and mantle made 


Hecting the IT880 era lhe scene in each of — bunch of grapes ot gingerbread with big pieces of old 


« eight windows was against a jeweled In the third window the = activity was fashioned Christmas candy replacing the 
background with pink Christmas trees made centered around a= party, with little Vi usual bricks. Logs in the fireplace were 
completely ot ribbons and bows, trosted with  torian tables and chairs holding luscious © stick candy A little girl doll dressed in a 


1a) 


Cs sodas and sundaes. The girl doll in party nightgown was at a Victorian table writing 
The window first) pictured was called cress had a gift in her hand and bowed to” to Santa Claus. 
lhrough thi Woods tw (;srandmother s vive it to the three STLOW white bears stand Still another outdoor scene showed a be 
House,” with the doll reaching tor the door ing before her. doll busily shoveling snow. 
knocket The matlbox in tront ot the door The window of the Madonna and Child One display featured dolls dancing in a 
is lettered “G:srandmother™” in gold chowed brother and= sister dolls kneeling window full of tovs, and another had a 
xt is seen the “Maustletos (group, with hbetore the shrine which was heavily flocked snowman family waving to a girl doll. 


a 
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Turn your trimmings into winnings...enter the 





























Here’s a chance to really cash in on your holiday windows! And there's 
no extra work for you to do! What sparked this unusual contest is the 
beauty and versatility of Schenley’s gleaming new holiday decanter. Its 
classic design makes it ideal for distinctive, diflerent window displays. 
All you do to enter is use the Schenley holiday decanter as a prop in 
your holiday windows. For example. in a home-furnishings window, the 
erystal-bright design will enhance any setting. In a dress window, group 
your loveliest cocktail dresses around a bar with the decanter on it. 
Famous Whiskey in a Fabulous Decanter Inspires Contest 
Kasily the most beautiful of a// decanters, it contains a famous whiskey 
that millions know and enjoy...and will recognize as a mark of quality 
in your windows. 


Obtain a Schenley decanter from your local liquor store and start 





thinking up your prize-winning idéas right now. When your window ts 
set up, photograph the display and send the picture in... that’s all you 


do. Your idea might win! 


tue prizes: First *25() « Second, *150 « Third, *100 


Photographs must be mailed before November 27, 1953. No entries can be returned. Maul photographs to: Schenley 


* i indou Lh splay Conte $—. C/O Vr. KR. id Aash. Display H orld. Cin wnat Z Ohio Judge . yall he three well known 
e ru QS. display men affiliated with Display World. Winners will be announced in the December issue of Display World. In 


case of a tie, decision of the imdges will he final. Contest limited to readers of Di splay World 










BLENDED WHISKEY, 86 PROOF, 65° GRAIN NEUTRAL SPIRITS. SCHENLEY DISTRIBUTORS, INC, NEW YORK, W. Y¥. 
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Experiments 


In Quick Service 


By FINDLEY WILLIAMS* 
Manager, National Store Planning and Display Department, 
Sears, Roebuck & Co., Chicago 


"You don't install quick service simply by putting in a few cash and 
wrap desks, hiring a couple of extra cashiers and hanging up some 


signs saying to customers, ‘Help yourself.’ 
This has got to be a joint operation." 


lot more to it than that. 


What is the veneral reaction of salespeople 


to quick service First and most important 


to management and salespeople, earnings 
are up A preview 1 the test stores indi 
cated that earnings of salespeople were un 


changed or increased after the installation 
of quick service 
little 
to get the salespeople to accept quick service 


Naturally 


that awtul phrase, 


It was a selling job in the beginning 


guard because of 


SCTVit ¢,” 


were on 
“sell 
in ahead of us and they had prejudices built 


they 
which got 


SCT ice 
Sf id 


Dhey 


up before they understood the new 


\tites 
on it 


two weeks, they were completely 


Wire money 


didn't 


because they made 


time on trade-up items and have 
little stuf 


department 


spent 
to bother wath the 
\t Woalmington, 


mterviewed. In all 


sires 
they 
said they were taking better care of customers 


several 
agers were cases 
than before and they no longer received com 
kach was asked 
about the amount of pilferage under the plan 
and all stated evidence that 
the problem had increased. As one depart 
pomted out: “Our 
habit of 
own merchandise and carrying it around the 
The only 


plaints about poor service 


there 


Was TO 


customer;rs 
thei 


ment manayel 


have been in the selecting 


department to find a salesperson 


change is that we have located a_ cashier 


where she is readily available.” One curious 


development was observed. To many sales 


people the quick service system acted as a 


stimulating form of competition. Here was 
something which enabled them to sell faster 
They worked harder to get to as many 


customers as possible before the customer got 


to the quick service desk. That was early 
in the program. They tried to beat the 
customer to the desk. We never had anything 


like that 
in the long run 


else that 
hefore. The 


quick 


salespeople 
that 
increase the 


stirred up 


tests show 


service wall selling capa 


city of salespeople, tree them tor thi 
and 


important larger sales trading-up. We 


"Excerpted from an address at the Clinic on 
Chicago 


Simplihed Selling sponsored by Retail 
Merchants Association and Illinois Federation of 
Retail Associations in cooperation with North 
western university and the University of Illinois 


58 


more 


We know that there is oa 


dont anticipate extension of the system to 
where it will be eliminated entirely and we 
take a dim view of the 


complete self-service that 


extreme types of 


some retailers are 
getting excited about. 

It is interesting to note that the attitude of 
salespeople is changing as they 
ence with the quick service desk. 


pail experi 
Instead of 


trying to get at you before you get to the 
desk they don’t bother with you if you are 
looking at anything under $1 lf you are 
poking around with something over five 


bucks they are right with you. They are in 
viting customers to now take adantage of this 
because 


SErVICE they have tound it helps to 


mcrease their revenue 
Phis brings us to the payoff 


what wall quick service do for 


question 


\\ hile 


sears 2 


fmal revised figures for the test period are 
not at hand, we feel we are safe in saying 
that quick service is leading naturally to 


wards a more profitable operation. We know 
that the cost at the quick 
desk 1s We know we can reduce the 
number of part-time and only 
We feel we are heading off those 
walkout dollars and increasing customer sat 
isfaction. 


selling Service 
low. 
salespeople, 
part-time. 


volume is hard to dem- 
facts and figures because 
it depends on so many other factors besides 
the presence or 

In the test percentage of 
rung at the quick service desks from the be 
ginning to the end of the test 
tinual improvement which is 
quick winning 


Increased 


onstrate im actual 
absence of quick service 
stores, the sales 
showed con 
evidence that 
wider acceptance 
something has to grow, 
type of operation. As 
customers get used to it, quick service grows 
in importance. 


service 1s 
[ will say that 
particularly im our 


Now among other things, we found out at 
Wilmington and Levittown that 
install quick service simply by 


you don't 
putting in a 


few cash and wrap desks, hiring a couple of 


extra cashiers and hanging up some 
saying to customers, “Help yourself.” 
know now that there is a_ lot 
that As we 


to he a 


SILQTIS 
We 
more to it 
said earlier, this has got 
later 


than 
joint operation and sooner or 





Lite Dany 


ramifications of quick service will 
have an effect at practically every level of 
our merchandising operation. — In 
the quick program, we will have to 
take into consideration the following: 

l. kurther improvement and 


extending 
Service 


acceleration 


of the informative packaging and _ labeling 
program. We have already done much valu- 
able work im th.s direction but much more 


hundreds of the 
small pick-up items (and many of the large: 
that 
service. 


will have to be done for 


OES ) will have to sell themselves under 
We long accepted the 
following as theory, but now we are face to 
face with a real fact our 
ing and our 


quick have 
table merchandis 
must at last be 
brought together, so that we sell as efficiently 


packaging 


on the sales floor as we do from a catalogue 
page Merchandise must be arranged in 
order of importance, and labels and pack 
ages more than ever before will have to 
provide the reason-why that people 
look for and which helps them to trade 
themselves up. They should do this whether 
not, but this 
reason for it. Our 
department 1s working with us 
on this aspect of the program and_ their 
efforts will be further integrated with ours 
as we learn more about packaging require- 
ments under quick service. 

2. Continual improvements in the 
niques of educating the public to the 
and advantage of the quick system 
Here are a couple of suggestions recently 
prepared by our advertising department. We 
are learning more about signs, including the 
fact that a lot of people ignore them. By 
experience we 


Cf py 


we have quick service or 
merely amplifies the 
packaging 


tech 
uses 
service 


discover important promo- 


tional ideas like the use of the P. A. system 
to encourage self-selection In this area 
there are many more things that we must 


learn AS We BO along 


3. Complete 1000 per 
must. 


cent marking is a 
“Quick service” becomes “slow serv 


ice’ almost immediately if each item is not 


legibly marked. Devices developed by Na- 
tional Cash Register and widely used in 
super-markets were found to be very prac- 


tical in the test 
ing stamp has 
tested. 

relatively 


An adjustable mark- 
developed 
Initial marking costs are 
because when quick service 
is installed it is necessary to mark all mer- 
chandise im inventory, which represents con- 
siderable labor, since currently much of our 
small bin merchandise is not marked. After 
all inventory is marked, costs level off since 
it 1s necessary only to mark receipts. 

l might explain that in our regular opera- 
tion, our smaller items are priced with a 
bin clip on the table. With salespeople be- 
hind the counter, each item doesn’t have to 
be marked. But with our quick service a 
customer occasionally picks up an_= article 
in the hardware department and pays for 
it in the men’s clothing department. This 
that every item has to be marked. 
which is one of the disadvantages of quick 
service. 

4. Our overall philosophy of space engi- 
neering more important than ever 
before. None of our basic principles of store 
planning change under quick service 
just intensified; 100 per cent 
utilization of continued experiments 
with new combination of sizes, colors, prices, 

[Please turn to page 8&2) 


stores. 


heen and is now 
heing 


high, 


means 


bec mes 


They 
bec me more 


space, 
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Rubber 


Save Time, Money, Effort by using STANDARD 


Deca Poles in Christmas Displays 7°", a— 


“Module Type” 
Dramatic, high-fashion Christmas displays are easy to erect with “Module Type” YP 
Deca Poles and at a savings in time, money and effort. STEEL 


“Module Type” Deca Poles, now available in two practical types all steel and 
metal lined fibre allow you to erect effective window, counter, ledge and floor 
displays anywhere you have a floor and a ceiling, or the equivalent, such as a DECA POLE 
counter top and ceiling. Composed of modules of different lengths as shown in 


illustration at right, Deca Poles are easy to erect and dismantle and they leave no 
unsightly marks on floor or ceiling. The steel poles are practically indestructible Consists of: 30 


and can be used over and over again. Although the metal lined poles will not last ; 
1-30 Inch Module 
as long as the steel poles, nevertheless they can be used more than, once. 
Steel Deca Poles accommodate any ceiling height from 31 in. to 25 ft. They With Spring 





stand by themselves and support up to 400 Ibs. with attachments or between 


Loaded Plunger 
modules. Modules are made of 1'% in. diameter carbon steel tubing finished with 7 








a hard surfaced ice blue baked enamel finish. The Spring Section MUST 
Metal lined fibre Deca Poles accommodate any ceiling height from 37 in. to 15 be TOP Section of Pole and 
ft. They stand by themselves and support up to 150 Ibs. with attachments. Made ES: Seen 
of heavy fibre board in a neutral woodgrain finish, they have strong metal lining 
which goes all the way through the poles. Since these new poles are the same Ly * A p 
in. diameter as the steel poles, many of the accessories can be used interchangeably. IY 
Get the complete story on both Deca Poles and Deca Pole accessories. Write 1-334 Inch Module 


for Broadside No. 40-D today. 
od 


7 
72 
| 7'% Inch Module lie 


Deca Pole Accessories 
for use on Isoth Steel and Whetal-Lined Poles 








. . | 
POLE CLAMP 6 | 
No. MS-38 spring steel clamy 
finished in ice blue baked enam | 
e| Inside Ssurtace Hocked ti 
prevent scratching pole Used 5 . \ . "7 
to secure No MS-29-—Face Plate | | bine hi lodule 1S 
NEW GLASS With Flange and No. MS-3 
SHELF “U" CLAMP fatten Bracket to the Deca 
Pole Complete with | ee 


HOLDER No. MS-21FL — Carbon 


belt Ania 
; wing take-up nut 
steel clamp specially de ; ] 00 
a 


No. MS-79—Car signed to hold sheets ot Per doz $10.00. hacl 
bon steel glass shelt board O1 to suspend ” ‘ 
holde1 tor mass dis flower boxes. frames, o 30) Ineh Viodules —{— 
play Com 


build-ups mackgrounds, etc., on the 






plete with hinged clamps Deca Pole Inside sur 
which fit around pole No tace flocked to prevent 





- need to break down displays scratching pole. Ice blue 
lust aad additional shelves wherever desired haked enamel finish 
Shelt holder in tee ‘ue baked enamel finish Complete with screws 


No. MS-36 lee Blue 


Finish. Price, complete 


$16.50 b= 


er dn 




















No. MS-39 F.O.B. ST. LOUIS 30° 
FACE PLATE WITH FLANGE . 
No. MS-39 Provide s i hort ( hy se a tol He ba 
zontal surface tor mounting dis 
plays and shelves on Deca Price com $18 95 
poles lange secures face plate plete, each . 
BATTEN BRACKET to MS is Pole ( lamp (<ee de 
tailed illustration above). Made 
No. i or 5 pty a of carbon steel finished in tee Accessories and extra mod 
bracket designed to hold a bat bdue baked enamel. Size 5 in ules sprayed te match at 
ten of finished or dressed 1 in CARD OR FRAME HOLDER diam. Price. MS-39 only. Pet 10% extra f ordered at 
by 3 in. lumber for supporting No. MS-34-S—Channel strips 6 in. long dozen $10.00 1 0 same time as sprayed poles 
backgrounds of paper or fabric with » In. channel are spot welded to Fach $ ai All F.O.B. St. Louis 
in open display. Must be used pole clamps Can be mounted any place . 
with No MS 38—Pole Clamp on pole to hold display cards, pictures, Price, complete assembly, MS.-39 's 
to secure the Batten Bracket etc Ice blue baked enamel finish In Kace Plate With Flange and Rubber Insert = Patent Pending 
to the Deca Pole. Ice blue side surface of pole clamps is flocked to MS-38— Pole Clamp as No. 99187 


a set 
baked enamel finish. 5 prevent scratching pole. Per $ Per dozen $20.00. $ No. FD-93—Set of three Stand: d ‘ Mod 
Each. 75c. Dozen $7. 0 dozen pair. $30.00. Per pat 3.00 Per set 2.00 Meta! ie : 


ibi¢ ly pe Lined Kibre Deca Pols 


Neutral woodgrain finish ()verall size 
‘ each pole & ff 
FOR FULL INFORMATION AND PRICES ON DECA POLES AND DECA POLE ACCESSORIES, icin ot three mee $13.95 
WRITE FOR BROADSIDE No. 40-D TODAY. vO, Se. ‘Lon 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE Phone: CHestnut 9010 ST. LOUIS 3, MISSOURI 


SEPTEMBER, 1953 59 












W. are proud of the 
unique « ors display 

























freatment om ich m a 


Welk | 


the ou tstanding ¢ oe 
store in Lyreen , Vhorth 


Raillien 
aArotuna ast year. 


WE CAN DO THE SAME FOR YOUR STORE — CONSULT US 


EARL W. GASTHOFF CO.) Danville, 111. 


Designers and Manufacturers of Decorative Window and Store Displays 























Ballou’s The “Key Display Plan” 


Glittering products will add 
eye appeal and pep to your 


Be ona.one ¢ To More Furniture Sales 


GOLD and ALUMINUM 
saeemnn SOuISERS , By A. HOWARD WILLIAMS 


Greatest possible luster in the correct Display Consultant, Los Angeles 
fineness for screen process or any | | 
purpose required. Send for color card. { IX N | { IX | Manutacturers should average store | he reasom more display < 


awaken to the great possibilities they are not provided tor windows and _ store 
GLASS TINSELS have right in their own hands. After interiors is because the furniture manufa 
Beautiful sparkling colors — red, green, they have secured a good dealer account turer often says they are a ewaste ot 
gold, silver, blue, black —five fine- 


and sold a tair amount ot merchandise, they MOnes ar will also tell vou that the 
nesses. Also pastel shades to order. 


feel too often that all that 1s lett tor them dont do anv more than the average alert 


DIAMOND DUST to do is sit back, wait until the dealer sells salesman does in putting over the = story 


Attractive snow offects can be ob- some stock and simply fill in as it goes off about his goods: whi duplicate the job: 


tained with this decorative material. , 
Obtainable in five finenesses. thousands of dollars tor magazine adver- sentative who breezes in to see the buyer 
tising, direct mail and circulars or booklets occasionally and smilingly says “hello” to 


CRYSTAL BEADS to pass out to customer prospects Mind thre boys that is, thre salesmen on the floor 


When used with our special bead vou, Im not saving those things are not he'll instill a good teeling which will in 


ot the tloor. Lda mManutactures spends He feels also that 1f he has a good repre 


adhesive for outdoor and _ indoor necessary but if you go part of the journey turn cause the salespeople to push his line 

1 ‘te wonderful results can be ob- vou may as well make the entire trip. It helps, but it doesn't do the real job. The 
tained at less than '4 the cost of } ical : , 

- “ ade Don't go as far as Schenectady when travel- real job is to put something in the window 
glue-on" reflectorization. ) : ; : 

ing bast if vou want to go to Albany and in the furniture section that will drama 

RAINBOW PEARL FLAKES lsually the manutacturer does nothing at tize the line and in a period of less than a 

Beautiful Mother-of-Pearl effects can the point-oi-sale to carry through his pro minute tell the essential tacts about his 

be obtained with this material. Avail- eram of presenting his line turniture. 

able in different meshes. Display is the silent salesman that can There are only a tew simple elements 

Write for Semple Card help the real salesman at the time and place’ that should be put across in a_turniture 

where he needs it most. Manutacturer’s help display. We find those out by analyzing 

EDWARD € BALLOU CO. is important when it comes to providing a what the customer wants to know when he 

display that tells the story of his turniture, or she comes into the store. <A display 


116 Hudson St., New York 13, N. Y. 


without plastering his name all over it properly designed can tell these tacts at 








and making it undesirable for use in the slightly more than a elance what 1s the 
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construction’ Next what pieces are wood? 
How are the pieces finished? What is availa- 


ble in the line and how are they going to look 


in the home? That applies, of course to 
case goods. When it comes to upholstered 
pieces, these facts are needed: what is the 
style? What is the size range? What fab- 
rics are available, and last. what is the con- 
struction ? 

The merchant is to blame tor poor dis 
plays, too. It’s usually because he doesnt 
know display essentials. He can sell any 
piece of furniture, as a rule, knows all of 
the angles, few customers escape him, but 
he does not know how to use displays 
The average merchant knows a good dis- 
play when he sees one—he can tell if it 
draws attention—but he doesn't stop to 
analyze the scientific, psychological effect 
of the features of it. 

Displays can and do sell furniture. Just 
to set up attractive rooms isnt enough. 


If you see a picture in a news magazine and 
it does not have descriptive copy beneath it, 
you are at a loss to get its tull meaning as 


a rule. You have got to dramatize furni- 
ture and put some merchandising into the 
displays. Displays for art’s sake alone 
miss the boat—they are only fractionally 
complete. Displays have to put across a 
selling story im sugar-coated form—easy to 
look at — concise, clear- cut me meng and 


dramatization that has a 
with the subject matter. 
The “key” display plan for 
coordinated selling plan that rings the 
when it comes to increasing sales. 
aid to the man on the floor and 
overall sales planning program. 
plays actually enter the mental home of 
the prospective customer and tell him = or 
her what is best in the way of furnishings, 
right at the point-of-sale. The display serves 
as a demonstration tool for the 
it makes sales 
his story 


furniture is 
bell 
It gives 
abets the 
Key dis- 


salesman 

and confirms 
goods he 1s selling. 
(Customers tor the most 
Thomases. It's 


resistance less 
about the 
That is important! 
part are Doubting human 
nature to want substantiation of claims, par- 
ticularly is making an outlay ot 
one’s own 

What, then, are 
Is this just 


when one 
money. 

turniture displays ? 

and 


key 


another hit miss promo- 


tional scheme or is it something any mer 
chant can employ effectively? The key is 
the symbol of an instrument which when 


used allows the door to vour home to be 
opened. The person who comes into your 
store to buy furniture or to observe your 


stock with the possibility in mind of making 
then or should be 
to better knowledge ot 
and what each item ts in qual 

Key dis 
method, ot 


across in a 


a purchase either later 
given the key 
is available 


ity, workmanship, stvle 


what 


and price 
play merchandising is 
getting the 
dramatic, coordinated 
prospect. The key 


Call be a COOpPCcrative 


a plan, or 
furniture stor 
buyer, or 
plan 


mahutac 


way to the 
furniture display 


lurniture 


turers and merchant's deal or it can be 
strictly one or the othe The Cooperative 
plan cements dealer-manutacturer relation 
ships more closely and divides costs more 


fairly. Expert analysis of many things is 
needed betore the artist can start prelimi 
nary sketches on turniture displays of this 


calibre Product analysis is an art in it 


SEPTEMBER, 
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' 


the most practical 
and versatile 
display light 


ever built... 


First developed by Edison Price for the 
outstanding A&S Hempstead lighting job 
reported in Display World, June, 1952 — 
thousands now used. 


Takes all side-prong PAR Lamps, 75, 150 
or 200 watt. Lamp just snaps into place. 
Edison Price SPREDLENS (heatproof Boro- 
silicate glass) smooths beam and shapes 
it to oval pattern for better lighting of 
counters, walls, mannequins. 


Rugged clips hold SPREDLENS or color 
filters—either behind the other—to permit 
easy lens adjustment or quick replacement 
of filters as desired. 


Very compact, adjusts on tension swivels, 
available in variety of mounts, costs less 
than any other fixture that does a com- 
parable job. 


All prices include SPREDLENS! 


NOTE: Parlites are new! If your jobber 
does not have them order direct from Edi- 
son Price, Inc., or show this ad to your 


jobber. 


SEND FOR ILLUSTRATED LITERATURE! 


EDISON PRICE lighting 





a || | ararenrecare 











base for stand or pin-up 0 
fincludes lens) 
( 
with clamp for pipe mount $8.10 
fincludes lens) 
with twist-on Troll-E-Dust mount $12.00 
with sliding Troll-E-Duct mount $13.50 
Tet en 


18O CENTRE STREET, NEW YORK 13 
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Easy-To-Use 
Super-Spotlights 


BRIGHTEST VALUES 
in display lighting! 







Long life, sturdy con- 
struction, engineering | 
brilliance—all com- | 
bined in GoldE Spot- | 
lights of the most” 
modern design. ' 
GoldE features for more lighting value: 
Brilliant, ring-free light—instant beam con- | 
trol, food to spot in a moment—positive 
lock-tilt—heavy, non-tip base—non-tarn- 


ee 


ishing reflector—chrome heat guard— 
42" Pyrex-Type Fresnel lens—extra 
length asbestos cord. 


FOR COLOR 
IN MOTION 
GoldE 

















ROTOCHROME 

500 WATTS : 
Six beoutiful owing col-: 
ors for attractive display. 
Dependoble, long-life 
motor. Compact. Just 
plug in—like on electric 
clock. 


Price (less lamp) 4 


929750 


ECONOMY 
GoldE 

500 WATT 
BANTAM 
SUPER SPOT 
Price (less lamp) 


$1900 





Spotlight accessories include: Pipe clamps, ceiling 
hanging brackets, color wheels, diffusers, barn doors 
—make GoldE PAe Spots world's most flexible 
lighting. 

Write for complete literature, name of nearest dealer. 


_GOLDE MFG. co. 


ho 


Brightest Name 
in Light Projection 


4888 N. CLARK STREET 
CHICAGO 40, ILL. 
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sell it embodies 


niarketing, 


manulacturing 
and salesmanship 
presentation can 


processt > 


advertising 


methods Merchandise 


mean a great difference in the increase of 
stock turn-ovet It is the silent salesman 
that helps the live salesman make sales 
Goods that would not normally move can 
he made to move with proper displays. One- 
third of all of the stock on the average 
furniture floor 1s slow-moving timber. Sta- 
tistics, as compiled by a reputable private 
agency, show that the stagnation of certain 
floor merchandise items is due not to poor 


initiative 
new and 
minds. Over 40 
items lagged pitifully in 
iO of 15 surveyed lost 
enthusiasm on the part ol personnel tor 
the items, to floor age 
there was no attempt to use display methods 
in their 
The display 
impossible to store up dead 
lurniture floor in the items 
Marketing 
reflect 
management 
manutacturer 


but to lack of 
items while 


buying necessarily, 
in pusning the they 
iresh in the 


per cent of 


are 
salespeoples’ 
such 
stores because of 
the 
due and also because 


promotion. 
makes it almost 
freight on the 
employing its 
properly 
management 

only be 


plan 


key 


USE, principles, em- 


good (,00d 


both 


ploved, 
can obtained by 
and merchant going all the 
way in product promotion. You can find 
the key to sales problems through the 
use of displays that sell furniture. You can 
find this key by search for 
better keeping in 
mind which make 
your money worth 
while 


your 


intensifying your 
always 

principles 
time and 


display methods, 
those salient 
investment of 
If you are a novice at display, call in an 
sure, though, that he 1s an expert. 
display expert is one who knows product 
presentation, knows 


expert—be 


analysis and one who 


retail selling, who has a good knowledge 
of art and color and one who knows retail 
selling, one who has a good knowl. 
edge of display construction and_ installa- 
tion. Knowledge and experience go for 
making an efficient practice. Be sure your 


own displayman can handle the situation (if 


you have one) betore you embark on a key 
display program—he may need help. It 
is better to be right than sorry and display 
dollars are too often wasted on improperly 
prepared promotions. The guidance which 
may be necessary in your present display 
set-up is not intended to affront anyone or 
to cast reflections on inadequate knowledge 
and experience, but simply to bring into 
locus the imitial picture upon which further 
procedures can evolve in their own later 
follow-up Starting on the right” track 
initially brings you closer to key display 
cftectiveness 

furniture store operators, buyers, depart 


men, advertising and 
and displaymen can 
furniture 


and 


ment store merchandise 


promotional yp rsonnel, 
all get 


through a 


mprove sales 


well-planned 


tovether cs) 


sensible, well 


analyzed key furniture display program. It 
takes knowledge, experience and team work 
to put it across and all are available. Pro 
mote “the kev to better homes” in yout! 
store. Work with the manutacturer and de 
mand that he work with you tor more sales 
of worthy products. Don't underestimate the 
ability of your displayman—have him try 


the key plan to help you get more furniture 


sales. Help him help you by giving him 


what he needs to properly execute his job. 


Let him employ new but tested ways of 
execution—let him use mannequins in his 
furniture windows occasionally, but above 


all stick with the key plan to get results— 
the plan that is based upon merchandising 
principles and display selling. The final test 
in good display promotional merchandising 
in furniture stores and departments of de- 


partment stores is net results and to find 

the key that opens the door to bigger and 
better sales volume is the answer. 
NEW YORK DISPLAYS 
[Continued from page 37 

The arresting background panels, which 

vere slightly spaced from the black back- 

vall, contained fragments of a_ sketched 

stylized fiesta figure, in which the broad 


color areas were of pastel tissue papers, flat 
or crinkled and decorated with tissue cut- 
outs which were apolied against a contrast- 
ing color. 


The floor and panel background were 
pale aqua, while rust, yellow, olive, and 
purple tissue were used in the figure. The 


copy was on three pieces of pale blue tissue 
pinned to the floor with long, jet-headed 
pins, and the dresses were in black velvet 
and heavy silk. 

A section of a 
Display 


fabric department was sug- 


gested by Director Louis Villela 


in the six Fifth avenue windows at B. 
Altman & Co. Handsome walnut stands held 
bolts of the featured material. A darkly 


clad sales clerk was posed back of a walnut 
table with white top, forming a richly sub- 


dued background for the colorful plaids, 
solids, and paisley. Crossed black poles 
with brass knob tops were draped with a 
hrown and yellow plaid, while the “cus- 
tomer” wore a red plaid jumper. 

A revolving wheel-of-fortune made a very 
cheerful eye-catcher fer featuring fabrics 
at McCreery’s, with the good advice: “Save 


a fortune and look like a million — make it 
fabulous pure silks, rayons and 
fashions.” This dis- 


yourself oe 
acetates for fabulous 
play is not shown. 
The sections of the large wheel were made 
up of different fabrics, each panel numbered 
in gilt on the black rim of the wheel. In 
the foreground a betting board of black and 
white with gilt numbered squares held chips 
and bills made of swatches of material, all 
corresponding to the panels on the wheel. 
At the right, a mannequin richly robed in 
taffeta. rhinestones and mink 
scarf acted as croupier, the large rake 
painted a dark green. White shutters on 
either side of the set were draped with the 


olive green 


handsome fabrics. 


New Turntable 
ls Introduced 


A battery-operated display turntable called 
“Turn-Style” has been introduced by Prod- 
uct Miniature Inc., Milwaukee 14 
Normally the revo 
lutions per minute 


(ompany, 
ll-inch table 
and is said to run up to 
2200 hours on a set of two flashlight bat 
teries. Although the table is light in weight 
it is strong enough to support the weight of 
a man, according to a representative of the 
company. It is made of high impact styron 
475, with impregnated color. Circular ridges 
hold objects on the table. 


turns five 


DISPLAY WORLD 
































































ida & Full and half-round 


displays incorporated star burst bells. 
NEW TERRITORIES OPEN TO REPRESENTATIVES Made of hard 
rubber in two sizes, 
PS 164 22 inches tall and 

Sturdy Circus Panels. 18 inches tall. 
Eighteen variations all 
constructed in low 
relief and with string. 
30 inches by 36 inches. 


x 2104 > Sturdily constructed fireplace, 
ff a Steps and paper mache 
af child. Five variations. Unit 
! ta | comes to approximately 
) 6 te Ae 


X 600 


Low relief 
nativity panel 
with stone-like 
texture. Size 
—24 inches by 
36 inches. 


X 154 


re SV oa Bell Santa head with 
| = | ee : rn luminous hat. Relief 


ee EAL i WV A\ eyes, nose and beard. 


> 

ie 
ee Ores 4 SF 
¥ Bs 


| 
me mache Ligh saweight 
Se icae durable ubber 





Chimney cOlll ns in 

| a) threes aay 

ee wire, 5 . Bafeet, 42 
eo ret climes «feet anamo feet. displays incorporated 


7517 Beverly Boulevard Los Angeles 36, California 
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FLUORESCENT gg 


EXCELLO’ 
SQUARES 


Now you can put new flair and spark 
into your displays and backgrounds 
with these new ‘ liquid-fire crayons . 
The perfect answer to the busy dis- 
play man and artist- who wants 
forceful and dramatic results! 


EASY TO USE 
These big 1° x 1 x 3” square sturdy 
sticks are soft and blend freely on 
paper, wood or fabric. 


THEY REALLY SING OUT! 
Use with black or blue light for more 
arresting effects ...Remarkable bril- 
liance in ordinary day or artificial 
light too! 


ASK YOUR DEALER FOR 
DEMONSTRATION OR WRITE FOR 
ILLUSTRATED FOLDER. Dept. DW-11 


THE AMERICAN CRAYON COMPANY @ 
SANDUSKY OHIO NEW YORK @ 








STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how te do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you— 
Names ef our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicere Ave., Chicago 41, Ill. 


; whe, 
| the Ce, In 


| ain the background and 
| the skyscrapers of the city 
| distance. 
| ering 


ANIMATION AT MACY'S 


[Continued from page 4&8) 


the box-car 
oth of them depicted a New 
country-side in 

fall of 
two tiny 


There were two scenes in 
that tollowed. 
england winter after a 
the foreground of 
figures twirled gracetully on 


the foreground of the 


heavy SNOW In 


other 


| was a prancing horse drawing a sleigh with 
| two tiny figures that waved at the passersby. 


was of the 
hills 
a representation of 
far off in the 
This was a night scene and flick- 
bulbs lighted up the interior of the 


“In the fourth car the 
mills of 


scene 


Pittsburgh, with slag 


steel 


| mills with a fiery glow which was reflected 
/ on the slag hills behind. 


In the foreground, 


| under the bridge, a tiny tugboat glided back 


and torth. 


“In the last car, which was the caboose, 


the scene was of the Pennsylvania Dutch 
country-side in fall. In the toreground 
were three cows switching their tails back 
and forth, and one cow slowly turned her 
head from side to side. In the extreme fore- 
ground real rain fell gently over the land- 
sCape. 

“In each of the tried 
to paint the terrain, and sky to 
simulate the mood we were trying to create. 
Where Lionel equipment was used, such as 
signals, they were dusted down with color 
so that they the the 
houses built by Bliss. 


shadow-boxes we 


houses, 


had same color as 

“Each shadow-box had two sets of trains 
which ran in opposite directions on different 
levels. Appropriate 
Every 


cars were chosen for 
shadow-box carried a 
good deal of Lionel mechanical merchandise, 
such as flashing lights, semaphores, etc., 
which furthered the effect of the mechanism. 


“All of feet 


each scene. 


these shadow-boxes were 6 
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\amuel jeyny 


HANICK DISPLAY SERVICE , PHILADELPHIA 


Sam ENTERED THE DISPLAY BUSINESS IN 1920 BY ACCIDENT. WHILE 
OPERATING AN ADVERTISING SERVICE HE WAS CALLED ON IN AN 


EMERGENCY BY A DRUG 
MANUFACTURER TO INSTALL 
A DRUG STORE DISPLAY. 
IT WAS $0 GOOD THAT 
HE WAS ASKED TO PUT IN 
50 MORE IN PHILADELPHIA, 
AND FROM THIS BEGINNING 
. CAME HIS PRESENT DISPLAY 
INSTALLATION SERVICE. HE 
ALSO OPERATES ONE OF THE 
L. LARGEST DISPLAY MATERIAL 
i ANO FIXTURE HOUSES IN THE 


Ey. COUNTRY. 
ACCIDENT! 


A 


FROM BUSINESS ARE GRAND OPERA, 
GOLF, WINTER CRUISES, DANCING 
AND HIS SIX GRANDCHILDREN. 
TWO OF HIS SONS-IN-LAW ARE 
WITH HIS ORGANIZATION. 
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A NATURAL 
FOR CHRISTMAS 


REALISTIC STORE DECORATION 





Made of Italian Holly, preserved, treated and decorated for brilliant long lasting display by the country's leading 
wreath manufacturer. 


ITALIAN HOLLY WREATHS 

ITALIAN HOLLY GARLAND 

LYCOPODIUM (PRINCESS PINE) WREATHS 

LYCOPODIUM (PRINCESS PINE) GARLAND 

ITALIAN RUSCUS WREATHS (RED OR GREEN) 
Wreaths Made In All Sizes 12” to 48” 


We can also supply you with flocked and custom painted wreaths and flocked white birch twigs. 


WRITE AT ONCE FOR SAMPLES AND PRICES 


NOVELTY WREATH COMPANY 


EMERALD & HART LANE, PHILADELPHIA 34, PA. 














FULL COLOR 






SANTA CUTOUTS 


Heavily mounted with sturdy easel. Hand die-cut 
to hold price or directional card. 












































QUANTITY 
Size Les i sa | 8 i F | wet it oe 
59” $6.00 |$5.75 |$5.50 |$5.00 |$4.90 |$4.80| $4.70] $4.50 
36” 4.50| 4.40] 4.25] 3.50| 3.45] 3.40] 3.30] 3.20 ; 
22%" | 3.00| 2.85] 2.70] 2.50] 2.35] 2.25] 2.00) 1.75 
13%" | 1.00] .95| .85} .75| .73| .71] .68| .65 ) 



























42"" Tagboard Self-Easel Cutout with price card in hand 


) SOOPTTTT TTT $ 4.00 BOG s ovcccccecn $20.00 
TTT ETE TTT ee 7.00 POO ce cerececven 35.00 
WEP isscevsessses 12.00 CAPE G se cewrccvees 45.00 


Also available as 12” x 30” window streamer, 11” x 28” car-card and 
three different designs of Santa 24 sheet posters, illustrative portions 
of which make excellent marquee displays and toyland decoration. 
Write for miniatures of these posters to show your ad manager. 


Continental LITHOGRAPHERS, INC. 


NINTH & WALNUT STS. ST. LOUIS 2, MO. 


SEPTEMBER, 1953 
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AMERICA’S BETTER STORES | 
USE MITTEN’S LETTERS 


The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letters 
to put store character into their sign and display work. Stern Brothers. New York, is no 
exception. Hard-hitting window and interior sales messages, such as the ones shown in the 
illustration above, are made with Mitten’s Letters. In addition, at stores such as Bullock’s, 
Robinson's, Gump’s, Macy's where outstanding displays are commonplace, you'll find Mitten’s 
Letters playing a featured role. Along Fifth Avenue—-B. Altman, Franklin Simon. Russek’s, 
Peck & Peck constantly use Mitten’s Display Letters. They use them with all kinds of 
displays, with every type of merchandise and in almost all store departments. It’s with good 
reason that America’s better stores choose Mitten’s Letters. 


Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear, readable simplicity. 


Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side, direct or background illumina- 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut outs, are much more attractive and are ready for instant use. 


For complete information and prices, write for Broadside No. 27D 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 








<v NATURAL 
Christmas Greens 


GA. Attractive, Inexpensive 


Comes in 100 foot rolls. 

Apes graceful festooning for the exterior and interior of your store. 
Evergreen Roping decorations are suitable for streets, stores, public 

and private buildings. BALSAM ROPING is bushy and well rounded. 
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10° to 12° diameter, per 100 feet...... .. .$5.85 
14° to 16" diame'‘er, per 100 feet. 6.45 
Heavier grade, diameter, quality, per 100 feet rr. 


BALSAM WREATHS: Ring size— 
24" ea. $2.20; 30°’ ea. $2.60; 36" ea. $3.20; 48°"...ea. 55.25 
All Prices F.O.B. La Crosse or North Woods 
BALSAM WREATHS AND STARS MADE TO ORDER 
Don't Delay -—— Place Your Order AT ONCE! 


NELSON FLAG and DISPLAY SERVICE 


628 SO. 3rd STREET LA CROSSE, WISCONSIN 
















































































( inches deep, and the largest was more than 
12 feet long. (One ot Our greatest problems 
was scaling to the size of the trains and still 
creating a feeling of great depth and dis- 
tance. This was done by locating the train 
tracks, which the viewer sees, as close to 
the center of the shadow-box as_ possible 
All Lionel equipment was kept in this area 
In the immediate foreground we over-scaled 
slightly and in the background we used a 
quickly diminishing scale that was highly 
successful in giving an illusion of depth. 

“In working out these dioramas our 
prime effort was to make them not look 
like the usual department store train dis- 
play, but rather to maintain the same high 
standards which we have attained in pre 
vious mechanical windows. 

“On the exterior of the building at the 
two end windows we constructed almost- 
full-size semaphores with flashing red and 
green lights, also safety gates that crossed 
the window diagonally. 

“A special record was made for broad 
casting over the sidewalk; it combined train 
noises with such well known old railroad 
tunes as ‘The Atchison, Topeka, and Santa 
ke, ‘Chattanooga Choo-choo’ and ‘I’ve Been 
Working on the Railroad.’ ”’ 





Reyburn Appoints Dwiggins 
Mid-West Display Consultant 

Len Dwiggins, Chicago display represen- 
tative for The Reyburn Mfg. Conipany, Inc., 
Royerstord, Pa., has been appointed display 
consultant for the organization. For the 
past 16 years “Dwig” has been engaged in 
the Chicago area in the development and 
sales of display ideas for national use; his 
new duties will expand these activities to 
other Reyburn offices. 

He brings a wealth of experience to his 
expanded position. He was for a number 
of years with various retail stores in dis- 
play, advertising, and merchandising, and 
has created display ideas for such firms as 
Studebaker Corporation, Ben Franklin 
Stores, Pabst Sales Company, Admiral Cor- 
poration, Scott-Burr Stores, Beco Plastics, 
and others. Dwiggins has participated in a 
number of display clinics at various uni- 
versities, and has spoken before national 
sales groups. For 20 years he has been 
an active member of the Chicage Display 
Club, where he is best known for his ability 
to line up outs peacunies programs. 


Golf Tournament 


For Chicago Club 


Members and guests of the Chicago Dis- 
play Club took part in the group’s annual 
golf tournament, held this year at White 
Pines on September 13. Results are not 
known at press time. The tournament was 
followed by a dinner. 


Brochure Describes 
Use Of Flock 


An interesting brochure discussing flock 
and the methods by which it can be applied 
has been issued by Cellusuede Products, 
Inc.. 500 North Madison street, Rockford, 
Iil., and will be sent on request. It shows 
the various types of flock, the advantages ot 
each, and equipnient required for their use. 


DISPLAY WORLD 








Rug Showroom 
Aids Carpet Buying 

Chicago's furniture store called simply 
“today,” has developed a merchandising 
method that will “revolutionize” the carpet 
ing business. 

Taking their cue from modern industrial 
materials handling methods, the firm §ar- 
ranged rows of tram rails on both sides ot 
the carpet showroom. These overhead 
steel I-beams support enormous rolls ot 
carpeting which slide out into the display 
aisle with a gentle shove. Four to six com 
plete rolls of carpeting can be accommodated 
on a single rack, as the carpeting spools 
are placed in vertical tiers. 

There are many advantages to this dis- 
play, states the store. One important fact 
is that warehousing huge rolls in valuabie 
space is eliminated; under the new plan, 
the whole roll is suspended on the rack ia 
the showroom. 

The carpeting customers get a chance to 
see what they are really selecting. The big 
rugs are unrolled to full length right in 
front of them; they can walk on the actual 
carpet, see the true effect of its color and 
weave, and, when selection is made, the 
carpeting can even be cut right in front of 
them to the exact dimensions of the room 
tor which it 1s bought. 

“Swatches too small to show the ruzs 
adequately and accurately, and cumbersome 
Hoor displays have been outdated by this 
outstanding merchandising method. Now, 
for the first time, the consumer will know 
exactly what carpet she is buying,” says a 
store representative. 

The new display system is aiding carpet- 
ing sales in another way as well. Since 
expensive warehouse space is unnecessary, 
the retail price of the carpet is lower. Be- 
cause the rack and roll arrangement cuts 
down handling time and releases personnel 
for other duties, these costs formerly passed 
along to the consumer are eradicated. 

Additional stock can be carried with the 
extra display space, which gives greater 
selection possibilities which were impractical 
before this tram rail arrangement was de 
veloped. Hundreds of rolls of carpeting are 
displayed at “today” at one time. “As the 
news of the new showroom spreads, cus- 
tomer trafhe will build sales volume to the 
point where the retail price will be cut still 
further.” 

Directly behind the display aisle at “to- 
day” 1s the complete workroom equipped 
with efficient, assembly-line rug binding ma 
chinery. As tast as the carpeting is cut to 
size, this equipment can bind the edges to 
finish the carpet; from this room the com 
pleted rug is rushed to the delivery truck 
and a carpet bought today will be in th: 
room for which it is bought immediately. 

(Chicago Tramrail executed and installed 
the equipment kor complete efficiency and 
to add to the appearance, Richard Kennedy, 
the stores young designer, hung draw 
draperies between the display floor and thi 
workroom. During the hours when sales 
are lighter, the draperies are left open to 
facilitate cutting and binding operations; 
during rush periods, the draperies are drawn 
to make a handsome clean-lined backdrop 
tor the carpeting 
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Sealed-Beam Reflector Lamps, Colorbeam Lamps, Spotlites and Floodlites, Industrial 
Infra-Red Heat Lamps, Vibration and Rough Service Lamps, Street Lighting Lamps, 
Traffic Signal Lomps, Incandescent Lamps, Fluorescent Tubes, Display Accessories. 












BIG NEWS 





ABOUT 


SWIVELITE 


NEW STYLE IN HOODS. Now you 
have a choice of Swivelite Torpedo 
Hood or the brand new Swivelite 
Modern Swedish Hood. Both have a 
permanent deluxe satin aluminum finish 
...air-flow ventilation for longest bulb 
life. And because of Swivelite’s “adapt-a- 
unit” principle, all basic units of these 
ultra smart designs are interchangeable 
and enable you to arrange new lighting 
effects more easily and at least cost. 


A NEW FOCALITE. Now you've your 

pick of Amplex Focalites, too! Be- 

sides the amazingly popular Focalite 

B-5 for Par 38 reflector lamps, there's 
now Focalite B-7 for R-40 medium base 
reflector amps. Each of these units is the 
display man’s handiest device for use in 
window displays, shadow boxes, show 
cases and countless other accenting jobs. 
They can be positioned instantly to any 
angle. They’re compact, attractive... 
made of one-piece aluminum . . . available 
with a permanent satin silvertone finish 
and in seven new decorator colors. 

Order Swivelite products from your 
Amplex distributor or ask us about these 
two big new Swivelite features. 
Amplex Corporation, Dept. B-9. 


Brooklyn I, N. Y. 
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Successful 
Silent 
SALESMAN 


THE NEW “SEELA” 
Battery-moved Ceil 
ing Turner tor heavy 
Mobiles 


$7.90 


¢ ; 
corr Dp e r ? 


postpaid 





The genuine and original "“TURNA"™ bat 
tery-moved display turntable. 


Used successfully 
by leading chains 
and man ifactur | 
Vr | 


color gold. 


ers: diam- 
eter 
Can be supplied 
inany other color. 
Sample unit $8.75 
postpaid. 





TURNETTE 
model to TURNA, 
the only difference 
is that it 
shorter rim and 
base, having the same built-in 
motor and giving same pertormance. It 
can be sold only in quantities of 1200 
pieces minimum, at $4.42, and over 3000 
pieces, $3.95, FOB New York, less batteries. 


Sample unit $7.90 postpaid. 


Qg similar 


has a 





smaller 





— 


The TURNAM” 
battery-moved mo- 
tor used for any 





animation. Also runs | 
vertically 

} 
Sample unit $3.40 


postpaid 


All 4 units operate on two ordinary flash- 
light batteries for 5 to 8 weeks without 


interruption, carrying a load of 4 to 7 Ibs. 
5 R.P.M. 


BEWARE OF IMITATION! 
CO., 


HERTVY inc’ 


REGO PARK 74, N. Y. | 
IL 7-4388 

















JEWELLED 
STYROFOAM 


An entirely new treatment fashioned 
Discs, Stars, Bells and Balls 
mas decoration 


Fall Christmas 


in Squares, 
An outstanding Christ- 


Papers, Balls, Trees. and Novelties 


Write for Samples and Photographs 


PARK LANE FABRICS 
COMPANY, INC. 


45 East 30th Street, New York City 16 
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Animation Pulls For 


F every who stops and stares 
with fascination at the window displays 
of William Hahn Shoe Company in 

metropolitan Washington, D. C., buys a pair 

of shoes, Hahn's will to restock 
quickly. Parents are having trouble getting 
the young fry away from Hahn's windows. 

The that attracts them 1s a 
clever, eye-catching animated display, de- 
signed and built by Hahn’s imaginative dis- 
play director, William Wyatt. 


youngster 


have 


gimmick 


Looking through a national magazine sev 
eral weeks ago, Wyatt was impressed by a 
picture of a 1914 Model T Ford — part ot a 
picture story on Ford Motor Company’s 50th 
this year. The result an 
animated display built around the 
“Back to School in a Model le 

The feature of the display is a surprising]s 
Model 2 the 


sides of which are emblazoned in the Joe 


was 
theme. 


anniversar\ 


accurate reproduction of a 
manner 


for 


with slogans 
school children 


College playing up 
Hahn's The lett 


rear wheel ot the venerable car 1s jacked up 


shoe ‘ 


nhgure ot a 
In tront, 
the 
a girl sits in the drivers 
the 
motif 1s 
the 


and an animated papier mache 


school boy is pumping up the tire 
another animated = figwure cranks car. 


while the figure ot 
steering 
the 


Scat, 


tugging 
(Completing the 


seat, impatiently at 


whee | school 


animated tigure of a boy in back 


—Bill Wyatt even emulated Detroit produc- 
tion lines in turning out reproductions of 
Model T Fords for "Back to School in a Model 
T and Hahn's Shoes.’ Bending over the 
blueprint, right center, is Wyatt. His as- 
sistants, left to right, are Dolores Lofgren, 
Al Mori, Frank Gambino (lying beside the 
second car), and Alonzo Wood— 
























































Hahn's 


decked out with a dunce cap and waving a 
slate with glaring errors in addition chalked 
on it. 

The animated displays were placed in 
windows of four Hahn stores in Washington 
Ist. Clerks inside 
busy ever since. 

Bill Wyatt, now in his 24th year in dis- 
first place in each ot the 
six animated display contests he has entered 


on August have been 


play, has won 


in the nation’s capital over the past tour 
vears. 

The youngsters love his display. And 
Hahn's loves the business they bring into 
their stores. 

3-D Transparency Displays 
Being Produced 
Three - dimensional, point - of - sale trans 


parency displays are now being successfully 


produced under a newly invented process 
developed by the Videx Corporation ot 
New York City. Videx color transparen- 
cies lithographed in quantity on vinylite 
definitely give an illusion of depth when 
mounted in inexpensive light-boxes using 


conventional leht bulbs 


The Videx process basically involves a 
specially prepared lithographic transparency 
of scene or subject. The picture is taken 


and the ensuine 


mounted im a 


special camera 


print 1s 


with a 
lithographed back 
The principle 1s a combina 
and 
planned interaction 
reflected light. All 


of this is expressed in mathematical formu- 


lhghted trame. 


halance control 


pre 


tion ot contrast range 


connected with a 


between transmitted and 


lac applied to the Videx camera and there- 
atter to the color separations and all steps 
ot the printing 
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Christmas Parade Valance 10 in. x 50 ft. White CorroDEK printed 
Light Green, Christmas Green and Red. Scalloped edge. 
V¥-622 Corrugated face 


$3.80 per roll 





Bell Valance 10 in. x 50 ft. Three colors. Scalloped edge. 

V-697 White CorroDEK printed Lt. Blue, Med. Blue, Dk. Blue. 

V-698 White CorroDEK printed Lt. Green, Med. Green, Red. 
Corrugated face............... Wee, | $3.80 per roll 














Season's Greetings Giant NU-Curve 72 in. x 10 ft. 
Two colors. A complete window display in one panel. 
S$T-826 White NU-Curve printed Dk. Blue and Lt. Blue 
$T-827 White NU-Curve printed Xmas Green and Red 
Corrugated face $9.25 each 









& + bee ‘ v 
; YNoasons 4 (foreelinas 
an ne Ms | 

=: ~ = = 












~, 





—  —_— 





Modern Season's Greeting Valance 8 in. x 50 ft. 
White CorroDEK printed Red and Black. Icicle edge. 
V-627 Corrugated face . $3.50 per roll 


Shewmen 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
NEW YORK 





CHICAGO LOS ANGELES 


For the complete line of Sherman display 
materials, see your local display distributor! 





Send for your FREE copy of the full-color SHERMAN XMAS 
& WINTER DISPLAY GUIDE! It's packed with profit-making ideas! 














Dramatic Sales Job Done 
by Action Display 

With Interwoven’s introduction of a new 
Hexible sock made of “Helanea” stretch 
nvlon yarn it was telt that a graphic dem 
onstration of the 


Motion displays proved the answer, and the 
ingenious unit designed and produced by 
Merit Displays, New York City, provided 
needed to 


principle of stretch was a 
needed to get the customers interested W 


treatment arouse 
curiosity and tell the story at a glance. 
While the flexible sock looks small and 1s 


stocked in onlv 1 to 3. sizes. it stretches 


the shock 


easily to fit any toot. The task was to 
explain the principle ot stretch, and this ts 
carried across through motor motion, Com 
pensating metal rods operate conversely so 
that an actual sock expands and then re 
\n inter 
esting combination of materials goes into 


laxes, :s held taut, then crumples. 


the construction otf the display The wood 
base is covered with buckram tabric, the 
face of the display is Masonite with a ply 
wood hack, and vinylite is used in the 
vacuum-formed top with light at the rear 
to reflect on the name as well as the product 
below. ‘| here IS TOON Of the base for actual 
merchandise 

Sales resulting trom the use of this dis 
play are striking, it is said. J. P. Carey & 
(o., New York City, increased its volume 
of “Helanca” varn socks sold 300 per cent 
with its introduction. Other stores through- 
out the country report excellent results 
Interwoven's Tom Mitchell is largely re 
sponsible for this selling device 


WIRE DISPLAYERS 
and FIXTURES 


We also have facilities to manufacture your wire and metal needs 
to your own specifications in addition to our regular lines of displayers 


and mannequin fittings. 




















nist LAY NOVe / 





127 READE STREET 
NEW YORK CITY 13, N. Y. 
Tel.: WOrth 2-7502 


"Wey 





IS PROUD TO 


TRROUNnCEe 


AN ENTIRELY NEW LINE OF 


WRITE TODAY FOR FULL DETAILS 
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GUMP'S AMAZING DISPLAYS 
[Continued from page 31) 


own the sidewall and around on the back 

In perspective \t the front left an- 
place setting of the 
displa ed beside a scrolled 


omplet clean 


lined china Wad 
is tamuliar with alphabet bloc ks, 


them used to sell 


you Ccvel cCecq) 
utter|\ unrelated to thie nursery 


photograph shows 


accompanying 


a display in which Mr. Raynaud mounted 
ad white expanded metal 
behind the They 


and dusty pray 


everal otf them on 
screen set 2 teet glass 
are done in black and whut 
with elaborately executed capitals and sup 


port various types of fine smoke-colored 
lLeerdam crystal 

\ spotlight on the floor hidden inside the 
foremost block highlights the 6.inch plastn 
wall They are in 


lettering (9T) the back 


excellent contrast against the coral paper on 
the backwall 
lhe floor Is 


Itidl byl 


and the pale blue sidewalls 


done in coral with a ground 


display ‘>7 Coupe china marked a 
window 


(ump s 


departure trom. the pre arranged 
plan (not illustrated) 


“We 


Raynaud “of 


Says M ce 


would he 


had no pre-conceived idea,” 
how the window 


Related materials of texture, color, 
collected 


ment and taken to the 


done 
in the display depart- 
The entire 
through 


etc... were 
window. 


idea was conceived and executed 


experimentation im the window. Of course 


we did not use all of the props taken down 
to the 


“We'd hold a wooden hoop here .. . 


window 
and 
here and here . trying for various 


efiects 
per mesh, the chore 


anchored a piece ot cop- 


to the 


Then we 
girl type, ceiling 
and started pulling.” 

\n abstract 
pletely finished in about an hour and a halt 
by Mri ‘Time 
permitting, lh 
this 
per cent ot them this way 


form was created and com 


Raynaud and one assistant 


enjoys doing d 


perhaps 25 


Oct asionally 


window in manner—does 


The walls and ceiling were painted white, 
and cork in natural color was used on the 
loot The subth 


in the china for moderns was perfect in this 


grays, blues, and greens 


extemporaneous setting 


Power Tools Catalogue 
Now Available 


, 32 page tools for 
cutting, shaping, drilling and finishing wood, 
metal, fibre and plastics has just been re- 
leased by Boice-Crane Company. A _ copy 
will be sent tree to anyone addressing his 
request to the firm at 896 Central avenue, 
| oledo 6 


catalogue of power 


Displayman Submits Plan 
To Solve Parking Problem 

In an attempt to solve the downtown trat- 
fic and parking problem which plagues Cin- 


other big cities, 
director of Roll- 
authorities a 
alleviate the 


cinnati in common with 
Andrew Matzer, display 
mans, has submitted to city 
will 
discussion of the 
Cincinnati Post 


plan which he believes 
situation \ 


in the 


suggestion 
appeared and on a 


local television program 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


Kaimo Textiles, inc. 
'23 W. 44th St. JUdson 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bois Smith Studios 
228 West 39th St. LA 4-4992 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Messmore & Damon, Inc. 

1461 Park Ave. TR 6-3530 
MECHANICAL DISPLAYS 

Papier Mache, Industrial Exhibits and Dioramas 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1280 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Frankel Associates, Inc. 

56 W. 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 
732 S. Wabash Ave., Chicago; 

424 Book Bldg., Detroit; 819 Santee St., Los Angeles 





The World-Famous Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can Furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
ee - for information. Recommended by 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Nathan Zucker 
45 West 38th St. 

WI 7-2653 A 
FEATHERS — ARTIFICIAL FLOWERS 


Samples on request 


fe aut Poneert— 


end COLORES 
‘ Wwe 








David Hamberger, Inc. 
115 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It's Always MARKET WEEK in New York 











Effervescent as champagne, glittering, 
magical, fairyland Christmas! The day when 
every child is a king and everyone 

is a child. The big selling season which makes your 
year sensational or average. New York 

prides itself on its record of showmanship in 
providing the ultimate in Christmas salesmanship through 
displays which win admiration and which make 
passersby join inside store traffic to 

view and buy the bazaar of gift merchandise 


so gayfully and joyfully presented. 
























Small enough for cases. 
Big enough for windows. 


Ideal for short range 
white or color lighting 
from 12” spot to 36’ 
spread at 3 feet. Hood 
measures only 4'’’x 
x24", Very light 
weight. Fresnel lens, 
polished mirror, univer- 
sal mounting bracket, 
cord and plug. Three 
gelatin colors and hold- 
er. Beautifully finished. 


Only $8.45. With 100 
watt bulb, $9.55. 





Fine 4/2"’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. Only 
$9.45. 400 watt model 
with bulb, $11.55. 1000 
watt model, $13.50. 


Automatic color chang- 
ing wheels also avail- 
able. 

































BEST AUTOM 
No. 155 

tor G.E. R-40 Spot Lamps. 

Motor driven color wheel 

and universal mounting 

| bracket. Complete with 


G.E. R-40 spot lamp, only 






$20.91. 
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Your Departments with 3-D Letters 

Distinct! Distinctive! Distinguished! 

@ SPANJER 3-Dimensional display letters 
stand out to point out departments 
SPANJER raised wood letters are per- 
fectly proportioned — soundly made 
Easy to use. In stock for IMMEDIATE 
shipment Write for FREE illustrated 
folder ond price list today! 


SPANJER BROS. 


1160 Howe St., Chicago, Ill. 
267 Mt. Plecsant Ave., Newark, N. J. 
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WEDDING TIME 
AT DAYTON’'S 


[Continued from page 39] 


“Bridal Lane” in the gift department on 
the sixth floor featured 28 each 
for a specific event connected with the bride 
or the wedding. A brochure prepared by 
Dayton’s advertising department was handed 


tables, set 


out to explain each table. The tables were 
set for the announcement tea, the brides- 
maids’ luncheon. the brunch shower, the 
Sunday night supper, the miscellaneous 
shower, the “best friends” party, the picnic 
shower, the bridesmaids’ tea, the spinsters’ 


luncheon, “Deborah Chose Modern,” “Carol 
Chose Traditional,” the bachelor’s dinner, 
the “forgotten man” shower, the trousseau 
tea. round-the-world treasures, the out-of- 
town guests’ party, gifts that last a life- 
time. table of roses, grandma’s tea, the 


contemporary shower, the rehearsal 
the bridal dinner, the garden reception, the 
rich uncle table, the gift table, the 


wedding breakfast reception, the punch table, 


supper, 
bride's 


and the formal reception table. 

The decorations put up by the display de- 
partment the tables forming “Bridal 
Lane” followed the same theme used through 
the 


above 


out store--garlands of green leaves and 




















































white gardenias held up by doves and wedding 
ribbon. Dayton’s “Young Homemakers,” a 
group of young interior advisors, arranged 
the table settings. A highlight display in 
all the gift departments on the sixth floor 
reflected the same theme of decoration. An 
“It’s Wedding Time at Dayton’s” sign was 
coordinated in each highlight display. 

Entire installation of all the window dis- 
plays, all the exhibits on the sixth floor, and 
the interior displays including the main floor 
took place in two days. About ten days 
were spent by the display department in 
preparation. 


Rutigliano Paintings 
Shown In Dallas 

The Dallas office of Madisonia Manikins, 
Inc.. which shows the art work of various 
displaymen, is currently exhibiting a number 
Lawrence Rutigliano, Fer- 
While with the 
armed designed sets 
and costumes for a number of stage produc- 
tions. Returning to this country, he studied 
art in New York City while with the display 
and Macy’s. He 


one-man shows 1n 


ot paintings by 
nandez & Garcia, Tampa. 


forces in kurope, he 


departments of Gimbels 


held a 


Tampa. 


has number of 



































—"OK, Jenkins, you may exhale now — 
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FOR CHRISTMAS 


FLOCKED BRANCHES, WHITE, Carton Lots only 
Per Ctn 








4° Faunwood, flameproof, ‘/, doz. per ctn $24.00 
3’ Birch, not flameproof, | doz. per ctn 21.90 
2?' Birch. not flameproof, | doz. per ctn 10.50 











Add 10% for flameproofing on Birch branches 
Add 10% for paste! colors 


FLOCKED TWIG BALLS, Full round, White 




















12'' flameproof, | per ctn each $10.00 

18'' flameproof, | per ctn each 13.00 

24"' flameproof, | per ctn each 18.00 
FLOCKED WREATH, as shown, White 

36", | per ctn each $27.50 








Larger sizes available, prices on request 


BRUSH TREES, with White Light Flock 
16", '/y doz. per ctn per doz. $45.00 
24'', | per ctn per doz. 90.00 





























— WREATH, not shown 
"| per ctn each $10.50 
1S TWwic BALL +s | per ctn each 17.50 








Wreaths are made with green brush, white light 
flock and multi color glass balls 


— BALL 
| per ctn each $12.00 
Brush Balls are made same as wreaths 
























2FT BACH — aan laa ey IMPORTED BLINKING BULBS 
iG VeH é 24° BASH TREE iz Twic BALL Flashing Bulbs (with built in flasher) to be used 
AOLT-\ with standard Bee Light string with transformer. 














Packed 100 per box...... .$22.50 per box 
SPECIAL OFFER! Styrofoam Snow 20 light string with imported blinker bulbs, white 
er green wire, transformer, A.C. only, 5310.35 
|) Serre ree $15.00 per ctn. | SS Se Tere $3.75 per ctn. per set. 





Write for quotations on wreaths, roping, Xmas balls, Imported tinsel decorations, 
Dream Puff Panels, Frostee Sno Products and Styrofoam snow products. We also 
carry a complete line of unusual decorative novelties, Fabrics, Papers, etc. 


Jobber Inquiries Invited 
All shipments F.O.B. New York 


C Hi 4 C Display Co. A COMPLETE LINE OF IMPORTED TINSEL 


41 EAST 28th STREET NEW YORK 16, N. Y. DECORATIONS ARE AVAILABLE 














GIVES YOU THE 


4G tek Ma tek | 


$O ESSENTIAL FOR MAKING 
PROFESSIONAL LOOKING DISPLAYS. 


ee 


IT ILLUSTRATES THE PRINCIPLES OF GOOD DISPLAY; 
SHOWS HOW TO PUT COLOR TO WORK FOR YOU. 








SHOWS MATERIALS AVAILABLE FOR EVERY NEED, 
AND HOW TO USE THEM. 


SUGGESTS HOLIDAY TRIMS AND APPROPRIATE LAYOUTS, 
USE THE HANDY SPECIAL EVENT COLOR CHART. 


AVAILABLE DIRECT FROM THE IT’S REALLY A BOOK THAT NO DISPLAYMAN OR SHOP 


REYBURN MANUFACTURING CO. CAN AFFORD TO BE WITHOUT 
OR YOUR NEAREST REYBURM ‘ 5 


DISPLAY MATERIALS SUPPLIER. 


THE REYBURN MANUFACTURING CO., INC. pe 
ROYERSFORD, PAy — PHILADELPHIA, PA. | a 











SEPTEMBER, 19993 








P. S.: We can still handle your Christ- 


mas needs. Come in or write ... but 


DECORATIVE PLANT CORP. 
136 WEST 24th STREET, NEW YORK II, N. Y. 





EASILY ADAPTED IDEAS 
FOR THE SMALLER STORE 


[ ¢ ontinued from page 17] 


and gold cut-out letters reading “August 


| White Sale” were used on them. The floor 


of this effective window was covered with 


_ black and white squares. 


Lord & Taylor's windows were some 


| thing to see; large, beautiful tapestry was 
used to cover the entire backgrounds and 
| four smart manequins were used to display 
| mink and other fine furs. 


At the side of each window, suspended 


on lengths of different colored wool, bottles 





— 


of perfume were used. 

I stopped to admire the windows ot 
Franklin Simon which featured misses’ fall 
coats. The window background was a gray 
green and an old fashioned period chair 
painted gold with the chair seat covered 
with simulated marble paper was used for 


| one of the props. A large illuminated 
| prism glass chandelier was suspended from 


the ceiling and lengths of gold wire were 
criss-crossed about 12 inches away trom 
the window back. A number of mirror 
glass snowflakes were attached to the dia- 


| mond-shaped squares tormed by the criss 


crossed gold wire. A few accessories were 
casually displayed on the chair. 


_ Purchases Partner's Interest 
In National Hanger 


David Erthein has bought the interest ot 


| Alfred Berman in National Hanger Com- 


pany, Inc., 15 West 18th street, New York 


| City, and is now sole owner of the firm. 
| Berman has retired due to ill health. The 
_two men were partners for 18 years. 





COMING UPI 


Home Fashion Time Sept. 25-Oct. 4 
_ American Indian Day | Sept. 25 
Gold Star Mothers Day.. Sept. 27 
Business Women’s Week Sept. 26-Oct. 4 
Let’s Go Hunting Month Oct. 1-31 
National Newspaper Week Oct. 1-8 
Loyalty Days Oct. 3-4 
National Pharmacy Week.. Oct. 4-10 








National Fire Prevention Week Oct. 4-10 
Employ The Physically 


Handicapped Week Oct. 4-10 
National Honey Week Oct. 5-11 
Wine Week Oct. 10-17 
National Letter Writing Week Oct. 10-17 
National Posture Week Oct. 13-18 
Sweetest Day Oct. 17 
United Nations Week Oct. 18-24 
National Bible Week Oct. 19-25 
National Apple Week ... Oct, 22-31 
National Hat Week Oct. 24-31 
Nationai Flower Week Oct. 25-31 
Girl Scout Week Oct. 25-31 
Hallowe’en .. Oct. 31 
American Art Week Nov. 1-7 
Election Day Nov. 3 
American Education Week Nov. 8-14 
Armistice Day .. Nov. 11 
National 4-H Club Achievement 

Day Nov. 14 
Children’s Book Week Nov. 15-21 
National Cage Bird Week Nov. 22-28 
Thanksgiving Day... Nov. 26 
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Marks Named 
By Display-Tex 

Promotion of Allen Marks to the ne wly- 
created post of Western sales manager, Dis- 
play-Tex Division, has been announced by 
Bemiss-Jason Corporation, Redwood City, 
Calit. This division produces and_ sells 
corrugated display papers in printed, col 
ored, and flame-retardant form 

“Mr. Marks’ experience,” commented com- 
pany Vice-President W. E. Jason in making 
the announcement, “covers all levels of dis- 
play design, distribution, and installation. 
We feel his promotion will let Display-Tex 
give its Western distributors and customers 
even more complete service and counsel than 
before.” 

Betore joining Bemiss-Jason this spring 
Marks owned and operated Display-Rite, a 
San Francisco firm creating and installing 
merchandise displays and point-of-purchase 
sales aids throughout northern California. 
Prior to forming his own Company he did 
specialty display work for Schenley Prod- 
ucts, was display manger tor a_ leading 
liquor distributor, and headed the display 
department of a major cigar store chain 

Marks will make his headquarters at 
Bemiss-Jason’s main offices, although his 
territory will include the entire West. 
Already employed by the company in a simi- 
lar capacity for the Eastern and Southern 
states 1s Louis Pappas, veteran display 
executive based at Bemiss-Jason’s Chicago 
offices 





Of Stensgaard 








At a special meeting of the stockholders | 
of W. L. Stensgaard & Associates, Inc., | 
Chicago, Ed Lee was elected a director of | 
the corporation. He fills the vacancy caused | 


by the death of Anton C. Stensgaard. 

Lee is in charge of the firm’s central- 
Northwestern region and is account execu- 
tive for Cooper's, Inc., Elgin National 
Watch Company, McGraw Electric Com- 
pany, Ekco Products Company, and_ the 
Wooster Rubber Company. He joined the 
firm in 1945 after three years of active duty 
with the navy. He was graduated from 
Loyola university, Chicago, in 1941. Earlier 
this year he was elected to a _ vice-presi- 
dency with the firm. 





Frankel Chicago Branch 
In New Location 


The Chicago office of Frankel Associates, 
Inc., whose headquarters are in New York 
City, is now in a new location at 732 South 
Wabash avenue. Stock is maintained at 
the Chicago address, and the branch is 
under the management of Don Kelly. 





a 


Lightle And Schreier 
Resign At Field's 


Bernhardt W. Schreier and Charles R. 
Lightle have resigned from the interior 
display staff of Marshall Field & Co., Chi- 
cago, in order to open a custom millinery 
shop under the names of Bernhardt Charles, 


Ltd. 
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SHEAR-PRINZ ASSOCIATES e 


14 East Jackson Bivd. Lytton Bidg. Chicago 4, Illinois 


Ks, ae Appointment | 


PRESENTS 














CUSTOM SANTA ENSEMBLE 


ONLY $98.50 
{includes wig & beard) 





leatherette belt and leggings. 


ORDER NOW ¥ annette 


FROM SANTA’S TAILOR 


CUSTOM MADE complete SANTA 
CLAUS SUIT of erect high-pile lustre 
plush, flame-resistant treated. Coat tail- 
ored with shoulder pads and red taffeta 
lining. Belt and boots of high quality 
black duran. Cap of lustre plush to match 
coat and trousers. White trim of high- 
pile lustre plus. Extra full flame-resistant, 
washable and combable 100% NYLON 
WIG and BEARD SET included. Complete 


DELUXE SANTA ENSEMBLE includes 
100% NYLON WIG and BEARD SET. 
This suit tailored of flame-resistant, high 
quality plush material. Coat unlined, 


SHEAR-PRINZ, Assoc., 14 E. Jackson Bivd., Chicago 4, Ill. 


Please enter our order as follows: 


Amount Description Price Total 
Custom Santa Ensemble @ $98.50 ea. 
(includes wig & beard) 
DeLuxe Santa Ensemble @ $67.50 eo. 
{includes wig & beard) 
100% Nylon Wing & &eard Set @ $24.95 ea. 
SHIP TO DEPT. 
ADDRESS 
CITY... STATE 














DISPLAYS 
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A valuable new tool for 


everyone concerned with 


VISUAL MERCHANDISING 
AND ITS TECHNIQUES 


THE DRAMA 
OF DISPLAY 


By JIM BUCKLEY 


Foreword by Adam L. Gimbel, President, 
Saks Fifth Avenue, New York City 





Chis is the FIRST book on contemporary 
show-window techniques that takes you 
behind the scenes and gives you the hou 
and why. Whether you are selling canned 
goods or chi-chi, Buckley tells and shows 
you how to do it better. 

Jim Buckley shares with you his fault- 
less instinct for penetrating the human 
side of the consumer with display which 
is miles above mere commercialism. He 
tells you how his window and interior 
displays have sold fashion, yardage, no- 
tions, cosmetics, stationery, and countless 
other products for top-ranking 
across the nation. 


stores 


Among the helpful features are... 


How Display Ideas Are Born 

How Display Compositions Develop 

The Economy (and Fun) of Improvisation 

Practical Hints on the Uses of Imagery 

The Creative Display Person as a Business 
Man 

The Practical Application of Color in the 

indow 

Useful Information on Lighting the Display. 

Methods of Combining Good Display with 
Good Theater for Sound Visual Mer- 
chandising. 

Display as a Medium of Communication 

And Ever So Much Morel 


An indispensable “how-to-do-it” book 

crammed with striking effects which 
can be adapted for many purposes, or 
serve as inspiration for countless hun- 
dreds of totally original creations. 


A Visual Arts Book — 
2/8 pages full 8'/,"' x II" 
in size: 473 illustrations, 


10 in full color a |, 
“Tee ' 





ch t 





~--==-Send NO Money—Moail FREE-Trial Coupon ----~ 


' 
FARRAR, STRAUS & YOUNG, INC., Dept. DW-3 | 
101 Sth Avenue, New York City 11 ° 
Please ship me Buckley's THE DRAMA OF DISPLAY § 
for 10 daye FREE Examination If convinced that : 
this giant volume will be worth many times its price ¢ 
in my work, I will keep it and remit only $10 plus : 
postage Otherwise, | will simply return book and { 
owe nothing ’ 
’ 
‘ 
‘ 
Name ‘ 
’ 
’ 
’ 
Address : 
’ 
‘ 
€aty Zone State : 
SAVE MORE! Enclose only $10 now and we pay post- { 
age In N.Y.C. add 3% sales tax Immediate refund : 
if you return book . 





Putting The Breaks— 


On Self- 


Service 


By HARRY YEDOR, Sales Manager,* 
Chain Store Division, American Fixture & Mfg. Company 


selec 


self 
\ustralian 


ISC LSSING, 


tion, | am reminded of the 


sell SEeTVICe OT 


who bought himself a new boomerang, 
the old 


and then went crazy trving to throw 


one away 
When spe ak ot 


assuming an operation in which the customer 


We selt-se rvice, Wwe are 
waits upon herself or himself and then takes 
thie 
out countet 

When 
that the customer chooses an item trom open 
then 


write a 


goods to 


a wrapping counter or a check 


we speak otf selt-selection, we mean 


to a nearby 
( her k 


station 


selling displays, hands 1t 
clerk 
have at 
There ls 
the customer 
it to the clerk, 
tor thre 
nitions 


who wall sales and 
cashier's 


deal. 


merchandise. hands 


cleared through a 


in-between where 
the 
Wraps it 
check-out. 
to Variations 
principles must be 


also an 
selects 
and returns it 
These deh 
inter- 
unde 


who 
Customer Tol 


are subject of 
pretation, but the 
stood, particularly if you are engaging in a 
changeover in procedure 

Like everything else in this great land ot 
tackle a that merit 
with complete abandon and over-enthusiasm 
\. 
ny the 
that 


Puiticts 


ours, we new idea has 


a result, many businesses are swept along 
cpt to extent 
perhaps 


stream modification an 


results am costly and even 


retrenchments. Fixtures and layout 


solve only one problem Merchandising, 


advertising, display, store planning, orgam 


zation, ete., must tulfill their proper overall 
functions as well, and the chain is as strong 
is its weakest link 

"Addre sf NlIodernization Shi 4 Ne \ } 
{ if 


| wer 


ate) & ©reee & oe 





| enw, 
= é 


’ 


trend 


Kxamine this new modernization 


very carefully in your particular operation 
so that vou may extract the beneficial por 
tions as related to your business, and not 


be swept away in making changes that will 


cripple your operations as customers 


your 


know, understand, and support. Many com 


panies who report success in. self-selection 


ov self-service already had it, but improved 


methods to make it work better The 
variety store 1s a good example. 
Store modernization is a must today and 


even as you complete one 
various departments, will 
newer and better methods apearing on the 
the “paint is dry.” 

The Oy} competition n 
this bolstered of makes it 


necessary to spend more and more tor re 


program in 


you also observe 


horizon before 


motivating torce 


economy ours 


and development, and we must do 


this in order to stay in business. 


search 


not making money im 
organization today, don’t blame the govern 
ment for high taxes; re-examine vour pols 
cies and you will find that something 1s out 
of balance. With 62 million 
employed today, retail 
such as we have never known. QOur 
the way ot free enterprise and tree compe 
tition, the develop 
many 
that 


li you are your 


people 
market 
wav 1s 


over 


we have a 


and large growth and 


ot 


SUCCESS 


ment 
the 
management. 


So) 


organizations testifies to 


Call be had with good 


Although my experience has been chietls 


in dealing with chain stores, | tind that 
there is a massive Jaboratory under one 
root where one can study several tvpes of 





—This is a display used recently by Fields Shops, Inc., Jackson Heights, L. |. N. Y. M. Benedetto 
is display director— 
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DISPLAY MORE 


to sell more! 















HOL-DIT Shelf Brackets when used with perforated 
board are so flexible they meet most all needs for 
building modern displays. An increase in sales 
volume is sure to follow an improvement in store 

: display. This has been the actual experience of 
stores who are using HOL-DIT brackets. 





















HOL-DIT Brackets are engineered for strength and 
durability. Their neat appearance is always pleasing . 
to the store owner. 


A very complete line of HOL-DIT shelf brackets ) OCs 
ranging from 4” to 16” in two inch steps in both the Eman a 
straight and slanting type are shown in our catalog. 
Also included is a wide variety of equipment for 
building modern displays at low cost. 






Showing a few of the many 
attractive displays you can 
build with HOL-DITS. 











Write for your ra of our HOL-DIT catalog today. 


It is loaded with ideas for increasing sales. 


CROWN METAL MFG. CO., 1100 W. Washington Street, Chicago 7, Ill. 
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HEY! MR. JOBBER! 


aN NEW COLORS! NEW PROFITS! 


4 





Day-Glo Jet Spray daylight fluorescent colors 
make Christmas displays glow brighter ... merrier... 


D "2 ' and more profitable for you. 
*GL0 


If you didn't order from our recent jobber mailing 
ve 7 -S2RA) with color samples, check it and order now. If our 
ORS Tay | mailing missed you, send this coupon now for profit- 
able details. 





POO OSS SS SS SS SE SEE 4E 848888882468 S8S88S8888888888866 
‘ 
4 ' LAWTER CHEMICALS, INC. 
GLOWING COLORS 3650 Touhy Ave., Chicago 45, Ill. 

Fire Orange Rocket Red Neon Red ' Yes! Send display jobber information on DAY-GLO. 

Signal Green Saturn Yellow Arc Yellow 4 
‘ 

Make any white or light colored surfaces - aaa 

: Address 
‘ 

uP TO 4 TIMES BRIGHTER! : _ é 
a ivy ote 








SEPTEMBER, 1953 77 





ARROWIRON DISPLAYERS 


for Men's or Women’s Wear 


This beautiful modern design 
in Whited Oak and Iron. 


. Overall size as shown 24" x 
47"; shelves 10%" x 17"; 
21" x 814"; 33" x 914". 


Al-94 $36.95 each 


(Packed one per carton) 


A useful cantilever displayer in Whited 
Oak and Iron for window, floor or 
counter. Will display Men's and 
Women's merchandise and acces- 
sories to your sales advantage. 


Overall size 22" x 29": shelves 13" 
x tt" and 23” x 22" 


Al-93 $27.55 each 


{Packed one per carton) 


Sold Through Your Local ARROW DISTRIBUTOR 


or write 


ARROW DISPLAY ASSOCIATES 


PHILADELPHIA 40, 














cham operations, such as variety, drugs, with vour. sale people to handle these 
mens and womens apparel, turniture, — situations. 
re Staurants, et lhis as the department It will be necessary tor retail associations. 
tore on Main street, which uses all three (hambers of Commerce, etc.. to collaborate 
types of service—sellt-selection, seli-service, on procedures they are using, as we are 
mad personalized SCT VICE creatures ot habit It is mportant our cus- 
In the bakery department, candy depart- tomers understand how to buy using new 
ment, drug department, sundry and tobacco — techniques. Most people are nervous wrecks 
departments, for example, it will be easy 9 anyhow lets not drive them completely 
to «educate the customer to accept new crazy! 
procedures In house dresses and blouses Personalized service in a department store 
there might even be personalized service o1 will remain its important profit factor. 
self-selection on some days and tor bargain Customers buving other than bargain met 
davs aft will he possible to hecome selt chandise will Want personalized service 
service using new techniques, including However, research is making it possible to 
packaging in beautiful plastic bags, check- show, as an example, dresses and coats in 
out counters, special sales checks, etc. This a more advantageous manner through 
is where sales personnel are so very im-_ proper store planning. I cite the elderly 


portant and you need an education program saleslady who repeats Sherman's march to 
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the sea with every customer. Let’s give her 
a chance to live to collect social security. 

The progressive department store in the 
downtown area, surrounded by beautiful spe- 
cialized stores, auditoriums, sport shows, 
concerts, night clubs, theatres, restaurants, 
medical centers, office buildings, and other 
attractions is assured of continued success. 
While shopping centers may meet the need 
of expanding peripheral communities, the 
downtown department store and its neigh- 
bors will grow and prosper through mod- 
ernization and improved transportation. 

It's team work that counts! Sure, I 
know you have heard this a thousand times! 
Now, the displayman meets the architect, the 
advertising man meets the buyer’s source 
of supply, the store planner meets the sales 
personnel. The merchandise man meets the 
store operations manager. 

With new open selling techniques it is 
easy to accumulate heavy inventories. The 
literature on the new packaging is im- 
portant to the sales people and the size of 
the packaging is important to the store 
planner. The architect must consider the 
ceiling along with the displayman or store 
planner, in view of the new floor to ceiling 
poles in various forms that reflect new fix- 
ture trends. And so they blend each 
activity carefully in order to achieve a 
proper balance, remain within the budget, 
and not become over-extended and top-heavy 
in one category. 

Everyone has a tough job and is entitled 
to an equal share of credit in the success, 
as well as to take an equal share of the 
blame, and for this we look to the top 
executive's broadminded appreciation of the 
accomplishments of each division. 

The time is right for the display and store 
equipment industries to show their maturity 
by collectively dramatizing their contribu- 
tion to the retail field, 

In 1950, Mr. John Evans proposed a per- 
manent Store Modernization Center, in this 
great city of New York, whereby progressive 
manufacturers would centralize their show 
rooms under one roof. I personally support 
Mr. Kvans’ proposal and wish him every 
SUCCESS. 

The furniture people, for example, prove 
beyond any shadow ot a doubt the necessity 
for dramatizing a particular type ot in- 
dustry in this fashion. You will find 15 
or 20 dinette manutacturers making very 
similar products successtully doing a bigger 
business than if they were isolated. The 
competition keeps them on their toes, they 
strive to improve and create more appealing 
items tor their trade, and we 1n essence 
can do the very same thing 

Our conventions would be bigger and bet 
ter than ever. We would create our own 
shopping center for the convenience of out 
customers and become a part of “Big Bus1- 
ness” in a more expedient manner. Let's 
get going! 


Bruner's Appoints 
Newton Perkins 

Formerly with the Brannon Studio, Dallas, 
and at one time first assistant at Monnig’s, 
Fort Worth, Newton Perkins is now with 
sruner's, Inc., San Antonio, as display di- 
rector for the firm’s five neighborhood de 
partment stores. 
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MOTION 


mtuoves 


merchandise! 
























whoops! 





















fooled again! 





Here’s a crowd-stopping motion display that 
fascinates passers-by, touches off tremendous 
sales-making excitement for any product. This 
latest Vue-More exclusive, the patented 
Mystery-Motion Display, dramatically shows 
all sides of your selling picture. Place your 


BREVEL PRODUCTS CORP. 





MYSTERY=-MOTION DISPLAY 


——_— ——— —— — ce = St <n sien 


sales, Tiers: 5” 








basic unit 





product on the moving platform, watch it glide 
over the mirror-smooth top table in seemingly 
aimless fashion. The mystery mechanism is con- 
cealed, keeps onlookers guessing how it works. 
Overall dimensions 13” x 13” x 3%". Capacity 
10 lbs. max. 





Now! Mystery-Motion Display with Tiers! 


! 
| 
More space for merchandise display—multiplies chances for 
x 10" x %"; 1 tier, $3.75; 2 tiers, $6.95 


There’s a Vue-More traffic-stopping motion device for every con- 
ceivable display need—all functionally engineered, pre-tested for 


trouble-free operation. Write today for catalog DW9. 


214 SULLIVAN STREET, NEW YORK 12, N. Y 








Upholstery Showroom 
Uses Color Effectively 
The New York City showroom of 


the upholstery department of Cohn-Hall- 
Marx provides at one time a colorful and 


Hew 


distinguished environment for its fabrics and 
a highly efficient 


Nothing 


“vehicle for selling.” 


has heen overlooked 11) the de- 


termination to make this an outstanding 
achievement in the visual presentation and 


promotion of decorative tabrics 

Located on the street level ot 214 Madison 
avenue, the showroom occupies approxi- 
It was planned hy 


( readit 


mately 25,000 square feet 
\lfons Bach, 
ous other textile 


who has to his nume;- 


showrooms. In developing 


and special selling 
Bac h 
Melvin 


upholste ry 


the alloc ation Ol 
and staff 
collaboration 


Space 
Wool ked ll) 4 lose 
Deutsch, 


department al 


facilities. 
with general 
manager ot the 


Hall-Marx 


(ince past the receptionist in the 


(ohn 


colortul 


lobby entrance with its cascades of tabrics, 


one finds oneselt in the main showroom 
area with a wide dramatic aisle down one 
side, fronting on five individually enclosed 
showrooms. Under a balcony towards the 


additional 
Next to 


left of this main aisle are two 


showrooms. making seven in all 


these are several private offices for the 
sales manager and his staff, all in clear 
view of the traffic. 

The showroom proper is no less than 15 
feet high, providing an exceptionally spa- 
cious and airy feeling. This has heen <« 
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cesstully sustained in all of Bach's planning 


by the use ot “floating” wall panels in au 
open gridwork of metal struts that encloses 
each ot the showrooms The 
the main 


actuality, the backs of the fabric cases open 


gray walnut 


panels tronting on aisle are, in 


showrooms. ‘The vet 
right to the 
CTOSSE ad hy 


ing on the individual 
tical 


they are 


ceiling and, ds 


horizontal 


risers Vi) 
members, 
a suspended geometries 
trom. the 
effects 


they form pattern ot 
metal when viewed 


Cnirance-wWway 


exceptional lighting strengthen still 
lurther the teeling of an open, airy enclosure 


| he 


level 


banks ot large windows on the street 


provide natural daylight which 15 


softened by great panels of “Corolux,” that 
not only diffuse the light and remove glare, 
but also permit privacy from street trafti 


\dded illumination is gained trom speciaily 


which seemingly hang un 
each ot the 


hese are 5 foot squares ot plastic 


devised fixtures 


supported Ove Seven show 


rooms 
containing an interplay of vellow and pink 
fluorescent tubes and joined by thin rods to 
the Spotlights pro 


vicle Hexibilits 


metal grid-work 


final 


outel 
the 
in each ot the 


degree ot lighting 


show POOTMS 


a highly 
colortul setting tor special correlated groups 


The main aisle 1s a dramatic and 


of fabrics. Deep gold grass cloth vies with 


pink 


quoise and white act as a quiet foil 


one while tur 


( arpet 


shocking along wall, 


ing Is a mauve on which rest accent 


colors to set otf individ tal 
fabrics. At the 
far end 1s a circular lighting fixture of vel 


gray 
rugs in vivid 


ensembles of turniture and 


low metal, § feet in diameter, slotted at one 


side to permit an array of fabrics to fall 
through it to the floor. 
very measure has been taken to assure 


the comtort and quiet ot buvers vir wing the 


collection kach showroom 1s spacious 

20 by 25 teet square and there are five 
or six chairs and several writing tables in 
each ot them New easels ot open work 


black metal provide an effective background 


tor the te xtiles: they can bye yomed Ol used 


separately Wheeled tables tactilitate the 
ready transport cot fabrics rom the wall 
cases along three walls to the easels. These 


wall cases, especially designed, are 30 inches 
wide. Winches dee it and 5 te et © ine hes high 
mounted on short 
fitted 


plate GLASS 


Phe, “are legs oft Stainl 
steel ina 


she lve Ss Of 


sliding 
lhe 


TW 


each 1s with rune 
thr k 


permit 


1h h 


cases aft sa) proportioned as to 


rows of tabrics on each shelf, a great saving 


\ crisp coat of red lacquer lines 


each ot the 


HW) Space 


gray walnut cases 


thre sic cl 


and SCTIVCS as i vibrant colot accent Io! t| 


fabrics 


themselves 


Vierhellers Entertain 
St. Louis Group 


ae Vierheller, president ot the Nationai 


\ssociation of Display Industries and head 
of Garrison-Wagener Company, St. Lous, 
and Mrs. Vierheller held their annual sum 
mer party Jot members and guests o1 the 


(,uild the 
met at 


Display 
The 


cottage 


evening cyt 


the Viet 


St. lLouts 
September 12 group 


hellers summer 
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NA 


GRASS MATS 


are the answer for displaying SHOES and other 
small merchandise and for edging windows 


EATON 


RROW 


No longer any need of cutting up large grass 


mats into strips The same fine ‘'Velvety’ 
quality the finest made at our 
usual low prices 
SIZES (Narrow) 
12 INCHES wide 1S FEET long— 
44.95 each bale of 6 at $4.50 each 
17 INCHES wide 30 FEET long 


514.14 each 


bale of 4 at $12.85 each 


and 


for placing und 
special uses our 


R O 


er mannequins and dozens of 


UN D 


GRASS MATS are the long awaited answer to 


the display artist's need 
SIZES (Round) 
\'/, FEET in diameter 88c (80c in bales of 12) 
3 FEET in diameter $2.92 each (32.65 in bales 
of 12) 
5 FEET in diameter $8.25 each ($7.50 in bales 
of €' 
Regular 3° x 6 Grass Mats at $4.15 each ($3.75 


in dozen lots) 


FOB. 2% 10 da 
firms check with 
previously establ 


Prices of larger sizes on request 


ys net 30, if rated 
order or C.0.D 
ished 


Non-rated 
unless credit 


PARKSIDE DISPLAYS 


907-7th Ave. 


New York 19, N. Y. 
Plaza 7-0868 











WEIGH 


ONLY 


12 % ces: 





UNBREAKABLE PLASTIC! 


FLAIR 


The F 


inest Plastic 


MANIKINS 


IN—LORD & TAYLOR 
B. ALTMAN 
J. WANAMAKER 


RUSS 





EKS—ETC. 


One of America’s Largest Manufacturers 


of P 


FLAI 





lastic Mannequins 


15 WEST 18 ST 


YORK CITY 


NEW 

































































































































Woodward s Space 


SHRISTMAS Toyland walk-through at 
tractions have proved their value to 


many stores and have taken many 
forms im the past. In these days of Captain 
Video and other wanderers in’ space, how 
ever, new possibilities m walk-through treat 
ments have appcared—as witness the Space 
Ship used so successfully by Woodward 
Store's, Ltd., Vancouver, during the 1952 


the window 


which announced the attraction to the public. 


I] \iken, Wood 


ward's, describes the Space Ship 


holiday season. VP .ctured here 1s 


display manager for 


“The Space Ship was 50 teet long and 10 
feet wade Cluldren and adults paid (25 
cents) at the front and entered the left 
door at the rear of the ship As they stepped 
from the loading ramp onto the 2-inch au 


J 


\ oo ay oy oo 


& 4 9 . 
- F ww, 








Ship 


foam floor of the ship it gave them a feel 
ing of movement. Then they turned right 
and proceeded to the first observation win 


dow, where they saw two rocket ships head 


ing for the moon. Then as they made their 
way through the ship they passed a control 
panel which had flashing lights, electric 


turning dials, and several handles which they 


could) work themselves Qn the opposite 
side they came to the second observation 
window ; here they saw a small ship landing 
on the moon, along with scientific explora- 
tion of the moon. Then the third window 
permitted a view of a rocket ship taking oft 
from the moon on its” return trip to the 
earth 

“About the building of the Space Ship 
We obtained the three observation units from 
W. LL. Stensgaard & Associates, Ine., Chi 
cago. In the ship itself we installed a tape 
recorder on which we had recorded sound 
ettects kor these we used an air hose to 
obtain the take-off sound, and power saws 


to give the etfect of motors We placed a 
small speaker behind each unit to give. the 
sound effect 

“T designed and built a model of the Space 
Ship tirst. then had ait built in one of ow 
local woodworking plants. It 1s constructed 
in such a way that it can be taken apart for 
storage The scenery was made by Jim 
Osborne, of the Osborne Studio m this city, 
and the installation was done by our own 
display and carpenter staff 

“As to the corner window, we used sand 
and colored ashes for meteors The hngures 
were dressed in space costumes (which all 
our attendants wore in the Space Ship). We 
designed the costumes and had them made 
by our statt. The instruments were wooden 
boxes, with dials and = flashing lights, on 
camera tripods. The oxygen tanks on their 
hacks were old tire extinguishers, and the 


helmets were from our tov department.” 
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attention to the importance of display in 
retail merchandising. This Fourth International 
Display Contest — with 306 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
It is our belief that 
this recognition of meritorious work will bene- 


dence of their ability. 


fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 
There are no restrictions. 


NOW IN [TS FOURTH YEAR! 
We announce our ever-growing FOURTH ANNUAL 








DISPLAY WORLD INTERNATIONAL 


| DISPLAY CONTEST 


' The success of the 1952 contest is best indi- 
cated by the 3,104 entries which were re- 
ceived from all over the world. We are 
confident that the recognition of the world’s 
finest display skill afforded by this contest will 
have a definite influence in directing more 

















1. Women's 
ning wear. 

2. Women's dresses. 

3. Women's sportswear. 

4. Women's coats, suits. 

5. Furs. 

6. Bridal display. 

7. Lingerie. 

8. Millinery. 

9. Women's footwear. 

10. Women's hosiery. 

\!. Handbags, umbrellas. 

12. Women's gloves. 

13. Jewelry. 

14. Women's handkerchiefs. 

1S. Corsets, surgical garments. 

16. Women's bathing suits. 

17. Cosmetics, perfumes, etc 

18. Children's apparel. 

19. Children's footwear. 

20. Children's hosiery. 

21. Infant's wear. 

22. Men's clothing. 

23. Men's shirts. 

24. Men's neckwear. 

25. Men's hats. 

26. Men's shoes. 

27. Men's socks. 

28. Men's underwear. 

29. Men's swim suits. 

30. Men's sportswear. 

's toiletries. 

32. Men's robes. 










































































33. Men's evening wear. 
34. Men's gloves. 
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and Misses’ eve- 
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. Musical 


Yard goods. 


. Notions. 

. Linens, bedding 

. Furniture. 

. House furnishings 
. Paints, Wallpaper 
. China, glassware 
. Silverware. 

. Toys. 

. Luggage 


Sporting Goods 
instruments 
Radios, television sets 


. Gift novelties. 


Books. 


. Stationery 


Greeting cards 
Drugs. 
Tobacco, 
equipment 


smoking 


. Groceries 
. Candy. 


Liquor, other bottied goods 


. Refrigerators 
. Ranges. 


Laundry equipment 


. Lamps. 
. Electric and gas appliances 
. Vacuum 
. Kitchen equipment 
. Garden 


cleaners. 


tools and 
equipment. 


. Hardware. 
. Automobile 


showrooms 
Automobile accessories 
and equipment 
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68. 
69. 


70 


71. 
72. 
73. 
74. 


75 


76. 


77 


78. 


79 


80. 
8!. 
82. 


83 


. Interior 


Florist display 
Photographic equipment. 
Optical goods 

Exhibit booth 

Exhibit display. 
Institutional display 
Civic display. 

Christmas interior 
Christmas facade and 
marquee. 

Christmas window display 
Floats. 
Showcards, 
Showcards, 
Showcards, 


pen-lettered 
machine-lettered 
hand-lettered. 
Banks and other service 
institution display 

Travel display. 


. Animated display, interior 


Animated display, window 
Anniversary display 


. Valentine Day display 
. Easter display. 
. Mother's Day display 


Cotton Week display 


. Father's Day display 
. Independence Day display 
. Thanksgiving Day display 


Style show setting. 
‘shops’, such as 
"Town & Country’, ‘Bud- 
get’, etc. 


. National advertiser's display 
. National 


advertiser's display 
unit 
Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnart!, on10 


Top awards will be beautiful gold, silver and 


bronze plaques, and there will be gold, silver 


and bronze medals presented in each of 98 


classifications covering every type of mer- 


chandise. 


In addition, a gold medal will be 


awarded each month for the best display 


entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. 


There are no 


strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 


started today . . . and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


ae 


eo nw 


ow 


12. 


. Each photograph must 


. Entries may be submitted at any time. 


. Any displayman in the world may enter this contest; 


it is not necessary to be a subscriber to DISPLAY 
WORLD. 


. All entries must be of displays installed during the 


year 1953. 


. Entry is by means of one or more unmounted black 


and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74". 


. All entries become the property of DISPLAY WORLD. 
. All entries must be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati 1. 

All entries 
received during a given month will be judged for 
the monthly gold medal award for the ‘Display of 
the Month’. The contest ends December 1, 1953. 


. The entry judged best in its classification will re 


ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 


. Each photograph entered will be eligible for only 


one classification. 


. Judging for the annual awards will be done by an 


outstanding board of well-known display authori. 
ties. Their decisions will be final. 


. Judging for the monthly “Display of the Month” gold 


medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 
In case of a tie, duplicate awards will be made. 
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No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of Y%4” 
square steel, laid out in 6” squares. 7,6... 9413 


4" x 8 ...... 41.80 


Ceiling Toggles — .50 each 
(6 required for 3 x 6) 
(9 required for #4 x 8’) 


ORDER TODAY 



















°T.M. BRyant 9-5750 


yn W. 34th St., New York 1, N.Y. 





QUICK SERVICE 
(Continued from page 54] 


to help people buy and trade themselves up, 
improvement of the forward stock facilities 
to meet peak periods — all of these and 
many more have been the preoccupation of 
Sears’ store planning and display department 
for years and will now become more im- 
portant under quick service. 


Let’s face it —- we are appealing to a mass 
market in a very limited amount of time. 
Don't forget the facts of life that have been 
imposed on us by evening shopping and the 
shift of customer habits: Again, we do 70 
per cent of our volume in 30 per cent of 
our store hours. When “zero hour” comes 
weve got to be ready. When the customers 
hit us in these avalanches we've got to be 
in better shape to meet their demands. All 
displays, all merchandise presentations that 
are going to do good business under these 
tloeds of customers must carry actual, con- 
vincing proof that here is a better product at 
less money. With what we have learned to 
date we are satisfied that the basic ingredi- 
ents that have been evolved out of this test 
are sound and that they are workable 
throughout the Sears system. 


1 don't need to remind this audience of 
the great fervor of imterest that has just 
recently risen up in the retailing industry 
about the whole problem of self-service. The 
trade papers are full of news of recent de- 
velopments and practically every progressive 
retailing organization in the country is do- 
ing something about it. As I said earlier, 
it 1s a developing problem that we _ have 
been coping with for 25 years. We are try- 
ing with our quick service program to reduce 
the problem to very workable terms. We 
feel that we have made good progress and 
that we are moving in the right direction in 
adapting our own brand of quick service to 
our own particular type of operation. And, 
it seems to us that this is what each retail- 


ing organization must do develop a pro 
gram that will fit the character of their 
own operation. There can be no_ blanket 


formula for different types of selling organi- 
zations. We hope that a few of the facts 
and figures we have been able to give you 
from Sears’ experience will help you some 
in working out your own problems. We are 
confident that in this shifting economy, with 
high volume in a very few hours, progres- 
sive retailers will now be able to do more in 
capturing those walk-out dollars and also 
effect a considerable operational Saving. 

(This is the second ot a series of two 
articles by Findley Williams Onl quick 
service. The first appeared in the August 
issue of DISPLAY WORLD. Other articles 
by various authorities will appear in_ the 
magazine from time to time.—Id.) 


Little & Associates 
Adds Devlin 


y. M. Little & Associates, industrial de 
sign company of Toledo, has added Edward 
Devlin to its staff. He was at one time 
display director of Lamson Brothers, of the 
same city, and for a number of years de- 
signed display exhibits of various types. 
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NOW... 





GENUINE 








Perforated STRUCTURAL 















B-48 (2) 90 Bends 8 ft. x 41/2 in. 10.65 ea. 


Net 10 days F.0.B. Chicago 
Packing and Crating Extra—At Cost 


Description Price Made of stron 
sive moterial 
1-24 (1) 90 Bend 8 ft. x 21 in. 5.35 ea modeling construction. 
rad ()f0tend tt Asin. Basco. | esc be abled the 
. (2) enas ; a 4”. : 


construction costs. 


Order today 
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REGISTERED TRADE MARK 


Now available perforated! Add gon utility advantage 


Available in four most populer styles and sizes. 
to finish in any color or technique 
sizes, prices shown at left 
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ORIGINAL 





tempered Masonite Presdwood, Structural Bends ore practical, inexpen- 
or creating modern, outstanding window backgrounds, 


interiors or re- 


decoration of merchondise 
orated Bends. 


All at small extra cost to sequins Structural Bends or flat perforated sheets. Cuts high 


Noturol color smooth finish easy 
Requires only simple wood framing for support 






































W. L.STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
Speciolists in Merchondise Presentation * Demonstrotion « Disploys + Exhibits 








Striking Hat Displays 
At A. Harris & Co. 
Hlats”’ 
windows at A. 


“Renaissance of was the 


Harris & 
better 


an exciting run of 
Dallas recently, 
millinery from the 
Hats trom 
Frederics, Bode ; 
Milgrim, and 
cluded in the 
the Main and 
A total of 11 


theme. 


Co. in featuring 
store's fourth floor salon. 
milliners as John 
Tate, Howard Hodge 

Martin were all in- 
windows 
\kard street sides of the 


such tamous 
Jane 
heatrice 
series ot 
store 
with the term = renais 
a two-told meaning. First, 
hats inspired 
IR Nnalssance period, 


renaissance 
sance used with 
because many ot the were 
by hats worn during the 
and also 
place of 
vent ot the 


because the hat is regaining its 


costume importance with the ad- 


new chalice silhouette and its 
waist. 


high tash 


placement of interest above the 


kach window was devoted to a 


ion color for tall. The hat boxes in each 
window were painted the promoted color, 
as was an oval on the floor which was 
sprinkled with jewels in either the same 


color as the one predominant in the 


Long, sinewy hat 
from the hat 


hats 11) nearly all CASES 


or in a contrasting color. 
protruded 
topped by 


racks boxes and 
we>re 


ieweled. The 


head and arms ot a draped mannequin on 
whose head was placed the major merchan 
dise of the window. 


One window was in shades of 
the store’s promotion name tor soft neutral 
off-white. Millinery in this window was by 


Mr. Fred of John Frederics and interpreted 
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1953 


theme tor 


COVE ring 


windows was devoted to the 


window, 


stacked boxes supported the 


alabaster, 


in rich velvets, panne, and satin. All were 
elaborately jeweled. 

“In shy 
dow read, 
trom palest 
rich rose 
“Woodsy 
with “White 
“Davlight to dusky 


(taken 


another 
hats 


rose to a 


reds” win 
and teatured 11 
pinks through 
(Other 


(browns, 


pinks to rosy 
ranging 
deep 
windows 
trimmed 


color wer 


lones SOme 


green) ; regal with jewels”: 
“Modern Wood 
featured in 
contemporary “Pastels now 
regal with jewels’; and “In Roval Blue” 

designed by Ted Solo 


Harris & Co.,, 


Solomon and his stafl 


gray” 
trom the 
hurniture): 


Tones” woods 


The windows were 
display director tor A, 
and were executed bys 


TWIT, 


Amplex Expands 
"Colorbeam" Line 


\mplex Corporation, I1] Water 
Brooklyn 1, 


street, 
expansion of tts 
reflector lamp line Now hav 
Ing evolved a full scale ot 14 color 


Amplex 1s marketing the 


announces 
olorbeam” 
color 
permanent lamps 
bulb-sizes and wattage: 
300 watts 


complete line = in 
ranging from 75 to 

The Amplex color 
from blue 


range runs the gamut 
violet to ruby red. Supplementary, 
added to R-30, R-40, and 


“(Colorbeams.” The R 


colors have been 
PAR-38 
and R-40 


door outdoor 


appli able for in- 
Hoodlighting service. \ 
engineering feature is the 
bulb design called “Hi-Dome,’ 


standard are 
new 
construction of a 
which coun 


teracts stresses and strains, resists heat 
tension, and increases bulb life-span. The 
rated average life of the Amplex olor 


beam’ 1s 2,000 hours 


‘baby” 


Customer And Salesman 
Aided By Displayer 


\ customer message that also serves as a 
training tool tor salespeople 1s the key 
leature of a “space saver” rack now in use 
by “Deltox” fibre rug dealers Daily ex 


to the 
or f) hy ‘) rugs 


posure ruck, which holds SIX {) hy 12 


lamiliarizes the salesperson 
with selling points 
all of the “Deltox” 

The rack 


the customer! hy 


plus sizes and prices for 


rugs carried by the store 


Wads designed, also, to pre sel] 


answering many ot her 
CXAMIMNES the 
eurths r, she no 


bac k 


consider thie 


expected questions as she 


different stvles and colors 


bye nia 


rugs im order to 


longer has to over and turn 
dozens i>] 


~~ lee tion ott re dl 


(Other features are the display unit's light, 
casy-to-move size, and the saving of valu 
able space on the selling floor \ dealer 
may show on one rack all 11 colors avail 
able in a particular style, or he may plac 


On it one only gr every pattern he CATTIES 


Display Marketers Offers 
Christmas Display Kit 

\ Christmas display kit consisting of 184 
offered by Display Market 


South Ninth street. Phila 
Included are such items as a 


being 
. Ine. 102] 
delphia 47 


pieces 1s 


crs 


Santa centerpiece, selt-standing die-cut di 
mensional Santa posters, special Christmas 
price tickets, fibreglass die-cut snowflakes, 


and the like 
ing the kit 


quests made on company 


\ descriptive circular COoOVvet 


will be sent in response to re 


letterheads 


These are only a few of the many Colorful, Indoor-OQutdoor, 
Weather-Proof Illuminated Plastics for Stores, Buildings, — 
Shopping Centers, etc. shown in our NEW 


HOLIDAY DECORATIONS ‘53 Catalog 


3-DIMENSIONAL 





When requesting your copy showing complete line ask for name of 
your nearest Jobber having Samples of these 3-DIMENSIONAL 
PLASTIC INSERTS, HOLDERS, ACCESSORIES AND NATIVITY. 


BISHOP PUBLISHING COMPANY 


168 N. CLINTON 


84 


ST. 


STate 2-7560 


CHICAGO 46, 


ILL. 









—A house of candy canes, peppermint sticks, 

and white trees decorated with simulated con- 

fections dramatizes the Christmas candy sec- 
tion— 


THE "GREAT TREE" 


[Continued from page 201 


any week-end will tind a bunch of display 
people and their scouts scouring the country 
side. Until it 1s located there will be little 
worried furrows in their brows. This 1s no 
search for an ordinary Christmas tree! 
()nce the tree is selected and arrangements 
made to secure it, all can relax until several 
weeks before Christmas when the = cutting 
crew yvoes out to take a look and decide how 
it shall be cut and brought to earth without 
damage. When the time arrives, cables are 
attached to yvginde it gently as it falls, the 
branches are tied, and it is brought by truck 
and trailer to the back of the store (Once 
the word is out that the tree has arrived, 
crowds begim to gather to vet a vy limpse of 
the huge tree being hoisted by cranes to the 
top of the Crystal Bridge between the main 
store and the Store for Homes yes turn 
skyward, and it is worth looking at; last 
vear the tree was a majestic cedar 60 feet 
high and weighing four and a half tons! 
\fter it reaches the roof the tree 1s placed 
i a huge contamer of wate! Phe scattold 
ing crew gets to work building a tramework 
around it, and strings ten cables to hold jt 
steady against the wind When the time 
arrives to decorate, each ornament is placed 
with care to achieve the desired ettect Phere 
are 1600) of them. Phese 12-inch spheres 
were especially designed by the display de 
partment and made to order of brilliant trans 


lucent plastic Fach is lighted with a OU 
watt bulb lhe 4-foot star which gleams 


from the top Can be seen for mules around 

\ll as at. last ready for a full-scale dress 
rehearsal for the lighting of the “Great Tree” 
on Thanksgiving Eve lhree huge choirs 
and other participants are mivited to dinner 
by Richs prior to the rehearsal lf a few 
curious hundreds arrive in the streets to 
watch they will hear the singing but must 
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be very alert to see the tree lights, for there 
is only one quick flash to see 1f all is ready 
\nvone who does het brave thre crowds 
Phanksgiving might misses a_= rare. treat 
Judging from the estimated 80,000 who crowd 
the closed street in the past, few have tailed 
ti. see it one Vear ol anothes Some Come 
each year 

Publicity, advertising, and display have 
vsorked hand in hand to develop this dra 
matic welcome to the Christmas season. Ads 
have announced the trolley routes leading to 
the spectacle, and the program of events. The 
power company has been contacted about 
turning out street lights Individual shop 
owners for three blocks on the. street ap 
proaching the store have been asked to cut 
tf their lights for an hour—and have co 
operated. Cameramen and news reel pho 
tographers and numerous police are on hand 
as the crowd moves in and forms a solid mass 


Promptly at 7:30 (following exactly the 
mnmemo sent out by display two weeks prior) 
the ceremonies begin with a favorite radio 
commentator and organist setting the scene 
\s the tirst choir is imtroduced, soft green 
Huorescent lights come on to form the base 
of the first Crystal Bridge, dimly lighting 
the banks of Christmas trees and greenery 
\s the voices rise, the choir is) spotlighted 
with white flood lights. These fade and the 
vyreen base lights are seen on the second 
bridge as the next choir begins to sing. The 
same lighting procedure is used for each 
of the choirs on the four bridges \s the 
choir on the top bridge Is nearing the con- 
clusion of its number, all voices on all bridges 
jom in, all bridges are flood hgehted, and at 
the pomit of utmost crescendo, the “Great 
free’ is lighted. The spontaneous gasp of 
the crowd relays better than words the 
beauty of the scene—the bright-faced chil 
dren's choir, the high school choral group im 
tuxedos and pastels, the deep-red robed church 
choir, the brilhantly garbed Shrine chorus 
and the majestic tree. 


‘The pleasure on the faces of the onlookers 


as they join the choirs in singing “Silent 
Night, Holy Night” is matched only by those 
of the display. statt Phe hours spent im 


preparation are worthwhile, and = they, too. 
can yon at last in Rich's heartfelt “Merry 


(hristmas!” 


$1,000 In Cash Awards 
In Letter Week Contest 


Cash awards totalling $1,000 will be pre 
sented for the best window displays of writ 
ing paper and allied products during the 
observance a} National Letter Writing 
Week. Octobe 4-10) Sponsored by thre 
Paper Stationery & Tablet Manutacturers 
\ssociation, 527 Fifth avenue, New York 
City, the competition is open to tive class} 
fications of stores, with identical awards in 
each group. Prizes are $100 for first, $30 
for second, $25 tor third, and $15 tor 
honorable mention In addition a cash 
award of S50 wall be presented to the dis 
plavman “who designs and installs — the 
window which best reflects knowledge ot 
display technique. 


Full details as to contest rules will be 


sent by the association on request 
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1. Everytime you change your displays change 
your lights in a jiffy. Tork Timespots simply 
plug in — stand or hang. 

2. Spot temporary displays and island show- 

cases out of reach of permanent lighting 

fixtures. 


Each Tork unit has an extra 
outlet for additional hook-ups 
— sil from the same outlet. 






SIMPLY 
PLUG IN 


No installation cost 


WHY 


a built-in timer? 





1. Keep windows aglow after closing 
hours. The built-in timer turns on 
and off daily. Simple to set — with- 
out tools. 


2. Accent Lighting produces 
sales. So easy to arrange. 
Saves time and labor. 

Keep display windows 
working more hours 


per day. 
“oY TORK 


(o display lights 


, Increase sales potential of 

gy windows and showcases by 
Clip focusing more attention on 
Coupon 








more merchandise more 
NOW hours per day. 
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Tork Clock Co. (Dept. F) Mt. Vernon, N. Y. 


Please send literature and prices on 
your complete line of Tork Timelights. 


Name 





Address 








My dealer is 


TORK CLOCK CO., Mt. Vernon, N.Y. 






















: running 
in 
the 
Department 
Store 
Economist 


and 


elsewhere 


Are 


you 


ready 














to 



































Deliver 
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AEROSOL 
BOMB TYPE 
FREON 
PROPELLED 





Instant customer appeal. Just shake can 
and paint no mixing, no clean-up, no 
compressor or hose needed! Guaranteed 
non-clogging, removable spray valve. Ideal for 100] 
paint and touch-up purposes around the Display 
Shop, Show Window or out on the job. Colors in- 
clude Chrome Aluminum, Gloss White, Gloss Black. 
Meadow Green, Bright Red, Medium Gray, Royal 
Blue, Ivory, Bright Gold, Clear Acrylic Plastic, 
Copperplate, Yellow, Black, White and Aluminum 
Lacquer. Magic Snow Sprayon at lowest market 
price. Also complete stocks of Sparkle (Glass & 
Tinsels) bulk or packaged. 


he 
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CHROME ALUMINUMes 
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Attractive Merchandiser Displays Available. 
Write for color cards, literature and prices. 


DEALERS & WHOLESALERS: Opportunity for several 
select, protected territories still available. 


. ° 2526 WEST VAN BUREN STREET 
Champion Bronze Powder & Paint Co., Inc. pisptay pept. « CHICAGO 12, ILL. 






















STORE DIRECTORIES 
FOR BETTER SELLING! 


Profit by the experience of leading stores everywhere . . . let an 
ACME directory board help the flow of store traffic and create impulse 
buying with its departmental listings. 

Write today for Acme’s FREE folder, “Selling Through Suggestion”, 
and the latest catalog on directories and bulletin boards. 

There is no obligation and no salesman will call. 










37 EAST i12™ STREET 
NEW YORK 3, N. Y. 


BULLETIN COMPANY 






















for ¢ ea 
Ask for — a ee | 


PRADE MARK 


PRODUCTS MADE WITH PERMABRITE TINSEL COST NO MORE! 




















Jewel Cloth 
Spanglette Cloth 5 ae 
Super Spanglette fAsTtive 


, 


‘’RUBNERS. 


Cloth 


— Plus many Christmas 
display papers designed ' : 
with Permabrite Tinsel. umere’'s Always Something Mew 


5925 Broadway, New York 63,N. Y, 
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Te Old RY ae | | oppoRTUNITY EXCHANGE 


2 ee For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


(50 lb. Min.) 
#1b- 617- g2¢ ‘é24 y ¢ USED DISPLAY EQUIPMENT FOR SALE 
SEND 81 for 1 1b. SAMPLE ib REPRESENTATIVES WANTED 
STCKAVE CO” INO We tae wT $4.00 Per Column Inch— CASH WITH ORDER 






























"Prelude To The Jetliner’’ 
Is Exhibit Title 


A traveling exhibit called “Prelude to the 
Jetliner” opened some weeks ago in London, 
and is now on a tour of Great Britain. It is 
divided into two main sections, covering the 
historical past !n one division and aviation 
of today and the future in another. 

The visitor to the exhibit first sees a 
three-dimensional interpretation of the oth 
cial poster, followed by BOAC’s crest. 1n 
sculptured brass against a_ slatted back 
ground in dark blue. Here the reason tor 
the exhibit is stated: 

“This is, briefly, the history of your at 
lines. A story of British enterprise ot 
world leadership in air transport.” 

Following this is an animated display 
showing the growth of British civil aviation 
from its beginning. Next comes a series ot 
five units, starting with Alcock and Brown’s 
classic flight across the Atlantic in 1919; 
the Vickers Vimy-Rolls; the opening of the 
first commercial air route to India and 
Australia: the first twin and four-engined 
planes and flying boats on regular mail and 
passenger routes, and many other highlights 
of British aviation. 

The development of world-wide routes 
covering 52 countries on six continents 1s 
shown on a decorative three-dimensional 
map unit. New developmeits such as 
freight, business. and tourist services are 
shown in a gaily illustrated display. Ad 
joining this is the introduction to the 
“Comet” jetliner. One section here deals 
with basic information for the technically 
minded, leading on to the main “Comet” 
display in which a sectionalized model ot 
the jetliner and an exciting feature sym- 
bolizing the future are featured. Black 
lighting and good use of fluorescent lighting 
create an atmosphere of the world of to- 
morrow. 

Collaborating on the exhibit were Alec 
Jones and Ted Wheller, of BOAC, and 
W. M. de Majo and his assistant, D. S 
Rabley, who were responsible for the design 
and visual presentation 


New Paint Stops Fire 
From Spreading 

A new fire retardant paint that 1s easily 
applied by brush or spray and which 1s 
said to stop fire from spreading has been 
introduced. Called “Fyr-Cote”, it is an ol 
base interior flat wall paint manufactured by 
Morris Paint & Varnish Company, St 
Louis, under license from the National Fire 
Retardant Corporation, Clayton, Mo. It 1s 
available in white and six colors. 

A statement trom the company says 
“Every drop of this paint contains a mass 
of minute built-in ‘fire extinguishers’; when 
exposed to flame ‘Fyr-Kote’ pours out car 
bon dioxide and calcium chloride which 
smothers fire and retards the spread of 
Hame right on the surtace.” 


Another Prize 
For Batchelor 

First prize award of $500 in the Sparton 
television display contest has been awarded 
to C. E. Batchelor, display director, New- 


| man’s. Enid, Okla 


DISPLAY WORLD 












Radio Display Unit 
Is Flexible 


; 


Taking a cue from the flexibility ot con- | 


temporary furniture, Berger-Amour, Chi 
cago point-of-sale display organization, de 


signed and produced a modular display tor 


Capehart-Farnsworth’s complete line 01 


small radios. The display is comprised ot 
three basic elements, two cases and a table, 


all constructed of wood and finished in red 
and black. Simply by shifting the elements 
from one position to another, ( apehart 
dealers are able to devise new arrangements 
that conform to changing store interiors and 
seasonal requirements. The cases have a 
backing of perforated hardboard into which 
fitted brackets tor holding shelves can be 
inserted. Triangular name blocks are placed 
on top of the sets to identify each group 
of radios. The versatility of the modular 
display was so well received by dealers that 
Capehart-Farnsworth reports the entire orig 
inal order was placed within 90 days 
Display To Highlight 
"Kleenex" Drive 

More intensive use of in-store display wall 
feature the promotion of “Kleenex” by In 
ternational Cellucotton Product Company 
during the September through January per-. 


iod. All consumer advertising copy will 
play up the actual displays that the field 
sales force will promote. These displays are 


typified by the heading, “Meet the tissue that 
meets you halt way, displayed at your 
favorite store today.” Seasonal calendar 
events will be played up cach month 


Technological Advances 
To Spark Convention 

Many important technological advances 
which vitally affect the progress ot the 
screen process printing industry will be 
shown at exhibits planned for the fifth an- 
nual convention of the Screen Process Print 
ing Association, November 1-4, at the Hotel 
Statler, New York City. 

Exhibitors will occupy the entire 18th floor 
roof top of the Statler while the hotel's 
mezzanine will be devoted to an art exhibit 
of work produced by SPPA members. <Ad- 
mission to the roof top will be open to con- 
vention registrants and their guests; the 
mezzanine show will be open to the general 
public. 

According to Frank F. Stark, Union Ink 
Co., convention chairman, over 5,000 mem- 
bers of the graphic arts industry are ex- 
pected to attend the exhibits which will 
represent all branches of the industry. 

During the past year, Stark noted, several 
important photographic film developments 
have been made which will simplify the 
making of screens by the photo method and 
that will permit the use of halftones ot 
superior qualitv. These films, along with 
other photographic developments, will cet 
tainly be of prime interest to convention 
visitors, he added. 


Columbia Display Issues 
Christmas Catalogue 

A 24-page catalogue covering the firm's 
line of Christmas display papers has been 
published by Columbia Display Material 
Company, 179 Pacific street, Brooklyn 2. 
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A LIGHT FINGER PRESSURE LOCKS OR RELEASES CHARACTERS 


SALESMEN INVITED 


for the above illustrated “MOVITEX” Patented Display Material consisting of 
Plastic Moulded Letters, Numbers and Perforated Plastic Background. 





Sizes of characters ') inch to 2 inches. Can be easily made up by any unskilled 
person. Used in over 40 countries. 


Please write to 


B & P TRADING CORP., 1133 Broadway, New York City 10 


















ART R. COHEN 


SANTA SUITS 


TO CONVINCE THE MOST SKEPTICAL YOUNGSTER 





















Youngsters still go for a good old-fashioned 
Santa, and Art R. Cohen has the right suit for 
him. Order this complete outfit now to be ready 
for Christmas. Consists of full cut red plush, 
sateen lined coat and pants with white plush 
trim; red plush cap with white plush trim 
and white pom-pom; white plush belt with 


buckle; shiny black leather- 
like leggings with white +5 9-° 



































plush trim. Large size only, 
complete outfit........... 





Corduroy Santa Suits with plush trim. .. $24.75 



































Flannel Santa Suits with plush trim... . . $10.50 
White wool Wig and Beard Set........ $3.75 
100% Nylon Wig and Beard Set....... $18.75 








MAIL ORDERS FILLED PROMPTLY 


Member NADI =si (f ' 























Modern Display Equipment 
















810 Penn Avenve, Pittsburgh 22, Pennsylvania 
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| LOS ANGELES DISPLAY 


[Continued from page 43] 


FOR INDOORS 
FOR OUTDOORS 
FOR RICHNESS 
FOR ECONOMY! 


Flash of Light...” a white suit and dress 
were displayed against a putty-white back 
| ground. This window was entirely bare 
| otherwise except for a foreground accessory 
grouping and a Braque-like three dimen 





sional paper sculpture in pink and_ black, 
framed in flash red. 


of recent weeks “Sun Fun” at Haggarty's 
a al : | by Henry Jampol, display director — un 
The versatile DEL-MAR line of original Christmas inctamntete dtl eat scanenave tobe Wack end 
displays offers the ideal answer for store-fronts, win- | white photography at near its full life po- 
4 ° ° . ‘ : SO ty ‘% s ‘ s ‘) - . : 4g 
dows, street units, interiors, homes. Dozens of subjects, | ‘cy. Sometimes displays look even better 
. * in) fe 
from individual “'spots’’ to complete tableaux, all) oy oo. yi hill mene” tanta Ges 
° ° 7 te i : , ° 
beautifully conceived and rendered. Sizes from 6° to | hand fully to appreciate it : 


60". Profile-cut from durable all-weather board, bril- It was all in very low-key lighting 1n 
the first place, which is one of the reasons 


in black and white photographs but you'd 


liantly and permanently colorful in high-gloss enamels. . 
Y P Y gg tor the loss of its dramatic power 1n_ the 


Nothing finer, gayer, brighter — at prices that are photograph. However, trom three suspended 
remarkably low! For example: the 24" Santa-with-Pack plaster arms through which trailed white 
or the 24° Angel are just $5.95; the Santa-and-Rein- | "rms to the huge fish hooks pulling the 
: three sun dresses featured as “Sun Fun at 

deer Group (15 long) 1S only $40.00. Haggarty's,’ Jampol suspended each figure 
Write For Your Free Copy Of at a different height well above the Hoor 


lhen adding just a turther concession to 


THE 1953 DEL-MAR CATALOG the deep sea suggestion, he suspended about 


; , 20 clear plastic ornaments from floor to ceil 
Place a trial order now; you'll want time to re-order J aes | 

ing to add to the watery illusion. On the 
before Christmas! floor was a swirl ot blue cork chips. The 


accessories flanking the display were at 


6148 2nd AVENUE SO. | ranged on suspended wrought iron fixtures 
- e MINNEAPOLIS, MINN. with integral spotlighting. Key-lighting on 


| the entire display was primarily from above, 








adding turther to the underwater myth. 





Two displaymen, Don Greer for Robin 
son's-Beverly Hills, and Bill Meissner for 


THE BEST CIGARS ARE Ohrbach’s, turned the town’s thoughts to- 


wards one of its more enchanting cultural 
MADE WITH TOBACCO a assets, the Hollywood Bowl “Symphonies 
Under the Stars” series of concerts. While 
both men featured sophisticated fashions, 


AND THE BEST JUMBO the approaches were surprisingly different 
(;reer set the scene with a giant blow-up ot 
POSTERS ARE MADE WITH ‘'"" blow= 


Bowl and framed the setting with a 


deep, wide trim of eucalyptus and pepper 
a trees Then he cut the illumination to tocus 
all interest on the two figures, he in white 
dinner jacket and she in white fox stole. A 
dozen publicity photos of performers wer 
[ casually arranged on the floor at the lett 


In contrast to Don Greer'’s low lheghtine 


40 a 60 THEATRICAL BOARD concept, Bill) Meissner’s treatment featured 


fashion and prominent lighting units, while 








the Hollywood Bowl illustration was a 28 

| by 42-inch blow-up on a wrought iron stand 

if your basic material's wrong—if your cigar’s made of at the right. The illumination was from the 

hay and your jumbo poster's made of wrapping paper— Japanese lanterns, which so closely resem 

you’re headed for sure disappointment. bled the bubble lights in present vogue, 

from a local rental agency and were wired 

po lela pare Reng Mescor spans renga oay i pe lag at the store’s shop. A walk ot simulated 

t's 9 as ngs sail aiihe nel te , tend grass and flagstone on the floor plus euca- 
colors. And here's another plus valve: Crescent's colored 

See ee ied cue vibe tac anuaiiie aa atver Gis ea 

usable sides instead of one. 

Whenever Quality is important, use Crescent 
QUALITY Theatrical Board . . . for Thectre frames, 
Charts, Backgrounds, Jumbo Posters, Displays, 
Photo Mounting. 









lyptus leaves suspended OvVvel the figures, 
carried out the glamour-under-the-stars 
mood \ SIT), “Hollwwood bowl Presents 
‘Symphony Under the Stars’, an opened 
program and publicity photographs around 
the Bowl blow-up contributed towards keep 
ing the viewer aware ot the motivation 
behind the presentation. 


CHICAGO CARDBOARD COMPANY 


\ pleasant-to behold Series of seven win- 
1240 N. HOMAN AVENUE @ CHICAGO 51, ILLINOIS 


dows by Louis Craig, display director tor 


DISPLAY WORLD 














\ 


Nashs in Pasadena, plaved on the summer 
stock theatre idea. 

“We simulated a barn theatre with. styl 
ved ocut-out panels and tootlights and 
straw on the floor. At each side ot the win 


ow toreground there was a cow or horse's 


head in cut-out form as if looking on from 
the stall,” explained Craig. The props. fot 
this imteresting promotion on summer plisse 
dresses were all built mm the stores own 


sorkshop. The walls and floor were finished 


ill a medium OTA \ \1] thie overhead sport 
hvhts were covered with blue tilters, while 
thie toothehts on the stave WOT E arnibye - 
pink, and clear: the brightness tmtensity 


enhanced thr theatrical effect 


Carl Male Joins 
Harris Associates 

(Carl Male, formerly with W. L. Stenseaard 
XW Associates, has been appointed art director 
t William Melish Harris Associates, New 
York City. The appointment is one of a 
series of additions to the sales and creative 
statts of the Harris organization, part of an 
expansion which tollows its recent move to 
larger quarters at 25 Vanderbilt avenue 

Males experience goes back over 20 vears 
as art director, designer otf displays, scens 
artist. and engraver. His past nine years 
with Stensgaard included coordinating pro 
motion and creative activities tor manutac 
turing companies such as RCA, Van Raalte, 
( luett Peabody, Hickok. Warner, (sold 
Stripe, General Electric Refrigerator Divi 
sion, and the lke Not only did he work 
on the desten and creation of merchandising 
displays, but he personally serviced a number 
of accounts 

\iter studying at the Rochester Athenium, 
School of Art & Design, Male became stage 
designer and scemic artist of the lastman 
theatre at the Rochester School of Muste 
Wepartment store work im display tor 
Rochester's B. Fk. Forman led to his position 
as chiet designer on custom windows and 
interior displays for Victor Haida 


Stensgaard Eastern Division 
Headed By Hahn 

W. LL. Stensgaard, president of W. | 
Stensgaard & Associates, Inc., Chicago, 
makes known the appointment of Dane F 
Hahn as manager of the company’s Eastern 
division Hahn had previously been con 
nected with the Nolde & Horst Company 
as vice-president m charge of sales. Prior 
to this connection he was tor five and a 
halt vears manager of the Merchandising 
Division of the National Retail Dry Goods 
\ssociation, serving concurrently as execu 
tive secretary of the \ssociation of Buying 
()thcees 

Hahn will make his headquarters in the 
Stenseaard office at 30) Rocketeller Plaza. 


New York City 


Collingwood Prepares 
Seasonal Catalogue 

Collingwood Displays, 489 Fitth avenue, 
New York City 17, is publishing a 24-page 
catalogue of Christmas displays. Items in 
clude garlands, vines, wall and floor pieces, 
streamers, spots and special “hee” lighted 
princess pine garlands 
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ITS OUR ALL NEW 


ae 


SPOT and FLOOD 
REFLECTOR 


Utilizes the A 23 150 Watt short 
necked bulb — Clear or Frosted 
bulbs give the type of light your 
display needs. 


ONLY 
$4.90 


| EACH 








It's new in design and finish, has 
air vents for cool lighting, and 
spring clips to keep the bulb in 
proper position. 





Our claim is simple—We SAY to you, ‘It does a good job and is sold at a fair 
price.’ We ASK you to, "Check and compare.” 





ALUMINUM 
DECORATIVE HOOD 


The Decorative Hood will dress up your reflectors 
and keep them from casting annoying reflections 
about the window. They simply slip over the re- 
flector and are quickly and easily removed. Will 
fit other reflectors of the Brite-Lite type. 








Colors: Black, Gray and Cream 


$4.00 


EACH 





JOBBER INQUIRIES INVITED 


THE ANCHOR METAL SPINNING CO. 


Box 31, Station "A" Dayton 3, Ohio 




















OUR NEW FREE 
CHRISTMAS CATALOG 


IS NOW READY 


If you have not yet received your copy, write us on your store 
letterhead and a copy will be sent you at once. You are cordially 
invited to visit our showrooms where you will see this complete line 


in all of its splendor. 


BOTANICAL DECORATIVE SUPPLY CO. 


222 WEST MONROE STREET, CHICAGO 6, ILL. 
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“ctures courtesy of Weed American Titre and State of Maine Forestry Div 


AUTHENTIC 


Frostee Fine Sno is ‘exactly’ like natures own snow. Realistic winter effects can 
be produced easily, in fact, just pretend you are working with the “cold wet 
stuff.” If you want foot prints, walk in it, tire tracks, roll a tire in. 


ASK YOUR JOBBER FOR GENUINE FROSTEE 


lf you would like a free sample kit of Frostee Sno Products including a ‘miniature 


Frostee Sno Block" in plastic case write to: 











FROSTEE SNO COMPANY, ANTIOCH ILL. 











LARGE ORNAMENTAL EASEL 


LEA-! Overall height 58". Overall width 25". 
Height from floor to cross bar 20". Suitable for 
cards, posters, pictures, etc. A useful fixture to 
have around. In black or white. 


QUENSELL DISPLAYS, INC. 


7123 AUSTIN STREET FOREST HILLS, N. Y. 





































































































DO YOU SELL 
FLAME RETARDANT 
IMPORTED ITALIAN 
HOLLY WREATHS? 


WE MAKE THEM! 
Write for Catalogue 


JONES 
The Holly Wreath Man 







































































“Quality is Remembered When 
Price is Forgotten’ 




















Box D26—RD 2 Milton, Del. 


















Neiman-Marcus Gift Shops 
Combine Beauty And Utility 


Neiman-Marcus, Dallas, compicting an 
oher portion of its $5,000,000 expansion 
program, opened its new gift shops on the 
fourth floor recently Doubling the space 
former], occupied by these shops, the en 
larged area provides space for a linen shop. 
dining room shop, two Steuben Rooms, and 
the gitt shops which include contemporary) 
and country living accessories, bar acces 
sories, china, and crystal. 

Interiors of the shops are im shades 01 
green and were designed by Eleanor Le 
Maire of New York City, interiors designer 
for the Neiman-Marcus Preston Center sub 
urban store. The shops represent the latest 
design techniques in setting moods tor the 
display of gift merchandise in its true en- 
vironment. Recognized in the displays and 
merchandise are the trends toward simple, 
streamlined decorating, and the growing 
tendency toward informal entertaining, buffet 
and patio serving. 

See-through display fixtures and the use 
of decor colors solely in the green family 
allow a feeling of spaciousness, yet unity, 
for all the related shops, while recessed 
nooks and intricate indirect lighting tech- 
niques set apart the increased selection ot 
merchandise into natural display groupings 

The Linen Room, now a shop in itself, 
provides for a greater display of the fine 
linens such as Marghab and other imported 
linens found at Neiman-Marcus Wide 
plank flooring with hand-hewn pegs = and 
walls done alternately with wood panels 
and color set the keynote of informality for 
the gift shop area, seen upon stepping from 
the fourth floor escalator. In the dining 
room area, a series of tables are set to co 
ordinate merchandise from all the @ift shops 
and provide Neiman-Marcus counselers with 
a “workshop” area to show the custome: 
arrangements and decorative setting ideas 
for their own dining table at hom 

The Steuben glass rooms, done in dark 
gray with gray telt backdrops, gray mirrors 
and special glass display fixtures, were 
designed hy John Monteith { ates, vice presi 
dent im charge ot design ot the Steuben 
(slass Company 


Book To Be Published 
On Cardboard Displays 


Hlow diversihed and specialized point Ol 
purchase material has become is evidenced 
by the “Manual tor the Planning, Produc 
tion, and Construction of Cardboard Dis 
plays, by Vietor Strauss, to be published 
this winter. 

Prototypes of baskets, toppers, dispensing 
units, flashers, and the like are demonstrated 
i the first part ot the book and are indi 
vidually discussed trom construction and 
production viewpoints m the second part, 
along with pertinent blueprints. Saving 
money through the proper use of dummies, 
Instruction sheets, and packing 1s explained 

easels, locks, pockets, and the like are 
covered in the tourth section, while the 
most important manwiacturing processes are 
discussed in the fifth division of the book 
It will be sold tor $15 per copy. 


DISPLAY WORLD 





























mannequins 
papers 
fabrics 
novelties 
fixtures 
accessories 
flowers 
decoratives 
set pieces 
post, ledge and case units 
plaster 
plastic 
papier-mache 
wood 

metal 
floorings 
backgrounds 
window 
interior 


outdoor 


The NADI will be happy to assist your display department and to supply 


for display 


this 1s your hallmark 


of QUALITY 


NATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES 





PROGESSIVE MERCHANDISE 
PRESENTATION 


them with information about its members and their products, in any of 


the above categories, upon request. No obligation of course. \W/pite: 


NATIONAL ASSOCIATION OF DISPLAY 


203 NORTH WABASH AVENUE e CHICAGO I, ILLINOIS 
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INDUSTRIES 


i 
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SALESMEN... 


We have openings for a salesman in the 
Chicago area and the East Coast lf you 
are interested in selling an established line 
of flowers, plants and foliages contact us 
today Those interested in other territories 
write als All replies will be kept in strict 


ontidence 


WRITE AT ONCE! 


assures you of 


UNSURPASSED 
QUALITY 





Christmas at 
General 


MEANS THE FINEST FOR YOU 


/xrnerica s newest and smartest line of 
artificial flowers, foliages and plants 
is yours to help make your Christmas 
cisplays the talk of the town. For 
evcry window or interior display it is 
flowers that set it off. 


C-530 Triple Lighted Lamp Post—84"' x 54”. 
Square lamp 18" x 9’ Green natural pre- 
served pine needles and pine cones. Unit 
flocked snow white with mica highlight. 
Pine needles handwrapped on sturdy ad- 
justable branches. On wood base 28’ dia. 


$65.00 
C-529 Single Lighted Lamp Post—78" x 54", 
made as above. $48.09 


This Symbol 


Mo 
Flowers-Foliage 


DESIGN 
VALUE 














At Right: Santa suit in plush $59.50 
With wig and beard $79.50 








H O l I d a ¥y "s — Santas Personal Tailor 


Kkspecially for 


THE RETAIL TRADE! 


AUTHENTIC! 
DURABLE! 
COMFORTABLE! 


Deep generous white pile 
trim on luxurious red velour, 
double cotton backed for 
many seasons of satisfactory 


service. Large size — ad- 
, justable. Designed and exe 
®: cuted by experienced tailors 


of Santa suits. 


Suit as shown on left with 
belt and boot tops $49.50 


Suit complete with washable imported 


yak hair, beard and wig $69.50 
Suit in corduroy $23.95 
Suit in corduroy with wig & beard $43.95 
Wig and beard set $24.50 


Immediate Delivery — 
Satisfaction Guaranteed 


940 Queen Avenue South 
Minneapolis 10, Minnesota 











Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 


Grape Stumps, Selected Driftwood 
We Procure Our Own Materials 


Russel Morris of California 
68 S. Live Oak Fontana, Calif. 





SCREEN PROCESSED SIGNS 
MADE WITH YOUR COPY 


Lowest Prices Anywhere! 
Minimum order 25 signs. 


DYER'S SIGN SERVICE 


1207 Poplar St 


Terre Haute, Ind. 
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QOR a display of intimate apparel, Elmets 


{ Diehl, The Bon Marche, 


Sacramento, 
( | | t lacl a 
aill., Slowed a tem ibhiie Neure Clad 


underskirt and bra, stepping through an open 


doorwa vhich was part of a two-panel 
~creen Phe other panel, resembling — th 
Iron? olan Paormeus wardrobe. supported 


Various types of bras at irregular interval: 
\ torso am thie 
evening bra outtit Card COp read 
Warner-Wondertul Bra Wardrob: 
Strong contrast between black and white 


edward WV ich 


foreground Wore al blacl 


distinguished a display by 


litte. dysy la director. Ivey ~. (;reenville. 
S. €.. tor “Black 1s) ciasstie modern ou 
manner. The entire window was done m 
black and white, with a single mannequin 
posed betore a background torme.d by hori 
zontal black and white stripes the only 


touches of color were in large black-lacquered 
magnolia leaves which were spattered wit! 
gold and held 


centel cot each 


brillaant red rose a= the 
Yecessories were high 
hehted with velvet aes ANd a read chitton 
sCaTl 

Principal prop in oa display b 
Westdeutsche 
(germany, tor krench tams Was a 


litte] tower tilted 


Herman 
Schlipphacke Kauthot 
(Cologne, 
large black and white 


so as to stand on one leg lt Was surround 


ed by very small black cut-out figures o 
women and an occasional man. String rays 
led in oall directions trom the top of the 
tower, and the tams were suspended = at 
various levels m the window 

For a display of tur coats, Schlipphack« 
showed five mannequins in a window, each 
standing beside ai cage containing © the 
particular animal trom which her coat was 
made: the cages were supported at watst 
height by tables. In. still another tur dis 
play, he had tive mannequins parading down 
a boulevard, each with an animal on a 
leash. The background was a line drawing 
of a city’s buildings, tading in perspective 
from leit to right 

\ display of costume jewelry at S. Kind 
& Sons, Philadelphia, had tor background a 
miniature section of an Oriental city, with 
mosques and minarets. This was against a 
deep blue section of velvet at the top ol 
which were sparkling stars. Adele McAllistes 
is display director tor the firm. Two such 
units were used tor the T8-toot window 


Kauthot 


Stachus, Munich, Germany, showed children s 


Hanns Simons Munchen am 
apparel by a group of well posed small-try 
Mannequins of various age groups trying to 
start an ancient three-dimensional automo 
bile, while a police othices looked nl The 
Hoor was covered with gravel, and the ilu 
sion of reality was aided by a background 
showing a countryside behind a picket tence 

Kor infants’ wear, Simons used tor the 
central prop a giant reproduction ol a 
pacifier trom the ring ot which were sus 
pended small seats holding babies Some 
what similar was a display ot millinery im 
which baroque scrolls were suspended by 
ribbons trom the ceiling 
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Special Wrappings 
Promoted By Displays 


Bb. Strege! Company. tashion-wise Detrort 
specialty hop, (¢5] e7 { 1 - ptien ry 
its especial desrgened Vrappine Vien it 
introduced them with window displays dus 
mg the holiday season last vi 

\s an opening feature, all ten display 
windows im the downtows store and the 
“open windows throug it e Seven Mail 
Road st re ear Laverne. cre vel Vi 
to the packaging pProgeral NMNodern blacl 
vrought Ten Cres er miplete 
covered with the new Vrappine desigt 
Papel ) ir tied VT this Ma 
ellow sand ryt! ; 2 cl } r 1 ! 
othes fie-4h) re to-Weal ! ( ina 
plaved up davleht and might-ltis writ 
fashions f irl Rone nici le 
plavs 

\ store spokesman reported immediate 
Customet! ICCEPTANes To} thie new Pashley 
Wise wrappimes, whieh melucde arryi 
bags, take-away boxes. and a it-boxime 
and gift-wrapping program complete even 
to dved-to-own-color ribbon. ties 

Phe packaging is a charming, irregular 
stripe im alternate tones ot driftwood eray 
and vellow-sand beige on a white ground 
Special teatures which received nmmediate 
extra attention trom customers were the 
take-out shoe box equipped with its own 
selt-carrvine handle and the small “look 
lok” jewel and beauty bags, also designed 
with self-carrvine handles 

The wrappings are the work of an Ame 
wan artist who developed the design while 
vacationing on picturesque Isle au Haute, 


mn Maine's Penobscot bay Durine his sum 


mer holiday there, children brought him 
abandoned fishing nets: the round corks 
used to Hoat the nets were miked and rolled 


over paper to create the modern-etfect stripe 


$500 In Prizes Offered 
In Display Contest 


Schenley Distillers is offering a total ot 


$500 in cash awards in an unusual display 
contest for holiday display windows in 
which the liquor firm's beautiful new de 
canter is used as a prop 

The rules are simplk \ny type of met 
chandise may appear im the display, as 
long as the decanter is used Photographs 


of the displavs must be mailed betore No 
vember 27 to Schenley Window Display 
(ontest. c/o R. ( Kash. editor, DISPLAY 
WORLD, Cincinnati 1, Ohio. The judging 
will be done by the DISPLAY WORLD 
staff and the results will be announced in 
the magazine's Uecember issue. out Decem 
ber 15.) First prize is $250, second is $150, 
and third is S100 
“Galaxy Of Stars’’ 
ls Showroom Theme 

The New York City showroom of Titus 
Blatter & Co. is wearing exotic tall dress 
designed by Tom Le The new display 


features a “Galaxy of Stars” theme, repr 
senting the tabric firm's new line of multi 
colored Lurex-studded weaves Vari-hued 
tabrics are hune trom ae large crown 
mounted on the ceiling and drawn up in 
soft swirls curtain tashion, creating an 
archway effect 
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Clever Christmas EYE-STOPPERS 
To Stimulate the Holiday Buying Mood! 


Captivating UNBREAKABLE 
RUBBER REINDEER 


Prancing, gayly decorated Reindeer 
derful to create that holiday atmosphere and 
Use it singly or 


for 


won 


stimulate the buying mood. 
windows 
Availabl 


diamond 


in pairs, in countless clever ways. 
Stands firmly. 
pink flocking, or gold 

rubber 


counters, interiors. 
in white or 
dust, on full rounded, unbreakable 
18" high by 18° long $12.50 each 
10° high by 12° long 6.50 each 

12.50 pair 


JOSBER INQUIRIES INVITED 





Write for a 
CATALOG 


pieces and decorating materials 


free copy of yur new CHRISTMAS‘ 
llustrations of 
Alsc 


log of rubber indoor and outdoor 


crammed with new 
ask for cata 


splay preces 














- - 2 f 
ey Bays fa 





colors 


Also available in special 


Nativity Scene 


Twenty painstakingly finished and brightly 
hand colored plastic figures, from 7°’ to 2" 


in height, with a realistic crude stable, 
i2'"' x 18. The finest, most gorgeous set 
of its kind. Can be arranged to fit dozens 
of special needs 

Set Complete ............ $25.00 


MIDWEST 
MANNIQUIN DISPLAY 


532 N. Water St., Milwaukee, Wis. 





SLED 


As Illustrated 


DISPLAYER 


A multi-purpose eye-catcher tor Jisplay 
magic Sled in white or pink «locking, or 
gold diamond dust, made of plywood and 
trimmed in red and green 12°’ long, 12 
high, 8 wide Filled with gayly wrapped 
packages With two full round 18° rein 
deer as above 


Junior size sled piece, same as above, but 


with 12° reindeer, and sied 16 long, 7'/) 
high and 3'/," wide Sled loaded with 
Santa sitting in midst of gayly wrapped 
gift packages $25.00 
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Now, Use 
PEG-O-PANEL 
in Wood Grain Finishes! 


Natural Birch — Light Mahogany — 
Dark Mahogany 

x 48" $ 7.20 per sheet 

x 96 14.40 per sheet 

Samples on request 

Piain Unfinished Peg-O-Panel 


in s 48" 
fe ox 48 


ig’ x 48° x 96" $ 8.00 per sheet 
ig’ x 48" x 72° 6.00 per sheet 
1g" » 36" x 48" 3.00 per sheet 
ig"' » 24° «x 48" 2.00 per sheet 


Write for Jobber's Discount 








93 















that’s 


Yes . 
and colors 
whether i 


black or w 


machine. 









ples and p 





color or pastel .. . 
let SCROLL-TEX give 
display signs that extra lift. 


Perfect for 


every color 
in the RAINBOW! 


(AND THEN SOME) 


SCROLL-TEX 


20 different shades 


to choose from.. 
t be 
hite or a seasonal 
Why not 


distinctive 


your 


pen, brush or 


P.S.: Write TODAY for sam- 


rices. 


W. C. HURLOCK Inc. 














Display Materials « Artist Su 
‘aa Card Board and Paper Speci 


| 123 E. BALTIMORE AVE. 
LANSDOWNE. PA. 


lies 
ties 











Enjoy the Added 















KASSON 
ELECTRIC 
CHRISTMAS 
TREE TURNER 














Adjustable 
fo most 
Tree Sizes! 


starting A.C. motor. Do 
tree lights Will 





build-up fixtures 







tional H.P. electric mo 
furners, efc. 

your local jobber or 
catalog! 












LIGHTED Tree in MOTION... 








revolutionize your 


‘Sh boosting 
TO: O displays. {8"' 


CLEcTa TURWTARLES 





Beauty of Your 


Revolives 
3 Times 
@ Minute 


ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, 


dependable self- 
uble, built-in outlet for 
trim! 


The Oldest Name in Turntables 
Available for Every Need! 


Used throughout 
the world for sales- 
action 
table 
revolves 3 times a 

minute: 200 Ib. ca- 
pacity. Model 712 
illustrated permits 


novel lighting ef- 
fects while table 
turns Ceiling 
and background 


units available too. 
as well as smart 


We also produce midget frac- 


tors, electric barbecue 


24 hour delivery from stock! See 
write us for 


complete 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott St., 


New York 12, N. Y. 















CHICAGO WINDOWS 


[Continued from page 45] 


fragments 
sky blue 


and 


lined by a painting of stone 


Strong lighting thrown on the 


hbackwall produced a shadow-box effect 


a spot of color. Flocked twigs were located 


inside the box and near the two figures. 
In the second promotion Bradley cut the 
panel in two and angled them trom the 


shadow-boxes and 
side of the window. 
replaced yy black 


featured 


two 
at either 
twigs 
this 
jersey, 


masking, providing 


spots ol color 
The flocked 


fern 


Were 


leaves in series which 


(ashmere and wonderful to touch, 


to see, to live in.” Corresponding with the 
title, “Lead a. soft lite.” accessories were 
of soft textures a down muff, a beaver 
hat, ete 


\ late promotion ot budget dresses ol cot 


ton and nylon pulled exceptionally well at 


love kan The 


was one of relaxation. This was accom 


overall effect of the display 













a ham- 
Hoor. 
group Wads 


plished by a mannequin lolling im 
mock ot hot pink, seated On the 
and one in a standing pose. The 
silhouetted by a panel covered with black 
and white matchstick 
background. 
mustard brown was swageged from the 


One 


wallpaper set betore 
Netting of 
ceil 


a sun-glow paper 


ing across one end of the panel and parasols 


ot straw shades were arranged at. either 
side. Yellow lighting flooded half of the 
window, the other half being left dark to 
obtain depth. The display was installed 


under the direction of Reed Schlademan, 


and is not tllustrated. 


Universal Displays 
In Larger Quarters 


Universal Displays, Inc., formerly at 443 
West 41st street, New York City, is now 
located in new and larger quarters at 592 
Pacific street, Brooklyn 17, The firm manu 


lactures point-of-purchase displays. 
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Harry STUDIED AT THE 
ECOLE DES BEAUX ARTS, M 
AND THEN STARTED 14 YEARS AGO 


WITH TIME OUT WITH BOEING 
AIRCRAFT IN THE PRODUCTION 
ILLUSTRATION ART DEPARTMENT. 


RETURNING TO DISPLAY AT THE 
HE WAS PROMOTED TO 
meat > ionemen, AND TWO YEARS 
AGO WAS MADE DISPLAY MANAGER. 
HOBBIES: DESIGNING, DRAWING 
WOOD CARVING. IN THE WITER, 
HE AND MAS. AIKEN 
SPEND THEIR 
WEEKENDS SKIING... 
In THE SUMMER, SKIN 
DIVING AND UNDERWAFE 
FISHING. 0. o; 








Go 








TREA 
WITH WOODWARDS AS APPRENTICE, 





{ SOME PEOPLE PREFER } 
To DO THIS THAN WORK / 


EE 













































WOODWARD STORES, LTD, VANCOUVER , B.C. 





DISPLAY WORLD 








26 IN. 


Bulktou 


CHRISTMAS GIFT WRAP PAPERS 





WIDE 









. 


LIST PRICE 
Group No. 2, Group No. 3 
$2.25 $2.50 





ROLL SIZE 
COATED \ 








+ 
> 


LIST PRICE 





36 Ft. 


Group No. 4 
$2.50 












ROLL SIZE 
CREPED 

PEPPER- IL ( @ 
wee | 834 


FOIL 


F 


+) 57.50 |! 69.50 |iPAPER / 





834 Ft. 


45.00 | 








GROUP No. 3 
Red and Green on SILVER 
Red and White on SILVER 
Green and White 
on SILVER 








DIAGONAL 
STRIPE FOIL 


GROUP No. ? 
Red on SILVER 
Green on SILVER 


Fuchsia on 
SILVER 





REGIMENTAL 
STRIPE 
EMBOSSED 
FOIL 


GROUP No. 3 


Red and Green 
on SILVER 





BULKLEY DUNTON & CO., INC. oivision 








SPLATTER 
EMBOSSED 
FOIL 
GROUP No. 3 


White on RED 
White on GREEN 
White on BLUE 
White on GOLD 
White on SILVER 





WRITE ON COMPANY STATIONERY 


for FREE SAMPLE BOOK 


SHOWING OVER 65 
ACTUAL SAMPLES OF 
FOIL AND COATED PAPER 


SNOWFLAKE FOIL 
GROUP No. 3 
Red on SILVER 
Embossed 
White on GOLD 
Green on SILVER 
Embossed 
White on 
CHARTREUSE 
Fuchsia on SILVER 
Embossed 
White on SILVER 
Biue on SILVER 
Embossed 








DISPLAY 





MOIRE EMBOSSED 


FOIL 
GROUP No. 3} 
Red 
Green 
Silver 
Gold 








SILENT NIGHT 
COATED 
PAPER 


GROUP Nr. 4 


White on MID. 
NIGHT BLUE 








REGENCY EMBOSSED FOIL 


A GROUP 


Turquoise 
Rose Tint 
Green 
Silver 
Gold 


No. } 





TELEPHONE 
CORRY 2-5201 





CORRY, PA. 








Influence Of Color 
Stressed In Address 

Display people will find particularly inter- 
esting the an ad- 
the Ad- 
as given 
Miss Cavell is an 


following condensation of 


dress Suzanne Caygill before 


Federation of America, 
\dvertiser’s Digest. 


by 
vertising 
11) 
analyst, consultant and advisor in color and 
color harmony, as well as a lecturer, teacher, 
author 

Nature the 
cent panorama ot the earth four great color 


and 


has washed = across magnit 


combinations. These classifications we know 


is spring, summer, autumn, and winter. 
While there are gentle variations in the 
shading, the four great palettes are dis 
tinetive, and each unchangingly consistent 


with its 
Human beings are part of, and respond to, 
patterns The 
iccording to own 
to the 


identification 


seasonal desien 


these individual responds 
pigmentation 
that 
with 

effortless 


atfecte d by conditioning 


his we 
within 
the 


and 


respond colors 


( Dany 


are 
ot 
iistinet, 


us 
one tour 
( lassifications 1S hot 
the light, 
undiluted 


te 
the 
blues, 


individuals respond 


bright. clear. lively 


Some 
( ole mms 


hues bright reds, clear vibrant 


yellows. Their reactions are impulsive. They 
activity 
lite. To 
media, you must 
to the 


like 
ot 


their color: they 
the, 


scll this type through any 


like to see 


anl sports; take a game 


have a direct appeal and key it 


bright and lively vellows or blues 
()thers respond to the Sott, rich. jeweled 
Among thes: the thinkers. the 


tones Are 
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Pipe smokers, the men who ponder long over 


a decision They want their colors toned 
down, Thess respond te the mellowmness «>? 
wine tones, to the rich verdant green. and 


to the gentle gray-blue. 

In the third group we find the rich, robust 
of the the olive the 
browns, the brillant, fllambovant reds 
They are the powerful colors which belong 
to the and ruddy the 
drivers, the independents. They say “yes” 
They 
the men and women of opinion; they'd 
be 


aTe 


colors harvest greens, 


rimsty 


brusque leaders 


or “no” without much deliberation 
arse 
rathes fervidly wrong than tepidly right 


They the motivating foree of others’ 


action 

In the fourth group we find dynamic con 
trasts dark, 
color, a 


and more con 
than of 
attitude, a 


inherent 


between light 
of 


dress 


clistine 
ct 
finesse, aA 


<CLOUSNESS line 
ot 
simplicity 
ot 
and 


tion and love great 


and lac kk 
formal 
hetter 
hur 


Their othees 


other 


ornamentation are 
tee] 


modern blonde 


austere, while tvpes 
with rows of windows, 


ture, and floods of sunlight, and sttll others 


need walnut paneling, lines of books, and 
natl-headed leathe 

\s long AS color Is used 1th advertising, 
what proporlron should be used tor each of 
the major divisions | recommend a tout 
wav division m your thinking when it comes 
to color, since, tor maximum effect im color 
edvertising, we must admit that one color 
program can not gain the same response 
trom all types 

Recognizing the tact that this would in 


color, I 

how is advertising 
sell: the 
appealed to simultaneously; 11 


oft 
expensive 
( hy rously 


the 
(Question 


Creasec 
the 
that 


Tie ed 


expcrse Using pose 


doesnt four types 


not be 
an overall program is contemplated, numet 
ous methods for staggered series can be ce 
veloped. 

| would recommend careful analysis of the 
the list te 


readership expected, o1 mathing 


he used, with regard to 


1. Income bracket 
Profession 

Cultural 
Hobbies and activities 


brave keground 


“Jt be ww I 


\ge groups 
| would also recommend a color campaign 
all with a 

the 
breaking down a 


to appeal to types, division by 


timing releases ot each color 
by 
four groups not necessarily equal 


ou could appeal to a 


either 


family mailing mte 


by which 
«>t 
’ 
would 
the 
respond 
third 


cit 


break down a. pattern 


given men 


nature 


AaTCa 
lor tstance crane 
that they like 
and would 

the first 


Ky ana 


Sportsmen, 
ally 
out-ot-doos ‘, 
to 
thie 
bay 


anc 


assum earth and 
Trieote 
thre 


Watel 


and 

thie 
wroup 
horest 


naturally 
that «of 
earth 
browns 
| 


Vraoups 
te thre 
combinations cat 


should 


thas 


bobave s, Oot vrectiis 
‘ considered 


) 


P 1} tes lawvers. dhoctors (ot 


firvcl thre 
to the 


burgundy, 


appealing 


professors, vou wall major portion 


muted 
thie 


of them responding 
beottle 
(>] ote] Witte 


5. We 


Vrays, 


greens, and and tones 


will tind that architects and ene 
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Illuminated 
Plastic Decorations 





‘y Santa Heads 
‘- Candy Canes 
‘ Holly Wreaths 
/e Bells & Stars 











Write tor Complete Catalog 


KING AMUSEMENT (CO. 


MT. CLEMENS, MICH. 






























































UNIQUE .. . DISTINCTIVE 


PRICE MARKERS 
DISPLAY SIGNS 


® Interchangeable 

®: Solid Metal 
various finishes 

® Low Cost 

® For all retail shops 
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These interchangeable 
price markers add a quality 
touch to quality merchandise 
displays... while they tell 
your complete price story at 
a glance. 

They are unique, different - 
handsome, practical. Yet their 
cost is surprisingly low! 


PREE cetatog showing 


many different unique dis- 
plays. Write today! 


PRODUCTS CO. 


64 West 23rd Street ORegon 5-3240 


New York 10, N. Y. 




























































































Protession «of ising lane Otten respond to 
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Color aavertiscment without a sensitive 
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fronal yudgement and lognr tyart) oat must 
1 Tilt ttc! Tiyal thie miullic + a TyceTp Ne _ 
| ! i 1) t ] 
1) i! (| Mo Rpomil 
| ‘ 1 ' ? 
} 1¢ i 7 i] 1 { iif | 
! Pedyvie ‘ ‘ . i ct fi) che \e hop | 
I ct | pole j (} 9d De | 4 ‘) Zz ’ 
‘ | | 
‘ ) (>t alia ) erVv< 
i 4 1)1 1? la} ] ( cl (¢ 
KTM tnat even hiVAnY 11) a Pavmoonhi mn 
} | | | } 4 ‘ 
rach tine COHOr and texture adel suriace 
: | 
design are contradictory to our identitvine 


ihc dt ta) scl Li} antavonisms 


C «cola ] thy hinge by whieh each person 


can establish a basic harmony with himselt 


and with others 


anally, | would like to stress that ever 
wiea is emotion-loaded We all know that 
meas evolve out of interest and emotion 
Lda reason we sometimes dont think SQ Is 
that alter we have tramed our idea with 
discipline, we have lost the identification 
with impulse lo understand the use of 
color and to make it 


serve our practical 


needs, we must pomt at toward the purely 
natural mmpulse which is existent m every 
human being. Masses are made up of indi 
viduals, and mdividuals respond imdividually 
to color 

We must never lose sight of the fact that 


} 


color plays an extremely powertul part mn 


arousing that emotional appeal which moves 


person to action and makes him buy 


Liquid Plastic Provides 
Sun Ray Protection 
Trans-World North 


\lexandria avenue Los Angeles 27, is intro 


{ orporation, 1707 


ducing to the display field a new liquid 
plastic which, when appled to display win 
dows, is said to “effectively reduce heat, 
fade, and elare up to 99 per cent—plus.” 


Known as “Sun-Shield,” the liquid is ap 


phed as a transparent coating on the win 
filters out 


while permitting visible 


dows and mvisible ultra-violet 
and iwitra-red ravs, 
\ccording to 
“Sun-Shield” lasts indetinitely 
literature is available on request direct. to 


the firm 


heht ravs to vass through 


the company, 


Feldhaus Wins 
Local Contest 

First prize ot $25 in a local display con 
test sponsored hy a newspaper im connection 
with a “The New in Shoes” 
Norman Feldhaus, |. ¢ 
Company, Cimemnat Second prize went to 
Del Heizer, Mable, & Carew 


promotion Was 


won by Penne, 
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Giant Figures Used 
At Shopping Center 

Making news during the holiday season 
Northgate, Seattle's 


planned shopping center, were two Christmas 


last vear at suburbai 
installations of interest to displayvmen. One 
round 
Paciti 


Northwest. and the other was a 36-toot ani 


Was a giant, hand-carved totem pole, 
so trequenthy tm smaller torm in the 


mated Santa Claus 
fhe totem pole. the work oft Dudley ( 
(Carter, of Bellevue, Wash... was part ot a 


unit which eventually included a 35-toot 


dugout canoe lt was carved trom a cedat 
diametet The 


log 5 rect om photograph 
gives an indication ot the totem poles siz 


and appearances 
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No. 2260 


FROSTY 


in a bark 
frame. 


lights. The 


BRANCH 
POST CANDELABRA 


Expertly hand-crafted of papier-mache 


technique over a heavy wire 


The 6 candles are covered 
with white diamond dust with starburst 


color scheme is two tone 


gold branches with the tops of the 
branches covered in heavy flock and diamond 


dust. 66° H. x 38" W. x 48" D. 


$62:90 EACH 


Crated in lots of 2—$60.00 each. 





DISPLAY DESIGNERS AND MANUFACTURERS 


PORTSMOUTH, OHIO 





Probably the largest animated figure of 
Santa Claus ever attempted, the 36-toot 
giant was described as “high as a five-story 
building.’ It was of marine plywood ribbed 
construction with plasticized tabric covering 
and was built in 7-foot sections for the 
sake of caster transportation. The head 
was built up of hardware cloth with canvas 
and finally a plastic coating was apphed 
with a brush 

The hand ot the Santa Claus waves, the 
hgure bends at the waist, the head turns, 
and the eves roll—all by hydraulic controls 
The motions can be set on automatic cycle, 
or they can be controlled by an operator who 
is able to talk through an amplifier to the 
throngs below. 

Designer and builder ot the Santa feure 
is Charles J. Beauvais, commercial sculptor 
and resident of Seattle 


Lustra Introduces 


'"Jade-Lite’’ Tube 


\ new fluorescent tube, trade marked 
“Jade-Lite,” has been announced by Lustra 
(Corporation, 36 Washington street, Brook 
lvn 1. This latest addition to the company’s 
double-duty lamps is being offered in a com 
plete range of wattages and sizes. “Jace 
Lite’ is a development of many years re 
search for a special type tluorescent lamp 
in the blue-green spectral range, to offset 
eye-strain and glare hazard. The new tube 
does so, providing visual comtort where pre 
cise, close work is performed 
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Collapses for storage 


DISPLAY SPECIALTY CO. 


OF PENSACOLA 









GIVE YOUR SKIRT SALES A Lf: 


The skirt Lift is the answer to the 
problem of displaying the new full 
skirt. Sturdily constructed for 
years of service, this all new dis- 
play aid is traffic stopping news 
; Only one adjustment is 
necessary to spread the fullest 
skirt as shown . . . Designed for 
use on torso standing or bust 
form and stand combinations. 

No other method known will show 
the new full skirts more effectively. 


ORDER YOUR SKIRT Lift 
TODAY! 


Only $6.95 each 


ae ” ~~, i; Less than 6 — $7.25 each 
) 
THE SKIRT Lift WITH ALL THESE FEATURES 
Adjusts itself to width of all skirts Fits any size tee stand up to 34" 
No Pinning Only one wing bolt adjustment 
Sets up in seconds Foam rubber pads hold skirt in place 


indefinitely. 


TRY THE SKIRT —/;// TODAY — THE MODERN 
WAY OF SKIRT DISPLAY! 


Jobbers Inquiries Invited 


ROUTE 2 — BOX 45 
PENSACOLA, FLORIDA 
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DISPLAY STANDS 
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Each Top REVOLVES Individually 


Attention Arresting! 


Constructed of all metal, the arms are 
chrome with a black base. This amazing 
displayer shows your merchandise in every 
dimension, front, back and side. Use in 
windows or for counter top display 


FIVE REVOLVING POLISHED GLASS 
DISCS (9° Diam.) 


33" high x 42" wide $64.00 
Send for Free Brochure and 92 


Page General Catalog — Yours 
for the asking. 


ine FIXTURE MART. 1nc 


314 W. Jackson St. - Chicago 6, Ill. 









New! Sensafional! 
















































DON'T PAINT 
— PARAFLEX 


PARAFLEX 


surface, 








mirrors cover any 
the 
Send for an estimate or send 
We will 


it for a very nominal charge. Samples 


glass 


no matter what size or 


shape. 


your original sample. cover 


at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 
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All-Aluminum Marquee 
Announced By Kawneer 


(uick, 
neering 


the engi- 
the Kawneer all- 
Developed by the 
research and development department of the 
Kawneer 


imstallation marks 
tor 


4luminum “W”" marquee 


tdas\ 


improvements 


(Company, Niles, Mich., the new 
marquee can be installed in four to s1x 
hours by three men over an average 30- 
loot storetront, after the mounting surface 


No special tools are re- 

All holes in the 
pre-drilled, and all 
avallable as stock. 
Only the outside trim members require cut- 
The 
building by 


las bye ql prepared 
installation 
louvers 


quired tor 
individual 


parts 


ave 


and accessories are 


ting to fit job conditions 
the 
wall hanger supports. 


marquee 1s 
mounted on either canti 


le vered (oT 


Masonite Establishes 
Northeastern Division 


establishment of a Northeastern division 
and appointment of Samuel IF. Wisner as its 
manager are made known by F. O. 
Manager Masonite 
Division headquarters will be 581 
Formed from parts 


veneral sales for (or- 


poration 
Boviston street, Boston. 


of the company’s Eastern division in order 


serve its the division 
Maine, 
Massachusetts, 
excepting New 
northeast 
\t the 


to better Customers, 
New 

Rhode 
Haven 
and 


mcludes 
( onnecticut 
and Fairfield coun- 
central New York. 


Masonite announced the 


Island, 


lies, east 


sume time 


) 


al 


erou : 
WINDOW 


eceperiees 


—This is the exterior of the new offices and showrooms of Leroy W. Fryman, Dayton, Ohio. 


Marion, 


Hampshire, Vermont, 





Drake to assistant 
Frank King has 
been promoted from industrial salesman to 
office manager of the same division. 


promotion otf M. L. 
manager, Eastern division. 


Bulletin Describes 
Swivelier Units 
Swivelier Company, Inc., 43 34th 
Brooklyn 32, has introduced two new shade 
“Capri” and the “Catalina.” 
The former is an interpretation of the popu 
lar bell silhouette, while the other 1s a 
simple statement of straight lines. There 
are 16 models in each line, including units 
4-inch outlet attachment as 
well as tor wall mounting; portables, clamp 
ons, screw-ins, clusters, extension pipe, and 


Street, 


lines called the 


tor 3% or box 


curved arm units. Several are made with 
Swivelier’s “Shur-Mount” wall attachment, 
and all feature the universally adjustable 
spring-tension socket. 

The shades accommodate up to 150-watt 


R-40 or PAR-38 lamps and are made with 
a special ventilation cup, baffled to prevent 
light spill. They are fully described in the 
company's Bulletin No. 133 which will be 
sent on request. 


Nita Opitz Company 
Opens Showroom 


The Nita Opitz Company, designer and 
manufacturer of displays, announces the 
opening of a new showroom at 207 East 


43rd street, New York City. 


He 


moved recently to this location at 138 East Second street, where he has an all new and modern 


operation— 


DISPLAY WORLD 












Chicago Club Directors 
Plan For Year Ahead 


\ctivities for the Chicago Display Club’: 
coming year got under way on September 
1, while the temperature was at 100 degrees, 
with a board of directors’ meeting. Th 
groups newly elected president, Ted Lees, 
of Gilmore's, Oak Park, presided 

\mong the plans discussed were ideas for 
expanding the club's membership, while the 
program for meetings during the coming 
season Was given a great deal of attention 
The club is endeavoring to divide its vear 
round series of meetings into three classes 

social, entertainment, or educational. 

The social portion ot the meetings was 
completed to include the golf tournament on 
September 13th, a barn dance to be held 
later and conducted by a famous barn-dane 
group, and of course the annual Christmas 
party in December 

(In the educational side, several well 
known speakers were considered and dates 
tor their appearance betore the club will ! 
mnounced when arrangements have been 
completed 


Len Dwiggins, chairman of the program 
committee, is hoping tor an entertammeint 
meeting at which a tamous newspaper-tele 
vision personality will make his appearance 

The board ot directors voted favorably 
toward going further into the invitation of 
the Southern Display Association for a 
movement to form a new national displays 
organization 


Schaefer Mobile Display 
A Hit With Dealers 


“Tests have shown that motion displavs 
stop six times as many people as non-motion 
displays, but usually a motion unit) costs 
more than a still display,” according to the 
kinson-Freeman Company, Long Island City, 
N.Y. “That's one reason tor the appeal ot 
the new mobile displavs—motion without 
Cae C. attention, or cost: the air is the am 
mator.” 

Field men for the FF. & M Schacter 
brewing Company, Brooklyn, report: extra 
ordinary dealer satistaction with the com 
pany s mobile which consists of a large bot 
the opener from which are suspended = a 
simulated can of beer, a standard bettle, and 
a full quart size reproduction, and a_ beer 


can opener. It is an cye-catching displays 
that swirls lazily under no power othe 
than the air currents. “The display gets 


plenty of attention and makes an astonish 
ing number ot impulse sales,’ one Schaetet 
dealer commented 


Society Offers Prizes 
For Best Designs 


The National Anti-\Vivisection SOCIETY, 37 
South Wabash avenue, Chicago 3, is offer 
ing $1,000 in cash prizes in a nation-wide 
art competition open to artists and photog 
raphers for designs tor a permanent seal to 
be used by the organization The prizes 
are S500 tor first, $150 tor second, $100. tor 
third, fourth $50, and fitth to twelfth $22 
each. Full information will be sent on re 
quest 
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... for better light control 








Size Price 
er a $ 8.75 
a, 2 oe 12.75 
10" «x 10" 14.75 
iS’ « 15" 19.75 


me "Each of above sizes 
available in three 


heights, 3", 6" or 8”. 


Truly elegant 5%" Italian Marble ... 34" Black Lacquered wood frames compliment these hand 
somely designed displayers. 


Give Your CHRISTMAS Displays Definite DISTINCTION 


CHARLES LEONARD DISPLAYS, 6804 River Road, Sayler Park 33, Ohio 
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FOODS FOR PERMANENT DISPLAYS 
ATTRACTIVE AND EFFECTIVE 
THEY REALLY LOOK GOOD ENOUGH TO EAT 


P i ; + et : ‘ beh 159 
-% - Fx » ‘aad - Bo ee 1 ‘ 5 : 
a Po P a se ia : i , 





aa > 

ae 5 
a RE a ae 
a , 7. 


HUNDREDS OF ITEMS—Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and 
Vegetables—Dairy Products—Hors D'oeuvres and Canapes—Ice Cream—Bakery Goods—Blue 
Plates. They are sanitary, avoid waste and do not deteriorate. 


SEND FOR CATALOG No. 7 


THE IMITATION FOOD DISPLAY CO. 


107 LAWRENCE STREET 
BROOKLYN |, N.Y. 








A mannequin of Quality! 


sossers! Here is a mannequin of quality and style 





at a popular price—a price that will 

give you a good margin of profit! | \ 

This line can be seen BE 

in some of the finest fashions centers throughout the country. j 
Uniformity of quality and styling 

assures repeat orders from satisfied accounts. 


Write or phone for detailed information to: 


MANHATTAN MOTION MANIKIN MANUFACTURERS 


Have never been connected with any other mannequin manufacturer of similar name 


factory and showroom 


4 WEST 16TH STREET + NEW YORK li + N.Y. | CHELSEA 3-4705 























USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch-—- CASH WITH ORDER 


EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regula: 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
Ss W. 36th STREET NEW YORK 18. N.Y 
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Color Used Cleverly 


In New Showrooms 







‘| wice as big and handsome, HOw COove»rine 
29 ; 
about 3200 square teet, the Johnson-Carp 
showroom at the New York kurniture I» 


4 


chang: nas Hee 





opened It 















- ] 
(good Display, Ine., division ot bdmond 
Spence, Taye Thi showroom Trapp S11) bate 
the idea ot a ranch house entrance with tt: 
long picture window effect ana it attractiy 
dark green double tront doo \ sign of the 
tract marl “hkashion frend — 1} Cut-Out 
letters 1s blrauel placed im one 
Traort windows sO it Can bye CASITIA Toros 

‘ ’ 

wivone enterine the corridos 






















7 ] ] : 
Blossoming out in ten cleverly coordinats 
' 1 ] ‘ ‘ 
Captaol schemes tod SOT ad Coot STeCel bya KRY I {iif 
| , by] ] ] | oat] A ‘ _ 
a’? Cad Yroupme DIemdas Nappi ptt) { ca 
lhe basic theme is in tone, of grees ! 
coral seq ity At! ACCECTHITS (iT Vi ite ~ 
} 1, a] ? | +}, | | ly | ' } 
rectivel pianned that cach ist) ir 






NarMonwous SCTTC Te 





eroupmege ms a 


~ 






Bedspreadings and curtatns 


Owl) 








match (>) are colo accented vit] 11] \\ 
and lamps which Are scattered roug! 11% 
This idea makes other interchangeable at 






rangements possible tor tuture display- 


\ note of 


accommodate 





interest is the divider screens 






which can standard draperies, 





cate or tier curtains, bamboo blinds or pet 





hardboard which 
the 


These panels provide a 


torated panels are sus 


trom frame by laced TW 1tie¢ 





pended 





suitable background 





hune 





on which pictures or pin-ups can bh 
The 


with 





easily and changed at wall divider 





removable 
! 


also provided 
make it possible tor a 
free-standing As an 
frames 


SCFeCTIS 
Hoor 
single 
added 
also be simply toined to each other, forming 
a flat wall section, or placed at right angles 
Since these screens 


are 


stands which 





frame to be 





decorative asset. these can 






to create a corner effect. 





are not permanently placed, they can form a 


background tor as many as 12 suites by 


moving them about to create new scenes 


The office space at the rear is separated 





from the showroom floor itself by an open 
stud traming providing a divider which sepa 
rates the office from, but does not 
the view of, 

The 
Hecting lights 1s now a soft dull black with 
lights full the floor 
make the tvory 
mdividual 


Spence-cde 


obstruct 
the selling floor 

once white ceiling with upward. re 
attention 
the 


Korma, oak, mahogany and 


focusine On 


displays to most of 
three 
walnut finishes notable in’ the 
groupings. 
thre 


these 


signed 
homelike 


color ful 


dali at 
thi 


lovely soft senate green wall-to-wall carpet 


Completing charm 


mosphere ot settings 1s 


ing throughout 


Point-Of-Sale Campaign 
Stressed For "Old Crow" 

ln announcing a new &6-proot “Old Crow” 
1O0-proot 
Distillers 
an exXien 
total of 3s 
different point-ot-sale pieces has been cre 
for the They ‘Old 


Crow’ statuettes im two giant 


whiskey to supplement the present 
brand National 
Products Corporation is planning 


of the same name. 


_ 


sive point-ot-sale campaign. A 


ated promotion, include 


lamps, “izes, 
bottle He 


pennant 


window sheli strips, 
hot 


displays, 


glass 


case cards. sets. wall 


tle 


panels, 


cutouts. and numerous others 


DISPLAY WORLD 












"Glamour" Typewriters 
Used As Display Props 
International Business Machine's ney 
series of electric typewriters in glamorous 
high-tashion colors were used as) prope 
tres im oa series of clothes-tor-the-careertst 
window displays at B. Sigel Company, 1) 
rot spe lalty store Thev were tagged wit! 


he firms tall slogan. “For the smart voune 


\merican whos gome places.” 


bhis series of windows marked the tashion 
debut of the exotic typewriters: they wer 


med oa all ten of the downtown store s 


lashion windows during a week long, stor 
wide promotion of clothes tor the eirl who 
vorks 

thie late St 1 rience rn offices luriiwiture col 
verted eacl i>] thr fashion Witichow < Wite al 
iitth othee filled with tall items such = as 
\nne fogarty s da’ Wools. thre shirtwa 


dress. and skirt and shirts iw colors 4) 


harmonize with the tones used tor the typ 
WTIiters 
Phe store reports that customer respons: 


Vas Immediate and enthustasti 


December Market Week 
Announcements Sent Out 


\nnouncements relative to space and gen 
eral intormation on the annual Wecembes 
Display Market Week have been sent 
to members of the National Assoctation of} 
Display Industries by John FF. Bowmas 
managing director. The event will be held 
December 6-10 at the Hotel New Yorke 
New York City 

kxhibits will be housed on the fifth, sixth, 
and seventh floors of the hotel, in sample 
rooms: they will be open trom 9:30 a. m 
to  p. Mm each day, with the CXCEeEPTlON © 
opening day when the period will be tron 
Ll p.m. until 6, and on closing day when 
the exhibits will be shut down at 1 p. m 


Point-Of-Sale Material 
Backs Up Arvin Campaign 


\rvin Industries, Inc., Columbus, Ind... 1s 
planning the most intensive advertising and 
merchandising campaigns in its history, get 
ting under way this month. In addition to 
a heavy advertising program in many na 
tional publications, an claborate point-oi 
sale campaign has been developed to help 
local dealers capitalize on the impact mad 
by all torms ot mass advertising. In addi 
tion to window banners, counter cards, and 
the Inke, which Arvin has used consistently, 
there will be a broad assortment of inside 
and outside display pieces, silk banners, and 
window props 


President's Trip 
Inspires Display 

\ trip made by the. store’s president, 
lkugene K. Denton, was the inspiration for 
a recent mstitutional displav used with good 
effect by Tailored Woman, New York City 
specialty store. The trip was to Labrador, 
and the display was installed to express his 
opinions on why wild mink from that area 
will get scarcer in future. The window made 
use of such props as a log cabin, lantern, 


snow, and an axe. 
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| Now Prest-0-Lloyd Panels 
Available in Sturdy Hardboard 


fitractive Grectan Design Pattern 





Vakes Smart Backgrounds and Screens: 


| i fecommodates “Peg-Board” Fixtures 
TTC 
Introduced at the last NADIE Show in Chicago, new Prest- -Lloval Tek-W ood 
Panels in smart Grecian Key design have been adapted by displaymen all over 
the country for both window and interior displays. In answer to demands for 
a sturdier panel. Prest-O-Lloyd panels are now available in strong hardboard. 
You can create smart. effective backgrounds, screens, displavers, units and 
framed panels with versatile Prest-O-Lloyd panels. Its classic Grecian Key 
design (shown one-half actual size in illustration above left) harmonizes per- 
fectly with almost any merchandise and gives an air of distinctiveness and 
smartness to the overall display. Its clean cut lines and regular all-over pattern. 
when finished in pleasing tones, attracts and centers attention on merchandise 
displayed. In addition, Prest-O-Lloyd panels lend themselves perfectly to the 
use of unusual and. striking lighting effects. Most important of all, many 
*Peg-Board” fixtures can be used on the panel to display almost any merehan- 
dise vou sell. 
Plan now to use Prest-O-Lloyd panels in either the hardboard or Tek-W ood 
i produet of U.S. Plywood Corporation . 

Prest-O-Lloyd Hardboard Panels. Sheets of “ag in. stock 4 ft. by 8 ft. 
Per sheet $12.50 
Packed 6 sheets to carton. Pkg. Che. of $2.00 on less than full cartons. 

Prest-O-Llovd Tek-Wood Panels. Sieets 43% in. by 47% in 
Per sheet $5.95 
Packed 8 sheets to carton. Pkg. Chg. of $1.50 on less than full cartons. 


Garrison-Wagner Company 


2018 Washington Avenue St. Louis 3, Missouri 













Get Your FREE Copy Now! 


IT’S THE NEW 
1953 


“Outaul Weber" 


The biggest .. . and best 
edition yet— 





@ 40 photos of outstanding Cutowl 
made designs and displays. 


@ 12 original display ideas for 


special events. WRITE TODAY FOR 


@ Feature articles by leadi YOUR FREE COPY 
' ° 
co International Register Co. 


sonalities in the display field. 2622 W. Washington Bivd. 
KIO CUTAWL @ 16 idea-pocked pages. Dept. 93-W, Chao. 12, tl. 
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INO CHUNKS 


FROSTEE.SNO CO. 


ANTIOCH, ILLINOIS 





SNO BLOCK 


merchandise. 
tings. 


"Frostee’" with the 


A small stock of Frostee in your store can 
give you attractive displays for all types of 
It's economical too, as Frostee 
can be used in any number of changed set- 
ORDER FROM YOUR _ DISPLAY 
MATERIAL SUPPLIER. 


factory for samples. 


FINE SNO 





Insist on fireproof 


frigid texture. Write to 





BLIKKFANG 


TORGET 8, OSLO, NORWAY 








MERCHANDISING 
WITH 


MOTION 


Battery Oscillator Division 


hy Gale Dorothea 


Current excite 

ment m the shop 

= centers around 

the new card 

hoard oscillator 

that brings eye- 

catching animation ae) 

your displays for as low 
as $1.00 a unit! 

lhis baby has everything 


small as your hand, 
housed im its own distinc 


arm, or swingme — bells 
(see cut of | iberty Watch 
( « demon- 
nod 


display), or 
strating products, o1 


head 


ding a 


advantage 
Is Its 


biggest 
oscillator 


Pyunt thre 
of this new 
Since 
Hash 


Call 


trreedom trom wires ! 
it runs by ordinary 
light 
up your displavs anywhere, 
far from electrical outlets 
No mounting — problems 
either; simply attach with 
staples or tape, or drop 
mito a cardboard pocket 
supphed = wath 
Will run 4 weeks 
and before it 
new battery. Just install it 


forget it! 


hatterv, you set 


oscillator 
night 
day needs rat 


and 


lios new cardboard ose 


weed FINEST WATCH 


SiBerty | 


SPORTS W ATCH 


? 4 


Sec R PROOF 





ideas with the help of our 
sample kit. Consists of 3 
oscillators, counterweights, 
batteries, cardboard 
mounts, and a “How to 
()seillate’ wea bulletin 











tive dust-proof cardboard lator is made expressly for Send $5.00 check or M. © 
case, only a few ounces M (Cp py | Wo Clases for kit to: GALE DORO. 
weight, precision manu Gorn. Veuhers. W.. ¥ THEA MECHANISMS, &1-0)] 
factured, capable of mov | | Broadway, k-Ilmbhurst, L. L., 
mg a full length cardboard Irv working out vou New York 

ADD "“EYE-APPEAL’ with JEWEL 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. 


Baltimore 1, Md. 





No. 504 Fountain 
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ELECTRIC Color-Change FOUNTAINS 


Sparkling. bubbling streams of water il- 
luminated from below with light beams of 
be used 
displays. 


Send We for 


constantly ehanging colors can 


to liven up store and window 
No water connections needed, 
64-page Also ask about Jewel 
Electric pumps and turntables. Est. 1885 


JEWEL ELECTRIC & MFG. CO. 
216-D West Kinzie St., Chicago 10, Ili. 


catalog. 















Awards Presented 
In Bur-Mil Contest 
The 
Savings 
the 
contest 
kor 


million 


awarded L. 9. 


following have been 


classifications ot 


display 


Bonds im various 


recent Bur-Mil Cameo hosiery 
over five 
$250, 


yas 


department stores doing 


dollar volume, first, Rav 
Blossom, Rhodes, Seattle; second, $100, Roy 
W. Gutzmer, Sibley, Lindsay & Curr, Ro 
chester, N. Y.: third, $50, William Hansen, 
ZCMI, Salt Lake City. 

or doing between one and_ five 
million dollars volume: first, Emil New 
dold, The Rau Store, ( hicage Heights, Il. : 
James R. Pingleton, Butler Bro 
thers, Lakewood, Calif.; third, Ralph Stein. 
Walker's, 

Department stores under one million: first, 
Marshall Hudson, Miller’s, Everett, Wash. : 
Thomas L. McNees, Egger'’s, Co 
lumbus, Miss.: third, Lorraine Van Haren, 
Keith O'Brien, Salt Lake City. 


stores 


second. 


Long Beach, Calif. 


second, 


Specialty shops: first, Kathryn Richards, 
\lex Loeb, Inc.. Meridian, Miss.; second, 
Ruth EK. Wiecht, Modern Eve Shop, San 
Rafael, Calif.: third, Elaine DuBendorff, 


kdmiston's. Fort Scott, Kan. 


Baumritter Contest 


Judges Selected 


Selection of the judges in the display con 
test of T. Company, Inc., has 
been announced by Daniel Brown, advertis- 
The on tie 
ins with a tive-page color advertising sec 


Baumritter 


ing director contest is based 


tion in the September issue of Living for 


The judges are How 
Abrahams, manager of the Sales Pro 
motion Division and Visual Merchandising 
(group, National Retail Dry Goods Associa 


Young Homemakers 
ard 


tion; Mrs. Edith Evans, editor-in-chiet, 
Living for Young Homemakers; Sidney 
Rosenberg, vice-president, American Furn 


Kostellow, di 


ture Associates; Alexander 

rector, Industrial Design Department 01 
Pratt Institute, and Alired Auerbach, pres 
dent of the firm of that name; all are ot 


New York City. 


English Displayman 
To Visit States 


Jay Dick, display manager tor Richard 
Shops, Ltd., London, is planning a visit to 
the United States some time in Septembe: 
nm preparation for a series of articles on 


\merican display tor a British trade journal 


Richard Shops 1s a chain of 51 retail units, 


with display headquarters in London 
Son Is Born 


To Reynolds’ 


fred Reynolds, Printasign Division ot 
Reynolds Pen Company, Chicage and Mrs 
KRevnolds are the parents of a son, Pete: 


Jeffrev, born on August II. 


Blank Represents Adlin 
In Western States 


Fred L. Blank, Los Angeles, reports that 
for the past five months he has been repre 
senting Adlin Studios of New York as a 
salesman, covering the Western states. Thy 


firm specializes in display carvings 


DISPLAY WORLD 








Plastic Decorations 
Shown In Catalogue 

\n attractive catalogu 
eral line ot 


showing its gen 
( hristmas 
stores, and 
Plas 
Washington 
will be 


illuminated plasti 
decorations for streets, buildings 
homes has been prepared by General 
tics (Corporation, 1400) North 
street, Marion, Ind., and sent on 
Included are plastic wreaths, bells, 
Santas, 


request. 


life-size carol singers, snowmen 
candles, stars, and related items. 

New to the double 
head, 30 diameter, 
two plastic relief moulded Santa tece halves, 
assembled back-to-back by means of alumi 
num mouldings that are metal wire stitched: 


hghting 


Salita 


consisting ot 


line is a face 


inches in 


frames and hanger tie-rods are ot 
aluminum; the unit is in tull Also 
new is a 39-inch diameter double face snow 
man, similarly constructed. 


color. 





Display Help Requested 
For National Bible Week 

The 
sectarian organization made up of men and 
women of all walks of life, announces the 
thirteenth annual observance of National 
sible Week, October 19-25. “Begun in 1941, 
this all-faiths interesting and 
colortul possibilities to displaymen through 
out the country, 


Laymen's National Committee, a non 


event offers 
according to a spokesman 
“Book 


partment stores with book departments are 


tor the group. stores and those de 


heing urged to get behind this worthwhile 
movement. 
Literature, suitable posters, and = menu 


stickers may be had by writing to the 
headquarters of the Laymen’s National 


(‘ommittee, Vanderbilt hotel, New York City, 





—These simple background panels serve as standard 


held in place by tension. 
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John Bowman, Sr., Dies 


Of Coronary Thrombosis 


John F. Bowman, Sr., Chicago, died Aug 
ust 12 of coronary thrombosis. He was 68 
vears old Hie was the tather of John F 


managing director of the Na 
\ssociation of 
well 


Bowman, Jr., 
Industries 
organizer and pro 
moter of many fairs and conventions held in 


tional Display 


He was known as 


Was 


Hilton 


retirement he 
director ot the ( onrad 


(hicago, and betore his 
convention 
hotel 


\ solemn requiem mass was sung. at 


\scension church, Oak Park, on August 17 


and interment took place in Queen of Hea 
ven cemetery, Hillside, [1] 
Surviving are the widow, Winitred, and 


eight children 


Kauffman On Tour 
Of Europe 


Howard Kauffman, display manager ot 


Yeager's, Akron, writes trom Germany that 
he 1s on his sixth tour of Furope. “I have 
heen to France, Italy, the Dolomites, Aus 
tria, Germany, and now am on my way to 


Cologne by steamer up the Rhine. Then on 
to Brussels, and Ghent, and back 
to Paris for a few days betore leaving tor 
and another vear of work.” 


Bruges, 


hreomnne 


_ —-—— « 


Halle Brothers 
Appoints Carr 

John Carr ts now interior display managet 
tor Halle Brothers Company, Cleveland, 
Arthur Gault, display director. He 
tormerly with Shillito’'s, Cincinnats, 
Thal’s and Rike-Kumler Company, Dayton 


unde 


Was 


equipment at the Bon Marche, Tacoma. 
T. W. Vernon, display manager, says that the material is ‘%-inch fir plywood, unfinished, which is 


Framing is 2 by 2 material and the strips are 4 inches wide— 












MAKE IT A 
BRIGHT CHRISTMAS 


(PATENT PENDING) 


THE SPARKLING BRILLIANCE 
OF SUN-STRUCK ICICLES 


BEADED CRYSTAL STARS 








BEADED CRYSTAL 
SNOWFLAKES 







GLITTER LITES 


are complete 





with imbedded GE No. 46, 
2,000 hour bulbs for use in 
20-light transformer sets, or 


the 20-light sets that require 
no transformer. and  blinker 
sets. 







AT YOUR DEALER 
OR ORDER DIRECT 





EQUIPPED WITH GE 2000 HOUR BULBS 
STARS, ea. ....2'/4"", 30c; 3’ 
SNOWFLAKES, ea. 









", 40c; 4°", 50c 











..«-3¥%a**, 456; 4%'', 60€ 








Glitter Lites are manufactured by: 


Ben Walters, Inc. 


156 Seventh Ave., New York 11, N. Y. 
Algonquin 5-2308 


103 








“BLACK MAGIC’ DISPLAYERS 


BLACK METAL— 


THE LATEST IN HOME AND 
STORE DECOR! 









Black Rod Eye-Level Displayer 
No. MD 110 illustrated 





A highly functional display piece that 





you will find many uses for in your 
store. Made of welded 3%" rod fin- 
ished a soft velvety Jet Black. Finish 
is baked on. Displayer is 48° high 
— 30" wide, and is furnished with 
three glass shelves, two 12" x 24° and 
one 12 x 36. 


Price $29.50 


















Use in your aisles — 





Use in your windows! 





Many other styles in 
"BLACK MAGIC" DISPLAYERS 


WRITE FOR CATALOG 
Better still, see them when in Chicago 


HECHT FIXTURE CO. 


S. WACKER DRIVE (formerly known as Market Street) CHICAGO 6, ILLINOIS 




















Something New In Wigs! 


From An Old Time 
Wig Manufacturer 
























Latest 
Italian Styles! 


NEW SPONGE-LIKE WIGS 


After much experimentation we've come up with a wig that can be practically 
crushed like a sponge and still retain its shape — An elegant, beautiful type wig 
that will make your mannequins shine. WRITE FOR FREE CATALOG. 


HERZBERG-ROBBINS, INC. 


457 West Broadway, New York 12, N. Y. 


WIGS MANNEQUINS REPAIRS 
Your One Complete Source for All Your Mannequin Needs 

















SNOW PAPER — 50” WIDE | USE THE 
New and = different with beautiful high-reliet texture OPPORTUNITY EXCHANGE 


(iriginated and exclusively manufactured by us. WRITE FOR 


FREE SAMPLE AND NEW CATALOG OF CHRISTMAS For any WANT AD purpose: 
DECORATIONS From Factors Direct to Displaymen POSITION WANTED POSITION VACANT 










BARTH'S DECORATIVE STUDIOS USED DISPLAY EQUIPMENT FOR SALE 
I5t5) UN. 6Chestnut St Colorado Springs, Colo REPRESENTATIVES WANTED 
Dessaners & Wihars {rtiftiial Flowers and Decorations | $4.00 Per Column Inch — CASH WITH ORDER 








for Window and Interior Display 
















Magazine Display Aided 
By Functional Unit 


\n office 
cago, is the possessor of a tunctionally de 


the Palmolive building, Chi 


wned magazine rack that has the distinc 
lho) Of heine thr OVEN ane of 1s kind 111 


] ' 
the count 


lhe rack—designed by Kitzine Studio & 
Workshop. (}hicago, to hold a collection Ot 
business publications—is made of standard 
leneths of “Dex-Anegle.” the new “industrial 
erector set.) The application is the first use 


of this product in an. office 


l prights andl shelving supports ate dull 
black L hie shelves themselves ATS made ol 
pertorated “Masonite” painted light green 
Shelves are set at ameclinations that var: 


irom 16 to 49 degrees trom horizontal, This 
permits persons of average height standing 


everal teet trom the rack to see all publi 


ations wt equal CAS 
CL prights, supports and shelving were cut 
‘o size at the designer's § studio Vertical 


and imelined preces, making up the right and 
ct upright assemblies, were jomed by bolt 
Wy mit short mechned pieces served both 
to brace the upright assembles and to deter 


mine shelt Positrons Horizontal CTrOSS-mem 


bers tastened to these melined members sup 
port the shelves at the propel angles 

kach otf) the shelves was cut. to equal 
leneths, but to different widths Shelvine 


widths amerease as the meclimations mecrease 
Bottom shelves have the narrowest widths 
top shelves thr widest The rack is 9% 
tect bigh, and 
is 10 teet 


rrisaele lengt] (>] thie shelves 





(Capacity of the rack is very large SO 
tar, more than 200 magazines are displaved 


on its ereht shelves 


Goodman To Spend Month 
In United States 


Leon Goodman, head of Leon (Goodman 
Displays, Ltd, london, is planning to arrive 
in the United States on September 15 for 
a month's stay. He will visit various parts 
of the country during that time to see what 
is being done in American display. 

Goodman started his own company at the 
age of I8 and has devoted 29 vears to this 
held. He has lectured extensively and was 
an adviser on display and exhibitions to 
many of the goveriment departments during 
the war. He took a prominent part in the 
arrangements for coronation decorations 
and his companies produced probably — the 
largest proportion of such items used in the 
United Kingdom. He is a past president o1 
the Display Producers Association and vice 
president of the British Display Association 


Mystery Bomb Ruins 
Four Windows 


Four invisible glass windows at Woolt 
Brothers, Kansas City, Mo. were wrecked 
September 1 in an explosion caused by a 
black-powder bomb, according to local po- 
lice. Store officials were at a complete loss 
to explain the occurrence, other than to 
ascribe it to vandalism. It will take some 
three months to replace the special glass 
Windows in other nearby stores were also 


damaged 
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(Continued from page 26) 


big prizes, gets only a relatively few entries. 
One hundred could be regarded as unusual on the 
average, and I have seen some in which there 

were only 15, 20, or 25. In at least two or 
three contests I have judged the number of prizes 
exceeded the number of entries. So if you have 
not entered a national display contest because 
you thought you would be hopelessly outnumbered, 
forget it. Try to work up an original approach 
for the subject, use your best technique in 
displaying the merchandise, comply with the rules 
of the contest, and remember that you probably 
have a far better chance of winning than you ever 
dreamed. Several displaymen, over years in this 
field, have won enough cash awards, expense-paid 
vacation trips, automobiles, radios, and so on 

to total small fortunes. 


DISPLAY WORLD is approached each year by 
quite a number of firms who plan to put on 
contests and who want advice as to how they 
Should be conducted. There are two points we 
always stress: that the awards should be made 
to the displaymen responsible for the displays, 
rather than to the stores, and that the judging 
committee have at least one and preferably two 
display authorities among its members. The 
reason for the first is obvious, of course. As 
to the second, we feel that a displayman's work 
Should be judged by someone who knows display. 


You might be interested in how display 
contests are judged. Most of them follow the 
same procedure we use at DISPLAY WORLD when we 
judge our annual International Display Contest 
each December when the judges pass on more than 
5,000 entries. The photographs of displays in 
a given classification or division are gone 
over one by one by each judge; he selects the 
ones he believes to be best in the group. Then 
each judge goes over the "discards" of the other 
two and selects any he believes should be 
considered further. The remaining entries are 
studied further until only a few remain. From 
these the winners are selected by mutual agree- 
ment among the judges.... 


Cordially yours, 


Re@llzs 
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NEW ... BEADED CRYSTALS 
OF LIGHT IN... 


eta fore 


(PATENT PENDING) 





























































WALK 
ON IT! 
JUMP 
ON IT! 
IT WON'T 
BREAK! 
ee | 
Beaded crystals of light fused 
into thermoplastic panels — 
from 4° square to 2 ft. by 
& ft! Use it as floorings in 
uniform or checkerboard ef. 
fects . . . as screens ... as 
wall panels . . . or band-saw 
it into any desired display 
treatment. 7 colors: Crystal 
clear, red, blue, green; 
Opaque white, black, red. 
PLUS SPECIAL COLORS TO 
ORDER. 
a 
At Your Dealer ... Or Order Direct 
= | 
—~RYSTAL | 7 PACKING 
SIZE CLEAR OLOR TO CTN. 











$ 3.00 dz. 







3.30 dz. 





$15.00 dz. 








$16.£0 dz. 












$ 7.£0 ea. 








$11.25 ea. 

















1 dz. 





24'' x 24"'| $ 5.CO ea. | $ 5.£0 ea. 








24" x 72"'| $15.00 ea. | $16.50 ea. | Va da. 





Ben Walters, Inc. 


156 Seventh Ave., New York 11, N. Y. 
Algonquin 5-2308 
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ONE 
HAND 


ers, etc. tacked up faster. 


Choose from 36 Models — 80 Staple Sizes 
wide Tack- 
lengths, provide a 
versatility of application not found in any other 
the Pioneer, 
to meet the ever-growing needs 


single-leg, double-leg, nerrow or 
points, in sizes ‘/g'' to '/2"’ 
line of Tackers. HANSEN, 
pioneers 
sign and displaymen. 

On-the-job Servicing — Ex- 
clusive Take-up Jaw — a HAN- 
SEN feature — permits dis- 
mantiing, cleaning and reas- 
sembly of Tacker in less than 
@ minute 


EVERY KIND OF TACKING JOB IN SIGN and DISPLAY 
DONE FASTER with 


HANSEN 
TACKER 


INDOORS—windows, showcases, counters, floors, 
walls, ceilings — wherever display material is 
used — HANSEN one-hand operation and easy 
portability. OUTDOORS—+signs, placards, post 


Send for Booklet 
T-40 giving valua- 
ble data on tack- 
inn eau'oment. 


#A.L.HANSEN MFG. CO. 








still 
of 





Features that Make 


HANSEN 


the Better Tacker 
|. Light weight — easy port- 





ability. 

2. One-hand, positive gripping 
action. 

3. Balanced design — driving 
accuracy. 


4. Take-up Jaw for quick, on- 
the-job servicing. 

5. Compound leverage for 
fasier operation 











5041 RAVENSWOOD AVE... . CHICAGO 40, ILL. 











Di 


wy 


DEAL 


sTRIBUTOR 


ABACUS, INC. MERCHANDISE MART, CHICAGO 54 


S WANTED: 


New PIN-UP BOARD 
PERFORATED HARDBOARD PANELS AND 
PIN-UP FIXTURES AND ACCESSORIES 


For display manufacturers, stores, 
showrooms, here is the ideal wall and 
counter display material—with new and 
better functional fixtures for every display 
need. Pin-Up Board is available in Ye” and 
%”" tempered hardboard panels in a 
number of stock sizes with 34.” hole on 1” 
centers. Pin-Up hook and shelf fixtures 
designed by a famous Product Designer, 
permit unlimited arrangements, are easily 
inserted and removed without the use of 
tools. All fixtures in handsome modern, 
black wrought iron finish. 


Write for complete details on the 
most important development in 
merchandise display material in years. 





4 








BOX 35 





Vinvlite 


SHOULDER COVERS 


window-clear — vinyl] polythene 
Price list & samples on request. 


JOBBERS ONLY 


CORONET MFG. CO. 


YARDVILLE, N. J. 
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Christmas Display Accessories 


Send for catalog showing our assortment of FOIL 
BOWS, STARS, CHAIN LINKS, SPRAYS, GEMS, 
CANDLES, FANS, VALANCES, CANDLE and PIPE 


ORGAN PLAQUES. Full line of PLAIN & EMBOSSED 


FOILS, PAPERS and BORDERS 


THE MULDNER COMPANY INC. 


397 Bridae Street 


Brooklyn |, N. Y 



























Finance, Speakers Committees 
Appointed By POPAI 


William Melish Harris, head of the 
York City firm of that name, has 
named chairman of the finance committee 
of the Point-of-Purchase Advertising Insti 
tute for the coming vear it is announced by 
VA I. Stensgaard, W. L. Stensgaard & 
\ssociates, Chicago, POPAI president. Other 
members of the 


New 


been 


committee are: Harry Fen 


ster, |. Fenster & Sons, co-chairman; 
Walter J. Ash, Consolidated Lithograph 
Corporation: Paul Godell, Arvey Corpora 


Not 


director ar] 


tion: Lester Haft. Haft & Sons. Inc.: 
ton L. Jackson, 
POPAT, and John M 


Clates., 


executive 
Palmer, Palmer Asso 
( hestet 


For the committee, 


Thomson, 


speakers 
vice-president, Eimson-Freeman 
Company, has been appointed chairman, with 
Norton B. Jackson as co-chairman. Other 
members are Elon  Borton, Advertising 
America; Jack €. Gafford, 
Advertising Age; Clark Gavin, Spot 
zine; Carl Haecker, RCA Victor; 
M. Hughes, Jr., Sales Management; Sibley 
McCaslin, Kling Studios, Ince.; 
Price, Price Brothers, Inc.; Ralph F. 
Mevercord William i. 
\rthur Secatte, General 
Electric Company: Carroll Swan, Printers’ 
Ink, and Stanley Wessel, of the firm of that 


Namie. 


Federation of 
maga 
Lawrence 


lames | 
Mover, 
Company ; Yaw ver, 


Johnson & Johnson; 


Gimbel Bros. Installs 
Sock-Selling Unit 


(giambel 
stalled a 


Brothers, Philadelphia, has im 


selt-selection fixture in con 


new 
junction with Esquire Socks, New York 
City, in the sock department ot the men’s 


This department was designed by 
kesquire Socks and occupies an 
ot 26 feet. The island 


mches wide by 54 inches high and the total 


store. 
aisle space 
cases measure 30 
number of socks on open display and in re 
serve amounts to 6,000) pair. 
Pan] Lord. director ot 
Ggimbels., 


store planning tot 


“Self-selection has been a 


Says: 


major tactor im developing new consume! 
buyvine habits in the tood and drug field tor 
the past It 1s 
more important in department stere selling, 
particularly in sott goods. We at 


believe that this new department is probably 


decade. becoming more and 


(simbels 


the most advanced tvpe of selt-selection to 
be designed for men’s wear. Not only will 
this unit give us a major increase in volume, 


hut ats 
decor ot the 


overall appearance enhances the 


store It graphically demon 


strates a caretully planned, executed, and 


integrated selling fixture so badly needed by 
with 


department stores to 


market 


compete “supe 


selling 


Frostee Sno Offers 
Sampies, Idea Book 


An attractive sample kit including a min 


lature “krostee Sno’ block, chunks and im 


tation snow of the same material ts being 
oftered displaymen by frostee Sno Com 
pany, Antioch, Hl. The kit will be mailed 


ou request, together with a 20-page display 
book and a list ot 
lk rostee Sno's materials 


dea jobbers carrying 





DISPLAY WORLD 











Self-Service Display 

Creates "Departmeni'' 
\ self-service that 

“department” for the 


display unit creates a 
toothbrush drugegist’s 


has been place: in service by Squibb 


brushes \1 
| 


Gove is that tt 


branils as 


to promote the firms unusual 


leature ob thie provides 


space tor Compecthive well 
The unit occupies small counter 
Ing only 293, and 16 
its height is 254, inches. It has 
holding a total of 232 


brushes 132 of the Squibb product and «100 


“pat e, hye 


mches wide mches 
11} depth; 
a large Capacity, 
brush ows 

Squibh 


narned lt 1. 


of competitive brands every 


\ sible , with thre cate Var o>] eac! 


brush clearly imdicated and 


made of sturdy oak in limed-oak finish, has 
“Masonite” partitions spraved in lacquer. 
and a plastic headpiece. \ set ot plasty 


price markers is furnished with the unit 
The display was designed and produced 
by Kav, Ine. New York City 
New Display Saw 
Is Introduced 
\ new type portable clectric seven-in-on 


this 
Surtacing 


introduced in 
American Floor 
Toledo, 


nation-wide distributors and 


saber-type saw 1s being 
country by the 
Machine Company, 


firms chain of 


through the 


dealers. The “Lesto” hand-saw 1s designed 
to cut wood, metal, plastics, and the like 
and can be used as a band, jig, kevhole, 


scroll, rip, crosseut, or coping saw Said 


to have pertect balance, the saw” provides 


visible cutting lines and rapid blade speed 
Blades 


woods. 


work. can be changed 
soft 
and various othe 
The “Lesto” 4: 


25 OH) 


lor taster 
quickly 


woods. 


to cut hard woods, ply 


tvpes of materia! 
available in two models, 
motor. ac/de 110 


will cut up to 44 


with cvcle 


(Dive 


ire &! h 
volt and 
thickness 
SAW IS) Wan 


sold 


mentioned 


mches. 
the other has a maximum 

: ) 
ot ~ 


tactured om 


sawing 
miches, The portable 
and 1s anc 


America by the 


Switzerland 


serviced in firm 


a 


Dregs CO ae aa ils 


<A a el ch we ipa 


above. Full details will be sent on request 
to the Company at 518 South St. Clair street 
Christmas Units Offered 
By Gustavsen Associates 

(sustavecen N\dvertising Associates, im 
North ( arrol] STI eet. \ladison 3 \} Is... las 


produced a Christmas display group, amon 
units. sShowine a trio of Dickens chat 


|: «il h 


cut trom specially 


eotive ! 


acters singing carols figure is done 


in seven colors; thev are 
treated weatherproot board so thev may be 
used as either an indoor or outdoor display 
Phe individual figures are 48 inches tall an 
24 mieches 
~ct up 
\nothes 


his reimdeet Cot the 


wil and AT¢ shippe | ready ti 


unit consists of Santa Claus and 


same weatherproo! 


material as the Dickens group, the set 


equipped with plastic rems and is ready to 


set up. The deer are 3 teet high, paimted 
i «natural fawn color and with red and 
-<ilver harness; the sled is painted a vivid 


ereen. with Santa in the traditional costum 


Abrahams Appears 


On TV Show 

\brahams, 
Promotion Division and the Visual Merchan 
dising Group, National Retail Dry Goods 
\ssociation, New York City, was one of th: 
Fred Allen “Judge tor Your 
self television show the evening of Septem 
ber & While he and the other 


missed the 


Howard manager of the Sales 


evests on the 


twa con 


testants main prize of $1,000 


hie did recelve ot consolation award 


Mutual Display Adds 
To Sales Staff 

Mutual Display Mig. Company, Cleveland, 
rank Fred 
representatives tor thre 
Dallas, has 
while 


has appotted Bingham and 


Bantelman as sales 
The 
the Southwest for his 
telman, of Milweukee, 1s to cover the upper 


mid-Western 


firm former, who lives im 


territory, ban 


states 





—This display won first prize in the Spectrum ‘Sew it yourself" slipcover and drapery clinic window 


contest held this spring. 
Calif. 


The display is that of The May Company's Lakewood store, Long Beach, 
A similar winaow display contest is being sponsored by Spectrum Fabrics Corporation for 


the fall in conjunction with the company's movie, ‘You can make draperies''— 
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SEND FOR SPECIAL 





4m@ AND SEE HOW EASY = 


iT IS TO MAKE... 


HUGE, DRAMATIC 
OUTDOOR DISPLAYS 


Like the 35 ft. angels shown above (de- 
signed and constructed of Celastic by 
Bliss Displays, Inc.) 

Celastic — versatile 


plastic 


fantastic. 


papier 
Lightweight 


outmodes mache. 


Cuts costs and time. 


— Unbreckable — Weatherproof. 


HERE'S WHAT YOU GET 


1 yd. thin-weight Celastic 

1 yd. medium-weight Celastic 
1 yd. heavy-weight Celastic 
1 gal. Celastic softener 

1 qt. parting agent 

10 sheets tinfoil 


ALL FOR ONLY $13.77 
GET YOURS — RIGHT AWAY 







Distributors @ USA and 
Display and Allied Industries 


Ben Walters, Inc. 


156 Seventh Ave., New York 11, N. Y. 
Algonquin 5-2308 
Marl 


Nationa! Canada 












race 
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REED & RATTAN 


IN FASCINATING 
NEW TREATMENTS 


FOR ATTENTION GETTING 
WINDOWS & INTERIORS 


A.LUTZ — 


3 West [8th Street e New York I, © CHelsea 2-6264 











~ & het tee 




































YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 
Lithographed Displays . . . Individual Displays . . . Exhibits 
itinerant Units .. . Motion Displays . . . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 

























FOR SALE OR LEASE 


MOTION FOR CHRISTMAS 


WITH DOWN TO EARTH PRICES 


Animated displays designed and constructed to conform with your requirements. 
Displays built from your own ideas and specifications. 

SEVERAL UNITS FOR RENT 
santa Riding Sled Pulled By Reindeer @ Santa Picking Toys Out Of Bag @ Santa 


Stuck In Cracking Chimney and many others, large and small. 


540 MORRIS AVENUE 


L. 0. UNDERWOOD ASSOCIATES sowtine creen, ky. 


Manufacturers of Displays 
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SEPTEMBER, 1928 

The Pacitic Coast Association of Display 
Men convention was held in Vancouver, 
B. CC. Elected as new president was A. O 
Hewitt, Ben Selling Company, Portland. 

Top award in the Hickok window display 
contest was won by Carl Ahlroth, The May 
(Company, Los Angeles. Other leading prize 
winners were Frank Dodson, Woolf Bro- 
thers, Wichita, and Al Morton, Baer Bro- 
thers & Prodie, Chicago. 

A. T. Hughgill, formerly display manager 
for The Gilchrist Company, Boston, joined 
Morey Decorative Studios, of the same city, 
as vice-president 

Clement Kietfer, Jr., The Kleinhans Com 
pany, Buffalo, left for Europe to attend the 
International Display Conference at Leipzig, 
(sermaty. 

RK. A. Minear, formerly with the Butche 
Koberts Company, Battle Creek, Mich., re 
signed in order to take a position with a 
Huntington, W. Va., firm 

(. A. Merrill took charge of display for 
Herman Saks Company, Birmingham, Ala 
He had been with Rosenthal’s, Chanute, Kan 

Wilham ©. Brown joined the Philadelphia 
electric Company as display manager. He 
had been with John Wanamaker, of — the 
same city 

SEPTEMBER, 1943 

\ country-wide survey made some thre 
weeks after the War Production Board's 
formal request to retailers to curtail then 
use of light for display purposes revealed that, 
on the whole, the voluntary reduction pro 
gram Was not working out as had been hoped 

Top prize um the local Window Show. ot 
South Bend, Ind., was won by B. L. Taylor, 
George Wyman & Co. 

George G. kero, display manager for the 
Unmted Drug Company, was promoted — to 
the position of director general of display 
and store design 

Following the resignation of Pryor Morris 
as display director for Worrick’s, Phoenix. 
James Vance was selected for the position 
He had operated a display business in Dallas 

Albert S. Grover, display manager tor 
W. Edwards & Son, Rochester, died after an 
illness of several months 


Joseph M. Callan Heads 
Einson-Freeman, Chicago 

Joseph M. Callan, recently vice-president, 
Kling Studios, Chicago, becomes president 
of Finson-Freeman, Chicago Division, it 1s 
announced by L. J. Engel, chairman of the 
executive committee, Eimson-kreeman Com 
pany, Long Island City, N. Y 

Key personnel of Einson-Freeman, Cha 


| cago, who will be associated with Callan 


include Leroy Hopkins, director of creative 
services, and G. B. Frank, sales. Sam Gold, 
Chicago vice-president, will still maintain 
his creative department and headquarters 
in Chicago, but will continue working with 
clients of both the New York and Chicago 
office in connection with premium, traffic 


| building, and sales promotion campaigns. 
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Recent Developments 
In Point-Of-Sale 


The past tew weeks have seen the imtro 
duction of a number ot well designed and 
carefully produced point-of-sale pieces tor 
national advertisers. 

To display Holeproot Hosiery Company s 
musual sock and tic package 
offered for fall and winter selling the Mil 
waukee firm is offering its dealers a leg form 
holdes 


portance «>t coordinated hosrer and neck 


“oo together’ 


and plastic tie Stressing the im 


wear, this display unit 1s adaptable tor us 
mm both tie and hosiery departments and ts 
believed to be the only one of its kind be 
ing offered by any manutacturet 

\ life-size 
“Gentlemen Preter Blondes”, 
Motorola's 25th ann 


cut-out of Jane Russell, co 


starred in helps 
attract 


versary 


attention to 
window displays which wall be on 
view this tall 

\ series of institutional window displays 
that publicize prescriptions, pharmacists, and 
research is being used by Armour Labora 


tories. An ancient bronze mortar and pestle 


trom the firm's collection serves as a model 
tor the 
dignified but dynamic. The 
mmpact ob the 
bronze pestle that swings leisurely back and 
torth, tull-coloy 


ings ot pharmacist, physician, and research 


principal prop Phe teclinique 1s 
attention-gcectting 
display is in the simulated 


pointing to the wash draw 
technician. It is the type ot druggist dis 
play that 1s assured prominent position and 
long lite Motion 1s supplied hy a Ss} called 


“mystery motor’ that is powered by thi 
heat of an ordinary electric lamp bulb which 
ilustrations as well as 


at the top of the 


also illuminates the 
the word “Prescriptions” 
movement is caused. by 


a bi-metal strip 


display; expansto 
and contraction of 
lwo large side panels complete the dis 


play ensemble. The panels are reversible, 


large scale 


\rmour ta 


(On the other side one panel shows 


with one side showing repre 


sentations of certain boratories 


products 


the relationship between reeulat Visits to 


a I sonal 


bye 


the physician and a longer Ite 


ized messages trom the pharmacist can 
displayed on the reverse of the second pane! 
store can vary. the 
betore the 


display is in two 


In this wav the drue 
display to keep i Iresh MiICSsSave 
window shoppe Phe 


‘lanes, 30 inches wide and 40 inches hig! 


It folds to 30 by 20 inches to comply with 
current parce! post regulations \n ae 
companving tdllustrated instruction — sheet 


shows the druggist how to set up the dis 


piay and install the motor in a matter of 


seconds. The displavs are by Einson-Fre 
man Company, Long Island City, N.Y. 
An Arrow sports shirts “Color Scope” 


Stensgaard & 


(Chicago It has a center 


display was done by W. JL. 
\ssociates, Inne . 
unit 48 inches high by 66 inches wide by 24 


inches deep. Side units are 21 inches high, 


25 inches wide, and & inches deep The 
display provides action, color, and = show- 
manship. A plastic taced dise has 12 cut- 


\rrow colors that joggle 


compartments, 


out shirts in 
around in tour providing a 
constantly changing pattern and compelling 


eye-attraction, Three actual shirts are dis 
plaved from sweeping black metal arms of 
the main unit. The side pieces display two 
more shirts and provide important copy tea 


tures and illustrations of shirt colors 
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“S/GNPRESS” 


SHOW CARD AND POSTER MACHINE 


Featet?! SPEED----SIMPLICITY 


LOW OPERATING COST----LONG LIFE 


Used for over eighteen years by leading national chains. 





MORE PROFIT 


The "“SIGNPRESS" 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient ‘¥ 
means for producing ; 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 





MADE IN THREE SIZES... 


BOX 1-144 


Gilt 


Many have from 50 to 500 or more in use. 





Mothers Day 





Sugye stions 





















ADRIAN, 


WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


MICH 








ART R. COHEN 





























tomers can 





DOLL STANDS 


KEEP YOUR DOLL SALES UP 


Smart, attractive Art. 


Stands are all steel with new 


enamel finish 


sce 





R. Cohen doll stands 


will keep your dolls out front where cus- 


_ and buy them. 


ce blue 


on base and upright. 


Adjustable height wire clamps are fin- 


ished in rust resisting ‘“Silvertex” plate. 


CHOICE 3 SIZES 
No. 100 


Adjustable 7" to 13° 


No. 125 


Adjustable 12°’ to 23° 


No. 150 





Adjustable 18°’ to 36° 


Member NADI 


Lh 


Packed |!2 to a carton 


Maid Orders Filled Prompth 














Modern Display Equipment 
810 Penn Avenue, Pittsburgh 22, Pennsylvania 
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DECORATIVE COMPANY 
114 East 32nd Street, New York, N. Y. 
MUrray Hill 4-3376 








STYROFOAM 





All Sizes 
STYROFOAM SHEETS 
BOARDS—BLOCKS 


10°'-12°'-20" Wide 


All thicknesses 
i'’-2°'-3'°-4" to 


12" 


SNO-BALLS 

2*'—2'/,''—3''—4"'—§''—4 

Canes — Snow Men — 
Reindeer 


Dealer's Catalogue 
Now Ready! 


@ 


Display 





PRODUCTS 
6415 N. California Ave., CHICAGO 45, ILL. 
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Stensgaard also produced Arrow’s dis 
play based on the Indian rope trick. With 
this as the theme, an actual rope with cops 
blurb twists and turns in clever animation 
from oa tull-round urn \ cut-out Hindu 1s 
seated on a tringed tabric magi Carpet. 
lhree shirts are displayed, and selling copy 
messages are teatured on the cloud-torm 
background lhe side unit with an Indian 
moti contams selling copy and displays an 
additional Arrow shirt. The center unit ts 
4 anches high, 34 inches wide, and 30 
meches deep Tle side unit as IS inches 


high, 17 inches wide, and 17 inches deep 
FKlectrical Mtg 
the “Built-In” range, 
duced a “View-Master” display which shows 
tull-colos three at 
kitchen imstallations Phe pomt-ot-sale dis 


Phermador (Company, 


originator «ol has mtro 


dimensional pictures 


play is completely clectrome and enables the 


the most modern 


The 


light, compact, and simple to operate ; 


SOME «ol 


kitchens beige designed today 


customer to see 
unit is 
with 


a Hick ot the fice thre prospective customer 


pulls down a lever and can change imme 
diately from one scene to another, Ther- 
mador is offering the presentation to its 
dealer organization complete with 21 “View 
Master” pictures. Tri-Ads Company, Holly 


wood, 1s the producer of the display. 

The same firm has produced a similar unit 
tor the B. FE, Company, Western 
distributor ot Masterpiece 
shows in full 
the complete 
the 
poimt-of-sale counter display 


Besman 
(raftmaster and 
the 
dimensions 


oil painting sets: device 


color and thre (’ 


selling story on “painting by numbers. 


(Dn) 
Tal 


another 


Hloleproof Hosiery Company, seven 


proportioned hosiery tor 
them costume 
both 
labrics are used to emphasize the 
to 


colors in “Louxite’ 


tall 


colors 


with related 


aT 


are shown 


Swatches the hosiery and 


Costume 


importance of relating hosiery color in 


the tashionable wardrobe 

Deer, complet with foam, seems to flow 
endlessly trom the bottle into a Pilsener 
vlass 1m a new pomt-ol sal displa\ done by 
Laquid low Company, San Mateo. Calit 
for San Francisco Brewing Corporation, 
San Francisco. First used successtully to 
promote “Burgermeister’ beer in that state, 
thie display is to be seen im other parts ot 
the country, promoting local brands. The 
display is durably constructed of metal and 
las a transparent tront window ot “Koda 
pak sheeting. The lustrous brown bottle 


wid clear glass participating in the endless 


pouring operation are moulded of light, 
shatter-proot “Tenite” plastu 

The “Betsy Ann,” tamous Kentucky river 
boat stern-wheeler, steams along as a floor 
stacker mass merchandise display for “karly 


Times” straight bourbon. Dimensional card 


board construction provides optional display 


slots ior tour fitths of whiskey on each 
side ot the lower deck, three pints on each 
sade ot the upper deck, and two ftitths on 
the paddle wheel; all hottles lock securely 
te place \s Hoor stacker the display 
fits convenrently over cases ot merchandise. 
and at as also used as a window centet 
piece tor the brand lhe Container Cor. 
poration America, which produced = the 
display tor Brown-Forman Distillers Cor- 
poration, Loutsville, patterned it after the 
river boat as it appears in a painting done 
by Dean Cornwell for the “Early Times” 


' 
' 

















steel rod and 


Personality Legs and Brackets of %'' 


straight or angle brackets. In ‘lat black finish 

or unpainted 

Brackets, straight or angle per doz. $8.40 

Threaded Legs with !'' Wood Balls 

4'/,"' ea. $ .90 9'/,"" ea. $1.15 

6'/4"' ea. 1.00 14'/,"' ea. 1.25 
19/4" ea. $1.40 


Charles Leonard Displays 


6804 RIVER ROAD SAYLER PARK 33, OHIO 








‘PARKCRAFT" 


RUSTIC 
FURNITURE 


COMPANY, INC. 


BIRCH 


Poles —— Branches 
CEDAR 
Poles — Slabs — Bark 


Rustic and Western Displays 
Phone: WI 9-6479 Williamstown, N. J. 















d velvet. 
position. 
$9.50 ea. 
Lovely in 
Any size to order. 
INVITED 


*" antag . * , 
SANTA Dressed in bright re 
Adjustable to any 
Irimmed with white fur cloth. 14" tall, 
With “'tailored"’ cotton trim, $7.75 ea. 
jewel colors and pastels. 


JOBBERS 
R. O'Hara & Co. GALVESTON, "TEXAG 








AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 











BEAUTIFUL 36" FOIL PAPER 


Red - Green - Gold - Silver - in 50 yard rolls 


$12.00 per roll 


Special discounts fo jobbers 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 











FEATHERS 


All TYPES — All COLORS — FREE SAMPLES 


MANGROVE FEATHER CO., INC: 


39 Ws 38th Street, Dept. OW, New York City 18 
Te (_ 4 her g 4 


i  o 
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magazine edvertising series called “This 1s 


Kentucky.” 
\ colortul 
“Tenite” 


moulded ot 

effectively as 

“Camel” 
change 


new change 
plastic 
counter display. 
cigarettes, the 
well at the 
lett, bearing an animated picture and 


tray 

doubles 
As used to promote 
tray provides a large 
right aml a raised panel at the 
adver 
approaches the 


; | 
tising copy. As the viewer 


trav for change, copy switches trom “Try 
“Thank You” and the girl 


\dditional 


broad 


(amels” to 


_< 
= 


the picture winks. copy, silk 


screened, tront base 


manu! 


appears on the 
The unit was designed and 
by Pictorial Productions, Ine., 


acture c 


‘Tuckahoe, 


N. Y., for R. J. Reynolds Tobacco Company, 
Winston-Salem, N. C, 
W. LL. Stensgaard & Associates, Ince., 


is the developer ot a departmental 
Beach slacks. It 
high, 36 
smart, 


( hicago, 
swatch displayer for 
is approximately 27 
wide, 


Palm 
inches inches 
and 9 inches deep. The 
tional display almost insists that the shop 
look, and examine. The back 
ground colorfully depicts in ten rich colors, 
silk screen golt 
Demaret 


fune- 
per stop, 


tournament 
teeing off. 
displays an actual 
inclined foreground 
swatches tor the cus- 


processed, a 
featuring Jimmy 
The unit) dramatically 
pair of slacks, while the 
panel holds 15 fabric 
tomers imspection and 
the merchandise in easy, tempting reach, the 
powerful display and the quality product 
team up to make a potent selling combina 
tion. 


scene 


selection. Placing 


same general 
Stensgaard produced a life-size cut 
out of Jimmy Demaret in an action 
while wearing Palm Beach slacks. P 
in ten oil colors, mounted on 75-point stock, 
the display 1s supported yy double wing 
easels, while a wood-grained copy sign bears 


Following through on the 
theme, 
pose 


rocessed 


signa 
back 


points tor the 


Demaret’s product endorsement and 
‘cure. A> simulated 
vround lists 


merchandise. 


scorecard in) the 
strong selling 
This display is 72 inches high, 
and 41 inches wide, and 1s supplemented by 


stnaller size units 12 inches high 


Vertical product display and better util 


zation ot the benefits of lighting are amone 
called 
offered ly the Parker Pen 
Wis. The 


vertical. so that 


the features of a new retail store 
the “Penorama, 


Case 


(Company, Janesville, back wall ts 


built at an angle close to 


customers get a better view of the products 
display ts 


attracts 


on display. Designed so that the 
arranged in a semi-circle, the 
the attention 


Cast 


§ potential customers ap 


proaching trom any direction. Side-lighting, 
in addition to that usually along the rear 
of the case, produces more attractive prod 


uct highlights. Instant-lighting fNuorescent 
tubes are used. 


velvet, the case 1s 


Lined in champagne colored 
\ppalachian 
hand rubbed to a 


made ot 
vhite oak which has been 
hard coat finish. 

The powertul sales 
hitted heel 
minimum of 
i new display 
So-Lo Marx 
hio, tor 
called 
different 


appeal Of protec tive 


lootwear in heights is drama 
with 
offered hy thr 


Company, 


tized in a counter space 


fixture being 
Rubber Loveland, 
lightweight latex rubber tootweat 
Three ditterent 


heights, plus three 


“totes.” 
heel 


( olors, afe 


stvles, in 
different 
all displayed on counter space 


of only 6 by 9% inches 
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JMOTION 














OR YOUR 








DISPL AN S 4 and for your cash register . . . 





LOAN R AE RA 


Moving displays attract attention . . 
time-tested Turntables from Art R. Cohen give you that 
added attraction at low cost. Dependable performers, too, 
with heat-treated spiral steel gearing to resist wear in- 
definitely, and provide effortless transmission of power. 
Gears sealed in oil for quietness. 
displays to be stopped purposely or accidentally without 
damage to gearing or motor. 


MAIL ORDERS 
FILLED PROMPTLY 


Member NADI 


TIME-TESTED TURNTABLES 


. and customers. These 


Friction drive allows 


MODEL NO. 500 (200-Ib. capacity) 
with 18-watt AC motor; 12"’ diameter 
aluminum enclosure; 8-ft. heavy duty, 
UL approved cord and plug. (Speed 
3 RPM; overall Ht, 52” 
Wt., 15 Ibs.) 


. . - 
; shipping 
COMPLETE 


Electrical contacts for illumination, 16.50 additional 
Available in 75 and 500-lb. balanced load capacity. Prices on request. 


garg COE (0. 


Modern Display Equipment 
810 Penn Ave., Pittsburgh 22, Pa. 














HOW TO MAKE PHOTOMURAL 


WINDOWS 





Please 


¢ 
' 
| 
| 
= Name 
=, 
s 
26 
a0 
5 
t 
i 
| 
| 


STUDIOS 


1. of Rapid Copy Service, Inc. 


Division 


send the Photo Kit and 


information on con- 


structing picture windows to: 


Company 


Address 


The FREE RCS Photo Kit shows many 

scenic views that may be used in this type 

of display to create eye-catching 

interiors for sales rooms, display booths, 
windows, and offices. They make wall 
space decorative and interesting, creating 
atmosphere and illusion of depth. Information 
on building frame and installing light is 
included. Send the coupon today 

for your copy! 


123 NORTH WACKER oR.. CHICAGO 46, ILL. 
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355 RIVER ROAD 









Force Attention, Increase Advertising Value 


REZE2LERS 
® ELECTRIC COMPANY 





FLASHERS 


Since 1900 







RIVER GROVE, ILL. 












ATI 
GIMBALITE 


COOLEST SPOT IN TOWN 


the best spot for 


WINDOW DISPLAYS, SHOW 
CASES, EXHIBITS 











U.S. Pot. 01234595 


|. Adjusts to any angle 

2. Felted base won't scratch 

3. Vibration can't change focus 

4. Never gets too hot to handle 

5. Neutrai—can be painted to match display 
6 Complete with 6 ft. cord, plug and tripod 


See Your Display Distributor or Write Direct 


Alexander-Tagg Industries, Inc. 
Dept. AB, Hatboro, Pa., Phone 9805 

















“The House of Naturals ” 


CHRISTMAS 


Showing of “Nature's Best!" 





IMPORTED & DOMESTIC 
ORNAMENTS, TINSELS, 


GARLANDS 
IN FOIL and GLASS 


From France, Germany, Italy, & Japan 


FLAMEPROOF PRINCESS 
PINE AND HOLLY 
Natural Flocked Branches 


@ WREATHS e ROPINGS 
@ TREES e@SPRAYS ;: 


ARTS au FLOWERS™ 


DISPLAYS, INC. 
Monufaocturers @ Importers @ Creofors 
43 W. 5éth St., near 5th Ave. 

New York City 19, N. Y. 


"U.S. Reg. Trade Mark aN 





















In the July 19th issue of “Our Sunday 
Visitor” | read some very interesting quota- 
tions trom an editorial written by you in 
DISPLAY WORLD pertaining to “Putting 
Christ back into Christmas.” Phe article 
also stated that the stores in) Cincinnati 
that have used this theme at Christmas time 
have had good public acceptance 

kor the past 260 years we have been dis 
plaving a Nativity scene in one of cur 
large windows, and recently usec two. 
During that time the display has grown trom 
a tragile, table-size tableau to a= Ite-size 
reproduction, as you can note trom the en 
closed photograph, covering an area 25 feet 
wide and 19 eet deep Priublre reaction to 
it trom peoples of all taiths has been so 
favorable that it 1s now as much a part ot 
our institution as are the tront doors. \s 
early as November | we begin to receive in 
quiries as to the date the window will 
appear 

Based (oni that expericnce, Wwe have ho 
hesitation in athrming your editorial and im 
assuring other businessmen that the ex 
perience will be gratitying but may we 
suggest that vou have pin pomted the heart 
of this type of display in) your comment, 
ve much less ot the blatant 


0 


“There wall 
commercialism to which many have objected 
in the past’ (during the Cliristmas season) 
It marks the difference between a successtul 


n objectionable display John 


Window and 


B. Radigan, president, Radigan Brothers, 


(gary. Ind 


| would like to renew my subscription to 
DISPLAY WORLD as it is more important 
to me now than ever betore l am serving 
over here away from the happenings in the 
profession, and DISPLAY WORLD as. the 
only means of communication with my work 

although | am getting a first-hand report 
on buuropean techniques 

\ithough | am away trom everything at 
the present, | am lucky, I guess, because | 


am continuing my work as much as pos 


sible | have been painting murals and 
doing art work for the Corps, also- tor 
Armed Forces Day. Just as every display 
man dreams, | built a NATO “Power tor 
Peace” exhibition in downtown Stuttgart 


which the organization and VIIth Corps 
were very proud of, but [ don’t) think = 1t 
made the Commies teel too good,—Pte. Burt 
Kk Pringle, H. QO. VIlth Corps, Stuttgart, 
(Germany 


| wish to renew my subscription to DIS 
PLAY WORLD for a pertod otf two years 
Please continue sending this copy to my 
home address, 317 South Cedar street, Lititz, 
Pa. A check for $6.50 will be enclosed. At 
this same time | would lke intormation 
concerning cost of a subscription to be sent 
to me here in Korea the above copy sent 
to my home will of course be saved for my) 
library so that [ will continue to have all 
issues for future reference when [| return 
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EXPANDED ALUMINUM FOIL 


Versatile metal mesh decorative 
material, in eight bright colors. 
Offers unlimited opportunities for 
the decorator. Flexible, easy to 
fashion, easy to cut. Your jobber 
can supply you. Write for samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil, . . . also samples of R-P un- 
expanded, and non-expansible aluminum 
Foil patterns. . . . Especially adaptable 
for Fall and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 









































WOOD 





LETTERS 






Maurhattan 


— letter co. 


‘NcormepqgRrnavreo 


St WEST 18th STREET, NEW YORK II, N. Y. 











SHOW CASES — WALL CASES 
FOR EVERY LINE OF BUSINESS 


Write for Circular 


REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 














USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch-—-CASH WITH ORDER 








DISPLAY WORLD 








\ copy sent to me here would afford me 

the opportunity to keep informed and abreast 

of times while on duty in the Far Fast. 
Recently while spending some time at 


Camp Sasebo in Japan | came across your 


May issue in their Hobby and Crafts Shop 
This was indeed a very pleasant surprise! 
It proves one fact . subscriptions to 
DISPLAY WORLD are tar-reaching! 
lohn B. Witmyer, Korea 

We derive great pleasure and profit trom 
vour publication, which we find very in 
formative and stimulating.—Berg Yacoubian, 
Yacoubian’s, Cairo, Egypt 


Yesterday I attended the first meeting ot 
the New Orleans committee to sponsor the 
“Keep Christ in Christmas” movement. Last 
vear we operated under the slogan “Put 
Christ Back in Christmas.” But this vear 
it is the concensus of opinion of the com 
mittee that the slogan “Keep Christ) in 
Christmas” will be more significant, more 
positive, and more productive of results. 

At this meeting reference was made. to 
one of your recent Issues in which = you 
discussed this entire program in such a fine 
manner. Would you be good ecnough to 
mail me a copy of that particular issue and 
let me know how much it would cost tor us 
to buy reprints of the article in quantities 
of 300, 500, and 10007.—EF. Davis Me 
Cutchon, sales promotion manager, DD. H 
Holmes Company, Ltd., New Orleans 

Having been rather busy for the past tew 


weeks is the only reason I did 


not write 
much sooner to say “Thank vou" tor the 
photograph of one ot my windows) which 
vou used in the June tssue and also. tor 
the comments on another display in_ the 
luly issue. The tact that | did not have 
any previous knowledge of either ot these 
items appearing inp DISPLAY WORLD 
made it a more pleasant surprise 

In answer to the questions in your “Edi 
tors Comment” in the August issue, | have 


only this to say It is rather ditheult to 
sav just what | like most about DISPLAY 
WORLD l like the whole package just 
as it 1s pictures, written articles, spe 
cial teatures ves, even the ads have 
appeal. I have seen other magazines de 


voted to the display field but for my money 
Mil take DISPLAY WORLD 

The only thing that | would I'ke to se 
more often, i! possible, would be pictures 
and/or articles dealing with financial dis 
plays. Outside of these tew thoughts, I'd be 
very much pleased if you continued pub 
lishing it just as it is.—Samuel ©. Forsythe, 
The Franklin Savings Bank, New York City 

l have been a subscriber to DISPLAY 
WORLD tor the last two or three years 
| like the magazine very much and_ get 
many ideas from it for our three stores. 

In the “Editor's Comment” of the August 
issue, you asked what special tceature we 
would like to see in the magazine as tre 
quently as posstble. As we are in the tur 
business, we naturally are interested in some 
attractive fur windows. During the past 
two or three years I have seen very few 
tur displays in your magazine 

| believe it 1s as important to display furs 
as attractively a: dresses, blouses. etc We 
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Due to increased pretmetion — wider distribution. 
fixtures for both the 
a few of the fixtures for ! a. 


Ce Os CEE 


a have been reduced. 


Fixtures for '/s" 





= _ 


— = 
- + 
‘ 


3 Loop). Per 50 2.75 


‘ : Hook. Rubber Covered 


) 

Small Dish Easel. ; 
Large Dish Easel. Per Dz. 4.20 

: , 


— — 
‘ 





GARRISON-WAGNER 


2018 WASHINGTON AVENUE 


Now New Low Prices’ on “Peg-Board” Fixtures 


*Peg-Board” 


Listed helow are 


Panels 
i% . 
Doz. S$ 3.00 
5,” 
Doz. B25 
11%, 
ma 


PA’ xtl”. Per 100 2.00 


End Hook. 


Loop). 


ae” .Per 100 2.00 
*. Doz. 2.40 
Doz. 2.40 
ban 
Loop). 
2 Ov 
2 Loop). 
20 
Loop). 
>a) 
Loop). 
200 
2.00) 


. Per 50 3.00 
Hook. Rubber Covered 


hoot} 


Dish Easel. 


". Rubber 


50 6.00) 
11,” 
Ww 
Per Dz. 0 
-4 Iz. AD 
Iz. re 
90 
‘r Dz. 7.05 
> Easel. 
h.600 
Kasel. 
TRILL 
6.30 


for Complete Informa- 
and Prices on all * Pew. 


and) Fixtures. 


No. 40-D. 
1, 1953 


CO. 


ST. LOUIS 3, MISSOURI 








FLOCKING— 


Ww hy not do your own? 


"Sreow Hack” 


~“ RIVALS NATURE 


rbdhesive—"F.A.10" 


MADE ESPECIALLY ° 


FLOCKING EQUIPMENT? — WE HAVE IT! 


FLORIST SUPPLY CO. 
Wilmette 1192 


Very profitable 





today! 
information 
and equipment list. 


Wilmette, Illinois 
P. O. Box 114 


Schufype~ 
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Frosted 
illu- 


PFW 
Papier 
minated candles 
ments with touches of gold 
s flittered in ice blue. Hgt. S 
Depth 10 Price $21.00 Complete 


david hamberger, inc. 


Original Display Creations 
115 W. 31st ST. NEW YORK CITY 1 


637 GOTHIC CANDLE UNIT—White 
Mache Arch & Wali Sconce trimmed with 
White satin foliage, ice biuve orna- 
Center panel of window 


10°, Width 2° 6’, 








WE ARE SOLD OUT 


On our entire stock of _IGLOOS. DOG- 
SLEDS. SNOWSHOES and WHALE OIL. 


BUT WE STILL HAVE 


plenty of SNOW (65 varieties. all colors) 
SNOW BELLS and BALLS \’MAS 
PAPIER MACHE Santas. Reindeer and 
forms WREATHS XN’MAS STOCKINGS 

MICA TINSEL DIAMOND DUST 
BRICK WALLS. 


Your Jobber can shou 
Catalogue* featuring the 
line of display products. 





our NEW 


com plete 


Vso 
most 


( atal FREE on request 


National Display Materials 
division of 


65 N. 6th St.. Brooklyn t1, N. Y 








| NATIONAL SAWDUST CO., INC. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 


e 
$4.00 Per Column Inch--CASH WITH ORDER 
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attractive and 
The dis 
little more limited 
but |] still feel 
attractive backgrounds and 


all othe 


windows 
the vear 


trv to 

Iresh at 
plas (91 
other 


keep 
all 


furs m 


mull 
seasons of 
a\ he a 
than ready-to-wear, 
thes 


display themes the 


should have 
same as read 
lo-WwWeal 


Inasmuch as we have two stores that carry 


nothing but turs, we are naturally interested 
in getting ideas for attractive display for 
our turs (Qur third store carried both 


ready-to-wear and turs and there are plenty 


ol ideas in magazine tor the ready-to 


UCcal It 1s 


vou} 
the 
are interested 


fur advertising in which we 


This is just a comment to leit vou know 
What we as turriers are interested in seeing 
mm your magazine.—M. Daugherty, Clearfield 
leurs. [ne ( learheld, Pa 

Tooth \ugust edition of DISPLAY 
WORLD vou asked three questions which 
1 will attempt to answer as briefly as pos 
sible 

No. | question, “What do vou like most 
about DISPLAY WORLD?” TL teel your 
magazine is the “Cadillac” of all display 


having the latest, most intorma 
And 


pound away 


Magazines, 
tive features and pictures of displays. 
ot all, 
at the importance ot display, which 1s some 


most vou continuously 


times neglected by store owners 


No. 2 question, "What do vou like least 
about DISPLAY WORLD?” I. teel vou 
sometimes neglect the men’s wear field in 
your magazine, both in pictures and written 
articles Naturally [ would be a bit) pre 
judiced ian my thinking, as mens wear 1s 
my love. Check through most anv one of 
\our magazines and you will see my point 

though congratulations on you front 
cover for \ugust. 

No. 3 question, “What special teatures 
would vou lke to see ano DISPLAY 








would 


WORLD?” like 


to see a mens wear section, containing pic 


Recalling No. 2, I 


tures, information, and articles on men’s 
wear display from everywhere. A two-page 
spread would do the trick and I guarantee 


vou a large percentage of your subscribers 
who are in men’s wear exclusively, would 
Wait expectantly for that A good 
name tor that feature would be “Men's Wear 


Reporting” or something on that order. 


feature. 


This covers in a small way how LI teel 
about vour fine magazine.—J. Lowell Smith. 
ATs Shop loot Men, Ie] Paso. 


_ ~~ 


informa 


| think 


tion 


you have published this 
but | 
appeared. 


hefore, have mislaid the copy im 


which it (an you please list all 
the presidents of the national association of 
displaymen ?—Reader, Los Angeles. 
The original name of the national 
National Association of Window 
Trimmers of America. Charles S. Grifhth, 
\. Stevens & Brothers, Chicago, was 
1898 to 1899. 
ing presidents are given below : 
Fred W. Campbell, New York City, was 
1899, after which it was found he 
member of the group and_ the 
election was declared void; Charles W. Mor 


Answer: 
LrOUpP Was 
( harles 


the first president Succeed 


elected in 


Was not a 


ton, Sacramento, Calif., was named head of 
the association February 1900 to August 
1902, 

kdward N. Goldsman, Fresno, to Aug 
ust 1904. Otto EF. Rempke, August 1904- 


\ugust 1905. John C. Graham, Salem, Mass., 
August 1905-August 1906. Edward O’ Malley, 
Hot Springs, Ark., August 1906-August 1907. 
H. J. Rutherford, Muscatine, lowa, August 
1907-August 1908. ©. B. Grover, Ottawa, IIL. 
August 1908-May 1909. Ek. B. Martin, Sharon, 


Pa., May 1909-August 1910. 

Morton Hoffstadt, August 1910-August 1913 
(the name of the group was changed in 1913 
to International Association of Window Trim- 





—This display is representative of those used by Loeb Freres S/A, Berne, “in occasion of the festival 


our town arranged to remember that Berne belongs to Switzerland since 600 years. 


were dressed according to the ancient customs 


All the figures 


the background was one long board where 


has been drawn and described the history of Berne.’— 


DISPLAY WORLD 


























J. Potter, Laneaster, Pa., 
\ugust 1913-August 1915 (the mame was 
changed in 1914 to International Association 
of Display Men). A. J. Edgell, New York 
City, August 1915-August 19lo. k. J. Berg, 
Omaha, August 191l6-August 1917. Harry 
\V. Hoile, Birmingham, August 1917-July 
LY1& I. Dudley Pierce. Rochester, N. Y.. 
July I918&-July 1920. 

(. Fk. Wendel, Detroit, July 1920-July 1921 
Ben J. Millward, St. Paul, July 1921-July 
1922, Wilham H. Teal, Toledo, July 1922- 
June 1923. J. J. Cronin, Newark, June 1923 
June 1924.) Jack Cameron, Des Moines, June 
1924-June 1925. Joe Chadwick, St. Lous, 
June 1925-June 1926. W. L. Stensgaard, Chi- 
CARO, June 1926- June 1929. James H. kver 
etts, Davenport, June 1929-June 1930. Emile 
Schmidt, Philadelphia, June 1930-June 1932 
(Charles A. Vosburg, Baltimore, June 1932 


mers ) ( laude 


(Yctober 1933 (no convention held im 1933) 
(Carl \V. Haecker, Chicago, October 1933 
November 1933 (resigned because of lack of 
time). George W. Westerman, Jackson, 
Mich., November 1933-August 1935. Glee R 
Stocker, St. Louis, August 1935-August 1937 
krwin A. Hiffman, St. Louis, August 1937 
June 1939. Joe McCann, Washington, June 
1939-June 1942.) Ray W. Parks, Manchester, 
N. H., June 1942-June 1944 (the name was 
changed to International Association of Dis 
play in 1942). Dave Estes, St. Louis, June 
1944-June 1946. Joseph Apolinsky, Birming 
ham, June’ 1946-December 1947 (the IAD 
was voted out of existence in December, 1947; 
an attempt to reorganize it under the name 
National Association of Display Directors 
was made later, but was abandoned due to 
lack of interest on the part of the field) 


Williams Is Promoted 
By Masonite 

The promotion of Bradley P. Williams 
to general merchandise manager of Mason 
ite Corporation has been announced by Paul 
Is. Shoemaker, vice-president in charge ot 
sales. During the past three vears he was 
sales promotion manager, and during the 
ten previous vears he held that assignment 
as well as manager ot sales research. 

Williams will have charge of the com 
pany s advertising, sales promotion and pub 
licity programs. His association with the 


company dates to its earliest years, when he 


was manager of market research for the 
agency which at that time had the com- 
pany s advertising account. 


Campbell Directs Display 
For Vicary Company 


Through error it was reported im the 


\ugust issue that William S. Crawtord had 
heen appointed display and advertising man- 


ager of N. Vieary Company, Canton, 


ohio Bill Campbell continues as display 
director of the tirm, with the advertising 
under the direction of Crawtord 


Spiro Appointed 
Advertising Head 

Formerly display director, Walte: \ 
Spiro has been named advertising manage 
yy Gaimbels, Philadelphia Adolf Vanhol- 
lander, who had been assistant to Spiro, 
takes over the display department. Hits 
replacement has not vet been appointed. 
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LIGHT YOUR CHRISTMAS DISPLAYS 
THE NOEL BLINKER- LITE WAY ! 


You can get the exclusive Noel Blinker*L ite 
Streamer which uses either small %" bulbs 

or regular size candelabra bulbs WITHOUT 

A TRANSFORMER for your Christmas display. 
Fool-proof construction, backed by Noel’s 
engineering “know-how” makes this unit 
inexpensive to operate. Low cost replacement 
of bulbs keeps maintenance at absolute 
minimum. 

Available in 10 or 20 lite units blinking or 
steady lites. AC or DC, 120 volts. Green or 
white wire. Furnished with clear or 


colored bulbs. 
ORDER TODAY 







=») 


7% NOEL co 25 East 4th Street 


Manupacturing (a, Iute New York City 3 

















THE EYES HAVE IT! 
when you use BUTLER PAPERS 








\ ale eves TTT 
WILL BE ON 
YOUR WINDOW DISPLAYS 


107" width—in 12 or 50 yard rolls—BUTLER Papers in 22 popular, solid colors. 


SUNGLARE is just as HARMFUL to DISPLAY PAPERS as it is to EYES .. . for backgrounds 


that don't need “sun glasses" specify fade-proof BUTLER SUNFAST SEAMLESS Display 
Papers! 


G2 SS SSS SSS SSSSSSSSSSSSGSSES8SESE8E8Q% 
1 BUTLER PAPER NEW YORK CORP. ' 
Just clip coupon 4 655 Madison Ave., New York 21, N. Y. : a 
—— : Please rush me my FREE copy of your 1953 : de Aparadores 
a Sample Swatch Book and the name of my 4 5: 
Today and mail 4 nearest authorized jobber. ‘ wVSRSS 
ts : - escribirnos 
; Name ' solicitando 
| | 
FREE Stems Plame : MUESTRAS 
| ft 
Swatch Book : Address - G 4 AT i S 
~ City Zone State : 











155 Fourth Avenue, North 


WITH abl 


Hii tlthi tidal | Pitatae 
BEDUTtRtL Shi iaerel it ' 
i ' Hil Halil iif sith 
; ili Titi 
' nv 


especially selected to 
you capture the mood of every display 


iRETIX 


The distinctive textures of these fine papers 
and besuty ts your ecorol and cara 


ov FREF Swatch Book 


* GRIFFIN GRAPHIC ARTS 
* Nashville 3, Tenn. 


INQUIRIES 


EXPRESSIVE 
‘cae & & 
PAPERS 


MARKET WEEK: 


INVITED @ 











harmony or renew worn, 
removing from floor. 





DY-O-RUG 
FOR COLOR 


The Perfect Dye for 
Saves Time—Saves Money—Easy to Use. 


— Ready for use next day — Pint 
108 square feet — 14 colors 


PRICE — Ali colors $2.29 pt. — Black $3.00 pt. 


HELMS CHEMICAL CO. 


. INDIANA 


MAGIC 


Display Purposes. 


faded carpets 
Also wool! 


pated two months 


much mtormation 











AD-COLOR 


FOR COLOR IN 





> c 


Tocess Bives Us 





Arroyo Parkway 


HI-QUALITY! LOW PRICES! 


WRITE FOR NEW PRICE LIST. Ad Color cant 
be beat for price or q 
o 2000. True, permanent color with 
yhotographi« quality 


orrect your transparency. 
submitted. Sati 
guaranteed. Ad-Color value proven by na- 
tional firms. (One Ad-Color Display Trans- 
parency increased sales as much as 350%!) 
Vur prices are eye-openers—WRITE TODAY 





uality in quantities 


a period of five 


unmat hed color co 


sfaction, tast service 


Pasadena | 











ISARENT Little Letters 
Electronic 
Cut W ood 
Molded Plextglas 
High 8 Styles—S 
Send for Catalog & Samples 


Josarah Enterprise 2,2; 


CHICAGO 








MATS you can buy. 


Order Your “‘Naturalike’’ Grass Mats 


and TUFF-TURF sprinklings from your display jobber 
NOW! “NATURALIKE” are the finest GRASS 
Ask for ““NATURALIKE”™ when 


MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 




















rene CONES | 


Reautitul and symmetrical 
trom (sa Maine, 


20 for $1.30 postpaid 


Tri-State Advertising Co., Inc. 


INDIANA 


—A mid-July promotion of cashmere sweaters 


Sakowitz Brothers, 


high Himalayas where the goats are found, 
and transporting the wool. 
, Asiatic figurines and miniature animals were used. 


















NADI News 


By JOHN F. BOWMAN, Jr., Managing Director, 


National Association of Display Industries 


but they desired additional time to tra 
Interested people 

Membership: In accordance with a rulin 
made by the board ot directors ot the N ADI] 
at their meeting in June, the privileg 
reinstating a membership in the associatiot 
has been restricted The board of directors 
reviewed the status of NADI memberships 
over the period of 1952 and 1953, and a 
a result of this review, the board decided 
that reinstatement would be subject to board 
approval instead of the previous policy of 
accepting such reimstatements Upor appli i 
tion by a tormer member, 

Resignations of Display Effects, of Dallas, 
and Advertising Arts, of Chicago, have bec: 
received. There are four requests for 
iInstatement pending at the present time tro: 
former members. Three requests from firms 
new to the display field have been received 
concerning information on the NADI, 

Advertising: In accordance with a boa 
of directors’ decision, NADI advertising will 
be confined to special events and prome 
tions. This will mean a change in bot! 
the format and the schedule of ads in. th 
various magazines and newspapers wiht 


serve the imdustr Beginning with tssue 
(> (dctober, 1953 thre change to imcreased 
space Tot market weeks, etc... will be 
veloped 

Observations: [uring the past month and 
previously there has been a great dea 
discussion concerning the overall cost) o! 
sales in the display industry. Without det 
nite figures to substantiate or verity actua 
sales costs, it is dithcult to make a Ls 





at from $40 to $90 achieved excellent results for 
The windows illustrated geographically the story of cashmere from the 
through the various processes involved in preparing 
The displays were done with lighting to fit the mood of each setting and 


Frank Foyt is display director of the store— 


DISPLAY WORLD 











agaist the 
the display 

that 
catalogue: 


C1ihner tor of expense of Con 


ducting a business industry 


Perhaps the best indication market 


Wee ks, 


ete., are justified is the continuing 


advertising, sales costs, 
support 
Irom 


estimates of 


that each medium receives everyone 


producing display materials 


the amount ot business to be done in th 


_ 


display tield for finished products, 


have a wide and «ce 
individual who makes. the 


No attempt is made here to mak 


materials, etc., 
upon the 


estimate. 


range 
pend 


a case. The only real factor worthy of con 


sideration is the personal estimate of eac! 
individual as to the worthwhile 
part of the display industry. It 


review . the 


advantages 
of being 
advantages do not seetn 


with an 


Upon 


commensurate individual's poten 


tial, or if the cost of being in the display 


industry and participating in its growth and 


development seems too high, then perhaps 
a personal review 1s in order which might 


lead to a different occupation 
Trends: The 


chandising themes 


for complete met 
with 


demand 
coordinated other 
sales promotions is developing more each 
tinonth as tar as visual merchandising plan 
ning is concerned. Stores ot all types, trom 
the specialty shops to the department stor: 
are demanding coordinated and planned pre 
sentations. Display manutacturers wall find 
scry 


than 


a comprehensive presentation of then 
ices more important in the next vear 
has been then EX PETLENce nn thre 

Personnel: 
othe 


Wow people who Ale 


past 
\s previously commented up 
on, this trom time 


receives requests 


to time imiterested im 
industry and trom 
Witte the dis 


from a man 


changing jobs in) the 


people whe would like to pet 


plav business \ typical case 


who has had a successtul sales backgroun | 


has been reterred to tour members of th. 


NADI \lso reterred during the last month 
have been four men, with both store and 
sales experience, who requested mtormation 
ony relocation This othee, either direct! 
or working with DISPLAY WORLD and 


other publications, will assist anyone in the 


display business who desires re chang: ()] 


ASSISTANCE 


Action Display Accents 
Hot Weather Angle 
\ecorded this 


among dealers handling Frank Hl. lee Com 


good response sumime! 
pany straw hats was an action display which 
called 
peratures 
the heat 


tor such 


particular attention to summer tem 


especially effective because (1 


wave wost of the country endured 


a long period. 
straw 


piece showed a cool 


The display 
hat atop a mans head, the man’s eves study 
ing a thermometer at his lett. Copy read 


“When the thermometer blows its top 


keep yvours cool in a smart Lee straw. 
The red liquid in the thermometer con 

stantly bubbled, the light bulb which 

activated the bubbling tube also serving to 


display Phe motion 


was not only attractive and economical, but 


tHluminate it oan. the 


extremely dependable since there were no 
Inoving parts to wear out or break. The 
tubes, incidentally, can be made in a variety 


of shapes, sizes, and colors 
counter of 
the effective 


Designed tor use either as a 


window display unit, dispia\ 
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salaries, 


Lawson & Lawson, Ine., 


was produced by 
New York City. 
\nother pont of-sale display piece which 


the hot weather was designed 


Kkinson-Freeman Company, 


cashed in on 
end produced by 
Long Island City, N. Y., tor Gordon's gin. 
It took the moun 
tain peak on which bottles ot the gin 
placed and 

of mountain climbers struggling toward the 
top Also 


ein drinks tor summertime 


torm ot a snow covered 
were 
there, as well as a 


here group 


shown were cutouts ot various 
“There's no gin 
surmounted the peak, while 


“For 


measures 4] 


like (gordon's” 
at tts 
summet 
by 447 
\Ipine lite-line linking the five mountaineers 
The 
play has ice-lhke flocking tor turther authen 
ticity 


slogan. cooline 


The display 


hase was the 


drinks!" 


inches trom base to top, and the 


Is real colored cord base ot the dis 


who saw the dimensional 
first 


would be a sales-builder during the summet 


Dealers display 


when it Was introduced predicted it 


months, and results reported trom many ot 


them indicate that their predictions were 


correct 


Giant Tree Background 
For Australian Display 


from Fred Asmussen, display director ot 
Phe Myer Emporium, Melbourne, Australia, 
comes a. group of window photographs 


which one ot the most interesting ts 


Mle 
loot men s Weal 


Phe particular merchandise im this dis 
lav was slogan 


coats and. the 


dont 
by experts!” 


Wich s Was, 


‘(sood Coats trees” they 


VOW On 
This theme imspired 
bycac k 


ore mace 


1 
| 


of enormous 


le’ LDS trees as a torest 
eround, betore which seven mens manne 
quins were arranged, some with their backs 
to the window shopper to show back detagl 
ot the coats Phe truly gigantic tree boles 
vere five am number and made of papres 
mache; the impression ot a deep, dense 


forest was turthered by painting additional 


trees on the background in rather torceed 


perspective to give the teeling ot great 
depth [diy 
strewn on the 


\nothet The 


lsmporium teatured mens tormal wear. [The 


Vass and Cones Were 


pride 
float 

mens wear window trom 
background was of painted cloth and showed 


this done oan 


CurVvIng city street: Was 
bright red anil proved Very etfective as al 
toil tor the tormal] black and white of the 
apparel 

Kor a display of mens hats, -A\smussen 


kitten finish 


with two kit 


chose the theme. “This 1s it 


by Huckel.” 


? 


\n enlarged hat 


ens plaving on it was the motit tor the 


principal property used im the window 


\ctual hats were displayed on a wire outline 
displaver, and still others on long dowel rods 


protruding toward the sides of the relativels 


-mall space involved 

ln a window featuring Arrow. shirts at 
| the limporium, eight ot the shirts were 
mounted on a plain narrow panel, two by 
two, extending trom the ceiling almost. to 
the floor of the space At each side ot the 
panel a large blunt arrow pointed to a 
particular shirt, gave its name and = som 
sales copy. There were tour arrows on each 


side of the center panel, mounted on verti 


cal poles 





smart, modern show piece... 








OAK ROD 


DISPLAY TABLE 
adds glamour to your merchandise 


ORT-16—This gracefully styled modern table is 
as practical as it is pretty! The top is made 
of heavy bleached oak frame, with 3 black 
steel rods. The legs are black steel, with gold 


ball ‘eet. Height, 18'' 
Top 14° wide 32°’ long $21 75 
+ 
ORT-8—Same as above 5 
19.50 


Price. each 
except 8° high 
or write Us. 


Jobber 


See vou 





HARRY C. COHEN COMPANY 


take. CENTRE AVENUE 
PiTTSBURGH 32 PENNA 











one hand operated 


~.GUN TACKER 


T-50 








AUTOMATICALLY 
Replaces Hammer & Nails 


at Trigger-Rate Speed! 





One-hand operation 
frees other hand to 
hold material in place 


USE FOR 
* Mounting crepe paper, corrugated 
board and cloth window dressings. 
* Assembling floats, store exhibits, 
show exhibits, etc. 
* Making floral blankets & bunting 
* Tacking wall posters. 
* Securing backdrops, 
and MANY OTHER USES. 






USES STAPLES 
UP TO 9/16" 
LEG 


Sold only through dealers. Write for literature 


INC, 
Brooklyn 12, WN 


ARROW FASTENER CO., 


1 Junius Street, 
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isPplday 
oriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau wil! 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

[ }) Air Brushes 
po meee | Equipment 
| | Animated Signs 
Artificial Flowers 
Artificial Snow 
| | Backgrounds 
Background Colors 
Black Light 
| Bulletin--Directory Boards 
| Card & Mat Board 
| | Cardwriters’ Materials 
(| Color Lighting 
| | Composition Pieces 
Crepe Papers 
| Cut-out Letters 
| Cutting Machines 
| Decalcomania 
Decorative Papers 
| | Display Fixtures 
] Display Forms 
| Display Letters 
| Display Racks 
| Dye, Rug and Carpet 
| Enlarging Projectors 
| Fabrics and Trimmings 
| Flags and Banners 
| Float Decorations 
| Foils 
| Glass Specialties 
| Grass Mats 
| Hosiery & Shoe Forms 
| Lithographed Displays 
| Mannequins 
| Metal Sheets 
| Millinery Heads 
| Motion Displays 
| Motion Mechanisms 
| Motors 
} Mouldin 
} Natural Foliage 
| Paper Sculpture Displays 
| Papier Mache Specialties 
|] Photographic Blowups 
Plastics 
Plywood 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Show Card Colers 
Show Cards 
Show Case Lighting 
Show Cases 
Socks—-Window 
Siens-—-Brass—Bronze 
Signs Card Holders 
Signs— Electric 
Sien Printing Machines 
Sleeve Forms 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 
Wires 
[) Window Lighting 


1 Do veu wish a copy of their catalogue? 
1 Do vou plan to remodel your store soon 
} Do you plan to build a store soon? 


MAIL TO 
DISP! AY WORTD 


CINCINNATI 1, OHIO 


ee ee eed ee eer ee meet ee) 


{ 
f 
{ 


Firm 
Display Manager 
Street 


City 
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August Medal To Hansen 


ROMOTION of a lily show and the 
pe of bulbs tor tall planting were 

the purposes of this fine display by lerik 
Hansen, of the display staff of The km 
porium, San Francisco; for it he has been 
awarded the International Display Contest 
gold medal for the best entry received dur- 
ing the month of August 
“The basket, which was made out of wood, 
filled with 
various kinds of real lilies and ferns,” he 


is he 


water to keep them fresh. In the background 


bent board, and paper, was 


states lilies were in containers ot 


were real birch trees and terns, the trees 
being extended on a seamless paper back 
ground with light sketching in chalk. The 
covered with whit 


Hoor was gravel and 


green moss. which made the white basket 
stand out still more. The mannequin wore 


bright orange gown.” 

\s outlined elsewhere in this issue, DIS 
PLAY WORLD’s International Display Con 
test wall December 1. this 
vear and entries mav be submitted any time 
until the [here are 9S 
different merchandise and service classifica- 


continue until 


expiration date 
tions, and as many entries may be made in 
each as desired Phere are no restrictions 
as to who may enter, and it is not necessary 
DISPLAY WORLD 


in order to participate Ihe whole 


to be a subseriber ot 
purpose 
of the contest is to promote the use of better 
tribute to 


display, and to pay. tangible 


displaymen tor good work 


—The display seen above was used by Erik 
Hansen, The Emporium, San Francisco, to 
promote a lily show and the sale of bulbs. 
The basket was filled with real lilies and ‘erns, 
and the background had real birch irees, 
these being extended on the seamless paper 
background by light sketching in chalk. The 
floor was covered in white gravel and green 
moss— 


\t the conclusion oft the contest a board 


of three display experts will judge the 
entries in each classification. For the on 
three 
runner-up, a 
third 


point. The 


gold medal and 
awarded: tor 


selected as best, a 
points will he 
silver medal and two points, and tor 
place a bronze medal and one 


person compiling the greatest number ot 
points in the entire group of classifications 
will receive a beautiful gold plaque as sweep 
stakes award. Next highest will receive a 
similar plaque, and the next two wall be 
presented with plaques of silver and bronze, 
respectively. The gold medal awarded each 
month tor the best entry received during that 


time has no bearing on the final judging 


Last vear’s contest saw a total of 3,104 
entries for the year, with a dozen countries 
represented as well as practically every state 


in the Union 


Top winner in the 1952 contest was Harold 
McLaren. The Bon Marche, Seattle, tol 
lowed hy Herman Schlipphacke, Westdeut- 
sche Kaufhof, Cologne, Germany, Walter A. 
Spiro, Gimbels, Philadelphia, and 
W. Browne, Publi electric & Gras 
(Company, Newark 


(,eorgve 


SCTVICE 


Thus tar this vear monthly gold medals 


have heen Wot hy thre tollowimne January, 
Lee W 
erik 


CIeG . 


. ° oo. . 
Court. Filene’s. Boston; tebruary, 


Hansen, The Emporium, San Fran 
March, Russell ©. Kehrt, 
\pril, J B. Donnelly, 
Business Machines — ¢ orporation, 
Mav. George W. Browne; 
Kaufhot Munchen am 


Harold 


Jenny's, 
(Cincinnati: Inter 
national 
New York City; 
June, Hanns Simons, 
Stachus, Munich, 
McLaren, and August, Frik Hansen 


(germany; July, 


Although the contest does not close until 


December 1, contestants are urged to get 
their entries in before that date if at all 


possible : 


DISPLAY WORLD 














We'll Established free-lance Dec- 
orating Company <lesires to sery c 
any ladies’ or childrens’ specialt) 
shop, within a radius of 50 imiles 
ot Reading, Pa. Backgrounds, win 
low props and decorating of win 
dows complete, on i rental basts 
Address BOX IDE 
Care of DISPLAY WORLD 








WANTED TO BUY 
USED CHRISTMAS 
MECHANICALS 


but wall 
sider individual pieces 

mechanical units 
Al] photes 


vou specify 


Leo Schear Co. 


Att.: Display Department 
EVANSVILLE, IND. 


CO 
Non 
also consid 
re‘urned as 


. 
Preler a. series 


ered 





CROWD STOPPER—“Night Before Xmas”’ 
MECHANICAL CHRISTMAS DISPLAY 














WANTED 
Experienced Display Man 
and Card Writer 
lor first assisvant’s position im 
West Virginia's finest men’s 
store. This is an unusual op 
portunity for the right man. 
with an excellent starting sal 
ary and plenty of opportunity 
to advance. Write stating ex 


perience and expected salary. 


Frankenberger’s 


104 Capitol Street 
Charleston, West Virginia 


By Graycraft Studios 
“Twas The Night Betore Amas”— Santa standing next to tots 
bed, tot slecping, dog sitting up coaxing, cat on hassock slapping 
at mouse Rudolph the remdeer looking through window, Unit 
IS ft. long, 5 ft. deep. ENCELLENT condition. Lasily assem 
bled. bor turther intormation write display manages 

28 East Broadway, Salt Lake City 1, Utah 
’ 
Here’s A Natural For You! 

Write tor our Jobbers Mail-Order Set-Up. distributing dvnanit 
line ot ready-made paper and cardboard signs Silk-screen 


Multi olor 


processed 11} 


needed by eve4ry retailes 1h} 


earth business, and vourt 


thre 


profit 


VELVETEX CO., 200 W. 34th St., New York i 


lana 


Powertul. 


Proven sales 


lhis is a solid. down 


is excelle rit 


stimulators 


te 





CORRESPONDENCE INSTRUC- 
TION—In Window Display. In oy} 

eration tor over 40 years with overt 
10M graduates im nearly eve 

country inothe world Write 1 

Cota og THE KOESTER SCHOOL, 
Koester Bidg., 3/1 -12 N. Cicero 
Ave., Chicago 40, 1.1 








Used MANIKINS $10 


2-Prece Complete as 1s. Crat 
Mmiv charee S250 | OB New 
York 

MADISONIA 
152 W. sth St... New York 1, 


N. Y., Chelsea 3-1550 























DISTRIBUTOR WANTED 
Money making 
Pricing Sets at 


Mlans 


srdeline a? plastn 
sensational 


Vaddre ss 


prices 


states: open 


MASTER CRAFT PRODUCTS 
2-223 
Trenton, N. J. 


Dept. 
Tyler St. 


‘*‘BANDWAGON’’ 


climb 
to sell 


salesmen 


Why 


C Omission 
expenses ! tr\ 
will show 
Small 


line ods 


low-cost novelties 


sizzline! 9 Grathered 


( losely 


Want action: Phen write 


Prom 


' 
aon). 


? 
1ThOOW 


S1TO.000 
ordimery 
tor us has ever been seen betore by 
No CXPcCcisilve he 
thr 


guarded sources mn the world! Nobody 


net AVCTALE 


things Nothing 
Vou! 
avy units! 
most confidential 


else has 


DUPLEX DISPLAY & MFG. CO. 


916 Arch St. 


customers 


wit at 


altel 


Vou 


' 


(out 


and 


Philadelphia 7, Pa. 

















LINES WANTED 


Established salesmen covering 


Southeast and Southwest seeks ad 
ditional line a? props, backgrounds 
ind unusual displays suitable jor 


department and spectalts stor 


lt vou are a firm with an A-l veny 


tation, preferably member N A 1) [ . 
vou are ttered the ervices ft a 
conscrient ous ina well Kea eh 


resentative 


Address Box 9AB 


WORLD 


Care of DISPLAY 


Salesmen Wanted 


to carry our line of mannequin 


wies. High commissions. No 
objection to  non-conflicting 
lines excellent leads, South 


east and Southwest open. Give 
full particulars including lines 
now carried 


Herzberg-Robbins, 


Inc. 


457 W. Broadway 
New York City 12 








214 


N atic nally 


Sullivan Street 


Salesmen Wanted 
Display Motio 


Brevel Products 


n Devices 


recoyvnizeqd Dortrive nants 
facturer seeks toy sale epresenta 
tion to «display mf ina bbe 
chains advertiser ? ( miplete 
bine at turntable *® pret i] Tricot 
motion cle vices Al] territ ‘ 
open, top commisstons paid Worite 
full details in conhdence 


New York 12 


Sideline Salesman 


(Carrs the two hottest display 
items on the tharket lL hese 
‘wo items can pay your travel 


me expenses and are veal 


around stable items 


Tennessee Display Co. 


314 EXCHANGE BLDG. 
NASHVILLE, TENN. 








SANTA SUIT 
SALESMEN 


a little competi 
but in quality and 
will be exclusive 
hut one business 
producing the very 
Santa suits, which we 
(Commission basis, 
excellent side ling 


HOLIDAY’S 


You wall have 
tion In price, 
design vou 
We have 
that of 
finte sto an 
vuarantes 


Santa’s Personal Tailor 
5940 Queen Ave., S., 
Minneapolis 10, Minn. 














SALESMEN 


Sensational New Display Line 


Nothing lke it on the market 
teas bey department stores 
uid =o better stores only Ix 
clusive protected territories 


Southeast. Southcentral 


ATIC) 
West Coast territorics open 
Address Box 9CD 

C are ot DISPLAY WORLD 














FOR SALE 
Units Al Bliss Christmas 
Carols 
White figures in shadow boxes 
Red frames and gold lettering 
SMITH & WELTON INC. 
300 Granby St., Norfolk 10, Va. 


12 











W ANTE D 
Lines of Window Display Fix 
tures, papier metal 
stands, ete. bags 
and hangers. 
Address BOX 
of DISPLAY 


mache, 


Also plasti 


9EF 
WORLD 


( are 


l¢ 








ANIMATION WANTED 


| want inimation WOTK done 
Must Use Flashlight Batter 
small electric mators 


Also 


rent types of 


j Animation 


148 Jefferson Ave. 
Hasbrouck Heights, N. J. 


v 
Pit 


BILL FEENEY, Animation Man 

















USE THE 
OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose 
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Matsumoto Is Speaker 

At Jewelers Convention 
Matsumoto Ken 
mcmnats corn 
at 


[)is 
the principal 


Matsumoto 
()} 


Ken of 


plays, { Was 


Tp akers thre convention of (ohio }« welers 
attended 


Kentucky 


held in Cincinnati recently and 
2K) 


Virginia 


by 


( than 


LcnT 
Wi 
be 


rari ral, 


ycowe lers trom 


st and Indiana as well as Ohio 
spoke in 
discussion 


jewelry window display 


this 


Cit} 


lollowing with a 


ot theme display " 


California Firms 
Win Contest 


learst STOW) thr 
shirts 
(sray. Berkeley. 


\rmer. 


prize ot 
“Palmdayl” 
{f urtis & 
Krnest | 
Mig 


' 


in display contest 


i) sport was won by 
it is announced by 
of Cohn-Gold 
\ngeles ‘The 
conjunction the 
This Week magazine 
by John P vans, 
S50) \ third 
Men's 


( alitornia 


president 


water ompany, Los 
hie ld 


promotion 


Second 


contest as in with 


pring 1) 
prize 


the 


Was WON 
prize Was 


awarded to Webb's 
All 


prize 
Store, 


» 


1 Mlidcotia . 
(y] S25 VW 


(slendal 


a* 


winners are lirims 


Cahill Replaces McKenzie 
At Memphis Store 
Mi I 171, 


tepl 


thre IZ ye dis 
lohn Gerber Company 
to assume the dutie- 
WHBO-TV, one of the 
MceKenzi 


Visual Mer 


ban 
play director 
Memphis, has 
i director 4 
sf 


hay Past ars 
thre 
resigns 7 
art oy 
television 


>? thre 


stations 
president local 
(sunita 


lohan 


chandisine 


\t thre (gerbe { COTTE ATT 


by Harold Fk. Cahuall, 
promoted trom first assistant 


placed who hy heen 


as» 


Tampa Display Factor 
Holds Open House 


Florida west coast display managers, as 
sistants, and their wives were guests recent, 
held at the re 
modeled and air conditioned showrooms and 
Ol 
Gasthoff, Jr., president of 

Gasthoff and 
Cocktails and a buffet supper were 
\n viewing of the 
firm's Christmas line was held, followed by 


at an open house newly 


offices of Gasthoff's Mig. Company, Inc., 
John F. 


Mrs 


Tampa 


the firm, and were host 
hoste Ss 
served information 
a tour through the tactory building 


Good Use Of Space 
In Sears’ Displays 


The national display department of Sears, 


Roebuck & Co., located in Chicago, invaria 
bly comes up with excellent use of display 
space in the settings it plans, sets up, photo 
to 
displays are character- 
the 
bact 
Mitist 


sends ot 
The 
props, 
good balance despite the 
«pl 


vraphs, and principal stores 
the big chain 
whole, and 
that 


be 


ized hy simple On 
certain 
types merchandise shown in 
quantity 

Bamboo poles were used in a number ot 
such displays sent out earlier this vear. One 


black 


( OMposimion 


casual dresses, with 
frame-like 
panel in the center 
(Oriental ettect 


strings, 


window was for 


poles 


bamboo 
to) 


11! al 
large 
They 


window, while wisteria lowe 


support a COPY 
foreground 


to thie 


VAVOE all 


hung from the ceiling, softened the setting 
The blue, the floor 
papered to the merchandise color 
in this instance, chartreuse. Black 
iron cubes displayed cosmetics in the fore 


background was and 
match 


accent 


ground. 

Black bamboo poles were used in a slant 
ing effect for a window of full white pett 
coats and slips, attached to the poles. White 
confetti was scattered over the deep green 
floor, while the background was in a shade 
of rich lime. 

In another display of large 
photographic blow-up of a human eye set 
the the window and carried out 
the COpy theme, “Take a good look!” Acces- 
abstract ar 
wooden and on the 
The background was pale 


dresses, a 


mood for 


sories were displayed on an 


of 


light green floor. 


rangement frames 
blue. 

Umbrellas usually difficult to 
effectively unless a complete atmosphere dis 
play setting is built up for them, but Sears 
got an interesting presentation of this mer 
suspending them trom 
They 
were of all types and colors, some open and 
the others More were 
displayed on a pale blue floor, the same color 


are show 


chandise simply by 


the ceiling by wire and flower strings. 
closed. umbrellas 
as the background. 

Sears contrived to show a great amount o! 
mounting them in 
the ot 
in which a woman mannequin was 


wallpaper patterns by 
overlapping tolds on background a 


window 
shown applying the paper 
Williams of the 


national display and store planning division 


Findley is aim charge 








lDdarling 
| \ 
pecorat 
DyeCralas 
Dyel-Noaas 
1D) pla 


Ld 


lve 


il 


thieen 


ixture 


te 

hist i bay] 
Hii Display 
Botanical Decor 
frevel) = Pre 
BA ots wiing Cory 
Bulkley lyunton & Ce 
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(lo Brit 
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Bronze 
iimt Co 
Display (0 
(hicavo Cardboard 
Cohen Art R 
t Display bkquipment 
{ 


erTrtain Hiansen 
Hlecht 
Hie lms 
Hlertvs 
Herzbet 


on Powder 


q ¢ 

Ik, 19 
hen 

Hlarry 

(Combinat Products 

Lithographs 
Co 
Mig 


on} 
( ontinenta!l 


( Nite 
(rown Metal 
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™ 
Pilinors 
oronet lmrtatye 
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Nlie 
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1") istics 
Assi 


Sr 
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q 
Tdoe 
Display Cory 


Pla 


Dorothea Mechanisms 
Sign 


R iT 
Plant (0 
o.. Henry 

0 Lhe 
quipment Co 
Bit 


yVT 9 
‘ey 


h 
init ~ 


usement (« 
( | 


Associates frosicle 


(yale 
Service 


iil 


Bir 


Madison i 
Maharam 
C1 é Mangrove 
. Manhattan 
Mitrs 
MlIanhattan 
Mase 


\Mlantkins 
Fabri Cory 
heather €« 
Motion 


Wood 
nite Cor 
Viemorial (ara 
Metal Display 
Mietal Croods 
7 Midwest Mannequin 
Corp. <1 : Morgan Phe 

Muldner Ce I hie 


Lette 


5 ( 
No 
{ ary 


karl \\ 


\ Stam] 


Lig ( « 


stics 
Products. 


Mite. Cs 


(41 i] hic 


Phanale trwer., 
Nix 
Fixture Co 


Tn 

N 
\ssociation oft 
Industrie 
Display 
A 
Displays 


\rts 
National 


Display 
National 
Ne lson 
New 


ii 

David 
a. a 
Phe 


‘fir 


Co Display 


a | 
ici’ 


) ia 


( hemical 


( « 


’ 
. 


Holiday. 
Hurlo« k. 


+ 


International 


Co 


I ang Wreath 


Robbins, 

() 
(VHara & Co., | 
Ohihorst. R \ 


A ‘ 
Opportunity Exchange 


WW 


th ¢ 


! 
Powder 
Display 


( « 
{ ‘ 
( « 


Onze 


Food 


> 


Registes Parallel Mtg. Corp 


MIanih 


Mlirs 


Tr 


( 


velties 


Nlatert 
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Front 


I rie 


Advertising Index—September, 1953 


1) 


Park | ilie Fabri . ( « Ine 

Parkside Displ ivs 

Plastergon Wal ay 

Plastic finding ( 

Price, In Edison 

Printasign Div. | 
Pen Co 


| ird Che 


ory 
} 


. o.. 
Nlan 


(Ouensell Dis ‘ 


ty] ‘ 
pried 


Ix 
KR ¢ S Studs 
Red Wine Produets 
Reimmermann Eixture ¢ 
Research Products ¢ 
Mit Co 
“lectru 
‘Bir (,ust. 
Russell's of alitornia 
Rustic ku 


~ 


Revburn 
ite V ie lds 
Rubmner, 

( 
riittiuyre 


Display ~ 


Schenley Distrib 
Schupp Florist 
Shear-Prinz 
Sherman Paper 
Showcard Machine 
Silvestri Art Mtg 
Spanjer Bros 
Stensgaard & Asso 
WW | 
Store Kraft Mtg. Ce 
| 
fimbertone Decorative Ce 
In 

Pork Clock Ce I ne 
Trans-World Corp 
Tri-State Advertising 
fwinkle Displays 

* 

& Asso 
Company 


W 


Ben 
ID. G 


} 
iis 


The 


Co 


Underwood 
Upson 


Tn _ 
Ine ; 


Walters, 
Williams, 
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We know you'll find dozens of uses for these seven new fixtures— 
because you asked for them. They were designed in response to re- 
quests from displaymen all across the country. Call your distributor 
today, or write for new low prices. 





a a ‘> > “ 
oo €* " 
= ~ + 
NEW F-1-D NEW F-29-S NEW F-7-B NEW H-122 
Shelf Bracket 9 1/ ” Straight Hook 61/,” Book Easel Shelf Bracket 91/2" 
Rubber Sleeve New Shelves to Fit 
New Shelves to Fit 





























NEW F-9-C NEW F-26 NEW H-125 
Child's Flat Sole Shoe Hook 31,” long Shelf Bracket 15 1/2” ‘ 
Shoe Easel with support bar 








New Shelves to Fit 








ae eee IMPORTANT 

oF Of ( * BNAR( -_ ‘‘PEG-BOARD" equipment has been outstandingly 

coe oS successful, so, naturally it has many imitators. Make sure 
[ie ‘ee een you get the original and genuine . . . look for this 

|. . . a aaeaeeaitianaeithaaidiiaaeeinaahiial registered trade-mark when you buy. 


"*PEG-BOARD i$ 
the reg. T.M. of the 
B. B. Butler Mfg. 


Co., Inc used to 
identify its products 















Copyrion 1053 »y oe B. BUTLER MFG. CO., INC. 3150 RANDOLPH STREET, BELLWOOD, ILLINOIS 













oT} mmololo (to ME tol (-t Melalo MN olcelsit Miceli Me colt] am ole-ti-lal Mae ili le mmelate: 
tables with these flexible, new... 


AP AOR Y 3G RRY-sers-ii-Yadlel mil-lacalollelht-ia 


@ They're quick and easy to set up and use. 
@ No fastening—easily moved from one location to another. 


ay dio) -teeet lhc ole mele! (t1 30] o)(-micomelaneluliulelelohi-Mul-Icaulelap 
dise of varied types and sizes. 


@ They consolidate assortments — stimulate self selection — 
make buying easier. 





4 é 
Linking Viyplays L.A. DARLING CO., BRONSON, MICH. 


Sales Offices and Showrooms in New York, Chicago, Los Angeles 











